




http://www.youtube.com/watch?v=IjOFG2KA_6w






MEDIAN AGE: 30

HH INCOME

$75K+

LANGUAGE
English Dom - 70%
Spanish Dom - 30%

DEVICE BEHAVIOUR
Desktop - 20%
Mobile - 80%



MEDIAN AGE: 30

HH INCOME

$85K+

LANGUAGE
English Dom - 70%
Spanish Dom - 30%

DEVICE BEHAVIOUR
Desktop - 15%
Mobile - 85%







LATV Digital 
35MM monthly uniques
O/O + 4OO Network partners

LATV SOCIAL
15MM

Social brands: 5MM / Influencers: 10MM

LATV+ (CTV/OTT) 
1MM unique
(2023 projected)

LATV LINEAR
61MM HH • 13MM HHH



NATIONAL CABLE NETWORK
61MM HH • 13MM HHH

CABLE CARRIERS

STUDIO SPACE
24,000 SQ FT









ORIGINAL CONTENT
LATV LINEAR - LATV.COM

LATV+ - PREMIUM DISTRIBUTION PARTNERS

LATV Core Audience
(Contextual Engagement Signals)

Premium Video Network 
400+ Partner Sites

Premium Data Partners
1st, 2d, 3rd Party Data

Social Data 
 Social Listening 
Social Insights



CLIENT
KPI

LATV
CORE

AUDIENCE

TARGETING 
Contextual insights

Casual + Utility models
(propensity)

Softer learnings and
human elements

MEASUREMENT
 

Media mix attribution
Cohort based targeting

Lower funnel conversions 
Upper funnel impact

(brand sentiment,
relevance, receptiveness,
awareness, propensity)

ABOVE AVG.
KPI’S

VCR 90%+ 
Brand Safety 99%

VTR 80-90%









PRIDE HISPANIC HERITAGE
MONTH

• Black History Month
• Women’s History 
Month
• LGBTQ+ Pride

• Hispanic Heritage Month
• Holidays

http://www.youtube.com/watch?v=WCGYjpVbMz4
https://docs.google.com/file/d/1alD0IYnCavNURtssyJGhHI0TDEWw_NyU/preview








LATV launched LATV+ in Q4 2022
on top OTT platforms including
Roku, Apple TV, Amazon Fire,
Android TV, and Samsung TV’s

LATV will begin launching linear
across FAST platforms in Q2 2023

LATV’s cable network continues to
expand its reach by adding new
markets to our distribution network
increasing our footprint by 15% YOY.
(53MM in 2021 to 61MM in 2022)

LATV+ CTV/OTT

LATV LINEAR




