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(1) 7 owned and 6 licensed TV stations. 

An integrated entertainment platform
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360-degree approach to super serving the U.S. Hispanic market

Web
• DTC streaming video platform

•  300 million+ video ad 
impressions

Connected TV
•  90% nationwide reach

• 4 national streaming networks 
and a DTC AVOD app

Social
• Promotion and revenue platform 
with talent / influencer partnerships

•  22 million social followers

Audio Streaming
•  Top 20 U.S. audio streaming platform, 

regardless of language
• Available on TuneIn and Amazon Alexa; 

podcasts on YouTube and all major 
platforms

Radio
• 12 owned stations in 3 major Hispanic markets 

(LA, Dallas, Houston)

• Nationally syndicated radio program (Don Cheto)

Television
•  Top 3 Spanish-language network group    

with 13 operated stations(1), 36 affiliates
• Access to 60 million TV households

Events
• Mix of ticketed events and festivals 
• Drives activation of subs for digital 

and audience for video platforms

Original Studios
• Produces 2,500+ multiplatform video hours / year

•  22,000+ hours of video library content; 10 sound 
stages in California and Texas

Estrella

Authentically Latino. Inherently American.


