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Turn Fan Love 
into Brand Love

MAX is the tech platform powering direct brand x artist partnerships.
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Target & Engage Custom Music Audiences
Billions of Fan Data Points  

+ AI-driven insights to create custom addressable audiences 
6,000+ Artists Use MAX Tools 

to know and grow their audience w/direct-to-fan marketing 

DEMOGRAPHICS   |   PSYCHOGRAPHICS   |   BEHAVIORAL INSIGHTS   |   BUYING PATTERNSDIGITAL   |   SOCIAL  |   LIVE SHOWS   |   TOUR MARKETING
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Melissa Etheridge Leela James Jon Batiste Kane Brown Rick Springfield

Michelle Branch Anthony Hamilton Zhavia Mat Kearney AJR

Lauren Alaina

Thomas Rhett Lecrae Mau y Ricky Evanescence

Jimmie Allen Thuy La Energia 
Norteña

Futuristic

Chesca

Kany García Elujay Mariah Angeliq

Snow Tha Product

MAX Has Powered 500+
Direct Brand ✕ Artist Partnerships

GAYLE
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Awareness Digital Engagement 

CRM Data

 Live ExperiencesBrand Lift/Sentiment 

Built to Perform.
Every MAX program is designed to drive specific KPIs.
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Amplify Diverse Voices
As a longstanding member of ANA’s Alliance for Inclusive and 
Multicultural Marketing (AIMM), MAX is committed to creating 
opportunities for our clients that are more inclusive and 
reflective of diverse segments. We more than understand this 
space, we invest and believe in it. 

of MAX campaigns are
rooted in Multicultural

of all MAX artists represent 
Inclusive & Multicultural 
audience segments

60% 71%

A Trusted Multicultural Partner For:
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https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-Social-Video-BryceVineSpicyDeluxe-22.mp4
https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-Social-Video-BryceVineSpicyDeluxe-22.mp4
https://www.max.live/
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Drive Consumer 
Engagement

✓ Artist influence
✓ Authentic storytelling
✓ Premium digital content
✓ FTM marketing @ live shows
✓ Data capture + retargeting

https://www.max.live/
https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-Social-Video-BryceVineSpicyDeluxe-22.mp4
https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-Social-Video-BryceVineSpicyDeluxe-22.mp4
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MAX produces custom content with the 
artist that naturally integrates your brand.  

After Artist selection, MAX develops 
themes for the branded content 

incorporating brand’s message and the 
artist’s story. A pre-production deck and 

all content is submitted to brand  for 
review and approval.

(MAX portfolio examples from previous 
campaigns shown above)

CUSTOM ARTIST 
CONTENT CREATION

Artist & images for placement only

Content is promoted to the 
target audience through 

the artist’s social channels 
(ex. Facebook, Instagram, 
TikTok) and native video 

(ie; YouTube).

PROMOTION ON 
ARTIST CHANNELS

Reach Targeted Audiences Everywhere
Artist Selection + Online Content + Media Amplification 

ARTIST 
MATCHING

Artist selected 
based on their 
alignment with 

target audience 
attributes. 

MAX Artist 
Matching Engine™ + 
Artist team curation 

driven by 6,000+ 
Artist Portfolio 

✓ Target Audience
✓ Key Markets
✓ Objectives

YOUR BRAND

https://www.tiktok.com/@onlyfuturistic/video/7217899283188829483?is_from_webapp=1&web_id=7142628282961217025
https://www.facebook.com/McDonalds1411NHarrison/posts/pfbid026PhnBNjDb4wCDkoqLejaTrfLbo1bTZJQGw2TUwX1wbP55x4K3N2vcoT3vAcWuH7Tl?mibextid=zDhOQc
https://www.facebook.com/McDonalds1411NHarrison/posts/pfbid026PhnBNjDb4wCDkoqLejaTrfLbo1bTZJQGw2TUwX1wbP55x4K3N2vcoT3vAcWuH7Tl?mibextid=zDhOQc
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In-Venue Signage

In-Venue Video

Concession Stand 
Screen Takeover

Physical Footprint

Multiple Points of 
Entry for Fans

Own the Live Experience
Yitty x Lizzo

TOUR RESULTS:
✓ 21 Tour Stops

✓ 313,000+ Fans Reached

✓ 59,000+ Fans Engaged 
(18.9% Engagement Rate)

✓ 53,000+ Leads Collected

Seeing Lizzo on Tour? Consider 
Stopping By This 15-Foot Booty, 

Courtesy of Yitty

FEATURE STORY

 Watch Lizzo’s In-Venue 
Pre-Roll Video
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https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-SET-Live-Video-Yitty-22.mp4
https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-SET-Live-Video-Yitty-22.mp4
https://www.adweek.com/creativity/seeing-lizzo-on-tour-consider-stopping-by-this-15-foot-booty-courtesy-of-yitty/
https://max.live/hubfs/SET.Live/Artist%20Examples/set-live_pre-show-video_lizzo-yitty.mp4
https://max.live/hubfs/SET.Live/Artist%20Examples/set-live_pre-show-video_lizzo-yitty.mp4
https://max.live/hubfs/SET.Live/Artist%20Examples/set-live_pre-show-video_lizzo-yitty.mp4
https://www.max.live/
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. . . with Deep Brand Integrations at Live Shows
On-Premise/Live In-Person Experience

MAX portfolio examples from previous campaigns shown above

After the show each fan 
who checked in will get 
an email / SMS Thank 

You message from the 
artist & brand.

POST-SHOW 
MESSAGING

SET.LIVE MOBILE 
EXTENSION

Fans scan the QR code 
or type SET.Live into 

their browser to reach 
the branded page 

featuring the artist and 
sweepstakes entry 

form.

