
Leveraging Culture, Content 

and Technology to Improve 

Health Outcomes



BDO’s Unique Competitive Advantage



We Help Our Audience Take Action

How helpful was BlackDoctor.org
with your decision to get vaccinated?

Very helpful

Somewhat helpful

Neutral

Not helpful

1159 votes

217 votes

268 votes

341 votes

Total: 1985 Votes

58.39%

POLL - MAY 2021

10.93%

13.50%

17.18%

1747 votes

74 votes

187 votes

482 votes

Have you taken the COVID-19 vaccine?

Yes, I’m fully vaccinated

Yes, I got my first shot

No, I’m still deciding & need more information

No, I’m not getting vaccinated

Total: 2490 Votes

70.16%

POLL - JULY 2021

2.97%

7.51%

19.36%



The Most Trusted Health Resource for Blacks

90% 93%

24% 5%

93%
state that BDO is the most

trusted health website,
exceeding CDC.gov

and WebMD

5%
have purchased an Rx

after seeing an ad banner
on BDO

90%
state it’s ‘very important’ to
receive health information
in a culturally relevant
environment

24%
have spoken to their
Doctor after seeing a 
Pharma ad banner on BDO

Source: BDO User Survey



Real Patients Looking for Solutions

Growing Database of patients who are looking for 
health solutions to help them live better lives. 



BDO Delivers Strong Audience – December Traffic

Facebook Insights Google Analytics



Health Platform With The Largest FB Followers

*FACEBOOK ANALYTICS 
January 2022



Health Platform With The Largest FB Followers
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BDO 
Editorial

>



Transformative
Must Have, Can’t 

Do Without It
Culture First

BDO Content
Transformative: How To Do It ,  You Can Do It

Authentic and 
Passionate

Black Doctor 
Personified
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2023 New 
Developments

• HBCU Wellness On The Yard

• Doctors Only Website

• Clinical Trial Resource Center

>



What’s New at BDO? 
Introducing







Clinical Trial Resource Center
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Our 
Recommended 

Strategies

>



Reach Real Patients Looking for Solutions

Patients will receive ongoing condition specific newsletters and
clinical trial focused newsletters.



Client Content Partnerships That Go Viral



Ongoing Audience Polls For Critical Insights

• BDO’s proven track record with polls and surveys has 
provided critical insights from our captive audience that 
leads to the development of engaging content.

• Content that sparks word-of-mouth conversations that 
spreads your message even further…organically. Providing  
a window into the attitudes and opinions of US Black 
consumers.

• BDO will create &/or work with client to develop 
survey/polling questions related to condition that 
generates meaningful responses from our audience. 

• Learn what Black Americans are thinking and feeling in 
real-time.

• Pre & Post Brand Lift Study available



• BDO will conduct Facebook Live 
series throughout the year 
designed to talk candidly with 
Black America about a variety of 
topics.

• Clients can participate as panelists 
with experts, patients and KOLs.

• Questions will be answered, 
concerns will be addressed, 
patients will share testimonials. 

• Minimum reach 40K per program.

FB Live Series Planned Throughout 2023



▪ Over 200 Channels Available
▪ Max Avail 3 million impressions

Channel Sponsorship Sponsored Article &     
Text Link

▪ Relevant article with accompanying 
text link can lead hand-raisers to 
CRM

Example of Text Link

More Tools Leveraged to Gain User Engagement

Do You Qualify to participate in a clinical trial?

FB Live Events

Healthy Black Family Series 

▪ FB Live Events featuring client 
executives, KOLs, medical experts, 
patient advocates and more driving 
hand-raisers to online properties. 



Don’t Take Our Word For It…Black Doctors Speak



THANK YOU!

Cliff Ward
Senior Eastern Sales Director
Cliff@BlackDoctor.org
917-613-7214 (cell)
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