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CONTENT & PARTNERSHIP
OPPORTUNITIES



PARTNERSHIP OPPORTUNITIES

AUTOSTRADDLE
ISN°T JUST A
WEBSITE —IT’S
A CONTENT
ECOSYSTEM.

Across all of our channels,

we deliver an average of
8mm monthly impressions. e podcast




PARTNERSHIP OPPORTUNITIES

WEBSITE

Show up where our audience goes to get the
latest in Autostraddle’s world — our bread and
butter: the site.

Alignment Opportunities
On-site display advertising across all pages.

Custom Opportunities

Bespoke articles, series, award sponsorships and
multi-media content created in partnership with our
editorial staff, articulating your brand’s messaging in
the Autostraddle tone and voice.

Holigay Gift Guide: Gear and Gadgets for
Wilderness Survival
| DECEMBER 10, 2019

Have a queer survivalist friend who needs some new gear
to round out their “get up and go” kit? Or a friend who just
likes hiking and/or being outdoors but isn't sufficiently
prepared for the possibility of something going wrong?

_ These Five Black LGBTQ+
SPINSORLA BY *ﬁé_. Activists Are Literally Saving °
Planet

We Took REI’s Extended Sizes Apparel Out for
a Hike, a Zombie Attack, and a Photo Class —
Here’s What We Learned
BY HEATHER HOGAN | DECEMBER 23, 2019

When Climbing Mental Mountains
Becomes Literal

Monday Roundtable: Survival
Stories




PARTNERSHIP OPPORTUNITIES

NEWSLETTER

Reach 10k of our most devoted fans directly in their
inbox. Our weekly newsletter fuses humor and
vulnerability with a round-up of our favorite articles.

Alignment Opportunities
e Presented by [brand]
e Featured link
e Display unit

Custom Opportunities

Bespoke newsletter article created in partnership with our
newsletter editor, articulating your brand’s messaging in
the Autostraddle tone and voice
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"when a lesbian says see you in
august" =7 Inbox

o Autostraddle Apr 16, 2021

NEW FROM K.M. SZPARA.
AUTHOR OF DOCILE L1}
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A double issue newsletter! Well | missed last

week, and that's too bad because we published a

lot of great stuff and also | love getting your out-
of-office replies! Sometimes you've gone on a
short trip and assure me you look forward to
getting back to me on Monday, or sometimes
you've left that job altogether and therefore will
never be checking that inbox again. In any event,
| always send you a little posi energy for the

journey, both because I'm desperate for spiritual

onnection and also want nothing but the best for

you. Also I'm impressed that some of you chose

to use your work email for this newsletter?? Bold,

how people found autostraddle this week

The Gay Nightmare Before Christmas: A Holiday Fanfic of Disturbing

IKTTES

Lesbian Movies
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PARTNERSHIP OPPORTUNITIES

SOCIAL

Use our various social levers to engage |
« Amgle
audience members directly (Facebook and <
. . /\ autostraddle
Instagram) and drive traffic to our custom

| HERE'S EVERYTHING WE KNOW ABOUT THE L WORD: GENERATION Q SEASON 2 SO FAR 0 and

. took 's extended sizes apparel
CO nte nt (TWItte r) . S pOttedi Bette Porter out for a hike, a zombie attack, and a photo classp

— here's what they learned

.e Autostraddle
\i

1 ’ - > ,' -8 1 = ' We're getting hyped for #Batwoman with a @thecw-
° eg e o < e ) 3 sponsored cosplay gallery of some of your favorite
Alignment Opportunities ’ & REE i
: A . - R g ol =N - -
but what's this we hear about elusive . _ - ‘ :

o Promote Custom Content through FaCebOOk, artist Pippa Pascal joining Bette's

roster..? xoxo Gossip Girl

I nStag ra m a nd TWitter o Q V N Kate McKinnon is at her Kate McKinnon-

est in this completely unhinged Joe vs.
° SOCIal_SpeCIfIC placementS’ graphICS Or @DP2 Liked by courtneykist and 5,289 others Caroletrai-ler.

autostraddle We've been keeping up on all the
breaking news regarding our favorite fictional queers.

O Here's what we know so far about Season 2 of
campaigns

@sho_theword Generation Q.

L ) 5 ! 25 Kickass Cosplays to Get You Hyped for
|\'t Ttap the link in bio to get downloaded on all the we o "Batwoman"
atest. y

QO 34




PARTNERSHIP OPPORTUNITIES

EVENTS

Connect with our audience one-on-one by

creating events that center your brand,
embrace the Autostraddle vibe, and
leverage our network of popular queer
influencers and entertainers.

Custom Opportunities
e Virtual watch parties
e Virtual panels
e Live podcast recordings
 Workshops
e Performances
e Themed parties
e And more!

*Live events are, of course, dependent on the COVID-19 situation

Qv
@B Liked by robinshoots and 1,094 others

autostraddle HUGE NEWS: We're hosting SHELTER IN
OUR PLACE 2, a virtual community care week, and it
starts TOMORROW! Check out the schedule...

vanessatakesphotos @clairewasthere right?!? &

nessatakesphotos so exc

excited!!! 3¢ 3¢ 3¢
h Q ®

ited that y'all are so
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SERSON FIIHI@NLE HATCH-ALONG



PARTNERSHIP OPPORTUNITIES

Get in our listeners’ ears while they engage
with content they care about.

Alignment Opportunities
Opportunities for pre-roll, mid-roll and post-roll as
well as seasonal sponsorship in Wait, Is this a

Date? AUTOSTRADDLE

Oh! Yum!
Custom Opportunities f

Launch partner for bespoke created in — . :
PArie PEX o isthis a
partnership with our editorial staff.

Love that!

*Our custom podcast, To L and Back, created with Showtime to . =) Mm-hmm! In my good luck
promote the reboot of The L Word, was on The Advocate's "12 ; ‘, with DReW Cdaace‘fo:;lNA e 982 Beyoncé mug, cause | told y'all |
LGBTQ Podcasts To Listen To" and Oprah's "15 LGBTQ+ Podcasts e was nervous!

to Make You Proud Year-Round"



TARGETING STRATEGY
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fans
on Facebook

In creating branded content, we aim to reach our
audience in full, because that represents our most 4§
diverse swath of followers. Our audience is: . B 2 1
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monthly page
views

Lesbian, bisexual, and queer

Women & trans people of all genders
Millennials and Gen X
College-educated

Very online

followers
on Twitter
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Anya Richkind

DIRECTOR OF BRAND PARTNERSHIPS
anya@autostraddle.com