BRANDED MESSAGE 
IN-VENUE

“Scan this 
QR code & enter 

to win tonight 
thanks to 
Brand… ”

Audio or video with 
brand’s messaging 

grab fans’ attention in 
the venue and lead 

fans to the customized 
SET.Live page to win an 

exclusive prize.

SWEEPSTAKES 
PRIZE

The winner of the 
sweepstakes is 

selected, notified via 
text, and gets an 

exclusive prize such as 
seat upgrades, 

autographed setlist, 
artist merch, and/or 

brand prize pack

Sponsor Live Events Like Never Before!
Click HERE to learn more.

https://www.max.live/setlive
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Audio

Experiences

Live

Social

Content Hub

Video

10

Engage Fans 
Everywhere
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https://max.live/hubfs/Videos/MAX-ActivationSizzleVideo-DrPepper-KaneBrown-19.mp4
https://max.live/hubfs/Assets/04_Videos/MAX-SET-Live-MikeRyan-Ford-Video-Short-22.mp4
https://www.tiktok.com/@brycevine/video/7116946936896212270
https://musicarocket.com/gaby-moreno/?fbclid=IwAR1d-Fzq09oCtC1jF6ZMxnveeaLXFBurR-mnpngS22r7wgI6Ta9Vi-xSb9s
https://max.live/hubfs/_MKTG-Videos/Sales%20Story/MAX-LPVideo-Video-Goapele-20.mp4
http://drive.google.com/file/d/1j9RjmGDt5yNJvdjePrldHAG699f_50GK/view
https://www.max.live/
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Additional Branded Messaging Examples
11
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Cultural Tentpoles
Always Ripe For An Music Evergreen Strategy

12
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Click 
Here

Click 
Here

Click 
Here

Click 
Here

Click 
Here

Click 
Here

https://share.max.live/bMNpTE?hsCtaTracking=27027fc1-289e-4ea9-81c9-989799f73825%7C18c2c311-03e8-4278-b32b-871b4f83b776
https://share.max.live/bMNpTE?hsCtaTracking=27027fc1-289e-4ea9-81c9-989799f73825%7C18c2c311-03e8-4278-b32b-871b4f83b776
https://share.max.live/b16SCn?hsCtaTracking=70ef2b75-a6fa-4e54-9f57-8df29af0e093%7Cece6e979-c6e2-4f4d-9ff4-93f5cc51954f
https://share.max.live/b16SCn?hsCtaTracking=70ef2b75-a6fa-4e54-9f57-8df29af0e093%7Cece6e979-c6e2-4f4d-9ff4-93f5cc51954f
https://share.max.live/b87qGS?hsCtaTracking=73af2025-3555-40dc-8c95-f060aa7c43e4%7Cfde88c3e-f92d-465c-a0a9-50fc6bed147e
https://share.max.live/b87qGS?hsCtaTracking=73af2025-3555-40dc-8c95-f060aa7c43e4%7Cfde88c3e-f92d-465c-a0a9-50fc6bed147e
https://share.max.live/c7D0YX?hsCtaTracking=e6e0678a-b764-478e-91ed-733c0fcd80aa%7C98b30f96-a668-49d0-a936-b5670bbb722a
https://share.max.live/c7D0YX?hsCtaTracking=e6e0678a-b764-478e-91ed-733c0fcd80aa%7C98b30f96-a668-49d0-a936-b5670bbb722a
https://share.max.live/cEcwxW?hsCtaTracking=4ffec7ef-fd6f-4b96-a17d-941a064f0e14%7C26928aa7-be5b-4d4b-bdc2-00f7270fc522
https://share.max.live/cEcwxW?hsCtaTracking=4ffec7ef-fd6f-4b96-a17d-941a064f0e14%7C26928aa7-be5b-4d4b-bdc2-00f7270fc522
https://share.max.live/ABkoY?hsCtaTracking=64eea3e0-e67b-47ba-919d-5de592f1c57a%7Cb28d451c-2ed0-498b-8d5e-3580fa54a11f
https://share.max.live/ABkoY?hsCtaTracking=64eea3e0-e67b-47ba-919d-5de592f1c57a%7Cb28d451c-2ed0-498b-8d5e-3580fa54a11f
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Gen Z “Ones to Watch” Artists
Click Each Artist for Details

13
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Tate McRae Bailey Zimmerman Jessie Murph Destroy Lonely Omar Apollo

YEBBA Doechii Jack Kays Reneé Rapp Lizzy McAlpine

https://share.max.live/oWWsU/1821929
https://share.max.live/oWWsU/1821929
https://share.max.live/oWWsU/7070480
https://share.max.live/oWWsU/7070480
https://share.max.live/oWWsU/6999788
https://share.max.live/oWWsU/6999788
https://share.max.live/oWWsU/5604304
https://share.max.live/oWWsU/5604304
https://share.max.live/oWWsU/2530076
https://share.max.live/oWWsU/2530076
https://share.max.live/oWWsU/4761251
https://share.max.live/oWWsU/4761251
https://share.max.live/oWWsU/5022989
https://share.max.live/oWWsU/5022989
https://share.max.live/oWWsU/5520449
https://share.max.live/oWWsU/5520449
https://share.max.live/oWWsU/9086719
https://share.max.live/oWWsU/9086719
https://share.max.live/oWWsU/5513751
https://share.max.live/oWWsU/5513751
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Over 6,000 artists use MAX tech to power 
direct-to-fan relationships. 

Shown here are a few examples of Gen-Z relevant 
artists who have found value using SET.Live to 

connect with their fans.

Artists Using SET.Live
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Thank You!
JUDE TRAPP
SVP, Brand Partnerships
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