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ADMARU HISTORY
FOCUSED ON PROVIDING ACCESS TO THE BEST ASIAN-AMERICAN INVENTORY AT SCALE

20102009

Admaru 
incorporated in 
2009 as New 
Jersey LLC

Inventory 
representation 
with key Korean 
publishers

Team members 
added in Seoul 
and Shanghai for 
Asia-based 
publisher 
development

Exclusive inventory 
sales rights for 
NHN's US inventory 
(Naver.com)

Chinese and 
Taiwanese 
publisher 
partnerships 
started

Expanded integration 
with global ad 
exchanges

Ad tech (video ad 
server, monetization) 
partnership with 
Worldjournal (US 
Chinese)

Partnerships with 
emerging media in 
entertainment and 
game space

Strategic SSP / 
ad tech 
partnership with 
Joongang Media 
Group (Korean)

100% diverse-owned and MBE-

certified by NMSDC and USPAACC
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2014

Launched in-
content video 
format for Asian-
language 
publishers

2022

Destination 
travel 
campaign 
targeting US 
tourists

Started programmatic 
managed service 
business, targeting 
Asian-American 
audience on DSPs

20242015 20232012 2016 - 19 20202013

Plan to scale 
inventory (e.g., 
accompanying 
content video 
placements) for 
programmatic 
connection to 
demand sources



OUR CUSTOMERS
TOP BRANDS AND THEIR AGENCIES

MULTICULTURAL AGENCIES
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TOP BRANDS AND PUBLIC-SECTOR CUSTOMERS

Auto

F&B

Insurance Banking Beauty

Government

Telecom/Electronics

Other

Pharma/Biotech



Sources: Pew Research Center, 2020 US Census, Selig Multicultural Economy Report 2021, https://www.score.org/AAPI-entrepreneurs, AREAA AAPI Opportunity Index

OUR AUDIENCE
24 MILLION ASIAN-AMERICANS IN 2020 – 7.2% OF TOTAL US POPULATION
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US Asian population

24
Million

up from 17 million in 2010

Asian-American 
Purchasing Power

1.3
Trillion

up 111% from 2010 and 
larger than the GDP of all but 
the top 13 world economies

1 in 10
US businesses are owned by an Asian-

American or Pacific Islander

6
sub-segments have more than 1 million

people each – Asian-Indian, Chinese, 
Vietnamese, Korean, Filipino and Japanese



DIRECT IO PUBLISHER DEALS
DIRECT ENDEMIC PROPERTIES PROVIDE CULTURAL CONNECTION
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Property Segment

24H Vietnamese

AfreecaTV Korean

Chinatimes Chinese

Chosun Korean

DongA Korean

Douban Chinese

Fun.TV Chinese

Hani Korean

IQ.com Chinese

Joongang Korean

Kocowa Korean

Koreadaily Korean

Naver Korean

PPTV Chinese

Rappler Filipino

Vnexpress Vietnamese

Wenxuecity Chinese

Worldjournal Chinese

Youku Chinese

MissyUSA Korean

http://fun.tv


PROGRAMMATIC MANAGED SERVICE
MANAGED-SERVICE OPTION FOR AGENCY MEDIA TEAMS
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Programmatic advertising
as a managed service

❏ Quickly access programmatic 
capabilities and scale your 
programmatic activation

❏ Latest ad tech tools

❏ Customized reporting

❏ 1P and 3P data utilization



PROGRAMMATIC PMP/PG CONNECTION
PROGRAMMATIC SUPPLY FOR HANDS-ON-KEYBOARD BUYERS
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Programmatic connection
more control for experienced buyers

❏ Viewability

❏ Player size

❏ Skippability

❏ Outstream vs. instream

❏ Measurability

❏ Inventory quality

Video (in-stream)

25MM
70MM (2024 Q3/Q4)

Video (out-stream)

20MM
40MM (2024 Q3/Q4)

Display

200MM
500MM (2024 Q3/Q4)



CONTENT CREATORS REACH ASIAN-AMERICAN AUDIENCE
CUSTOM CONTENT DRIVES SUPERIOR ENGAGEMENT
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• Carefully vetted network of Asian-American 
targeted content creators

• Target audience across leading social media 
platforms (Tiktok, YouTube, Instagram)

• Content creators connect authentically with 
the Asian-American demographic segment

250K+
Unique Reach

11.5K+
Engagements

4.6%
Engagement Rate

Superior engagement
example from a 3-week campaign



HOW ADMARU CAN SUPPORT YOU
DIFFERENT TYPES OF ASSISTANCE DEPENDING ON YOUR OBJECTIVES
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TARGET 
AUDIENCE

ENGLISH 
PROFICIENCY

CREATIVE &
LANDING PAGE

DISTRIBUTION

Asian-
Americans

Multicultural / 
Asian audience 
segment as part of 
overall general 
market strategy

• English creative
• English landing page

• High Asian-indexing 
properties with significant 
traffic

• Asian entertainment 
media properties

• Entertainment events

Asian immigrants 
who prefer to 
consume content 
in-language

• In-language creative 
and landing page may 
perform better (drives 
higher engagement 
and interaction)

• In-language media
• English-language media 

via language-targeting, re-
targeting

COMMON SCENARIOS HOW WE CAN HELP

❏ Identify, test and introduce proven 
and new properties to reach target 
Asian audience

❏ Help re-purpose existing English 
creative assets (e.g., repackage 
display assets into Asian languages)

❏ Integrate and work with agency’s 
preferred 3rd party attribution 
vendors

❏ Bring best-practice targeting tactics 
to build audience segments
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REACHING DIVERSE ASIAN-AMERICAN AUDIENCE
BEST-PRACTICE EXAMPLES

Reaching 
Asian-Americans

❏ Asian-American 
representation in creative 
strategy

❏ Leverage English creative 
to repurpose for major 
language segments



ADMARU CAMPAIGN REPORTING DASHBOARD
CONNECTORS TO AD TECH PLATFORMS

Campaign reporting
visibility into performance

❏ Provide near real-time performance reporting

❏ Connected to major ad tech data sources

❏ Shared out at desired reporting cadence
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AUTOMOTIVE CAMPAIGN EXAMPLES
NATIONAL & TIER 2 CAMPAIGNS
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F&B CAMPAIGN EXAMPLES
ONGOING & TENTPOLE CAMPAIGNS

TIME CAMPAIGN

July 2011 Dominate Premium Chicken Sandwich

August 2012 Power Brand - Dollar Menu Breakfast

April 2013 Base Premium McWrap

October 2014 Base Dollar Menu & More

November 2015 Dominate NFL

May 2016 Kids Treat Angry Bird

August 2017 MGTL Sriracha Event

July 2018 McCafe + Frappe Cold Brew

December 2019 Burger Food Event

November 2020 Brand Trust

May 2021 BTS Tray

November 2022 National McRib
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PUBLIC-SECTOR CAMPAIGN EXPERIENCE
PUBLIC HEALTH AND GREEN ENERGY CAMPAIGNS

TIME CAMPAIGN

March 2019 Flavors Redux 2 Digital

December 2019 Flavors Outbreak Digital

July 2020 Second hand Smoke Phase III

September 2020
EUC Digital Campaign PG&E 
& SCE

April 2021 CDC 2021 Digital Campaign

May 2022 2022 Flex Alert

March 2023 2022 EUC TOU Rate Reform 

January 2023 Humana OEP'23

April 2023 2023 Flex Alert

May 2023 LADWP - Cool LA Q2-Q3'23

July 2023 CCA Medi-Cal Transition

September 2023 Q3'23 Fantasyland
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