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DePaul University- HERE,WE DO.
Campaign Overview
CAMPAIGN OVERVIEW

PARAMETERS:
TIMING » At least 15% of the budget towards DEI audiences
June 1, 2023 — June 30, 2023
October 11, 2023 — December 15, 2023 » CPS Students: Chicago DMA
s Graduate Students: Chicago DMA
(&%) GOALS: 9

» FYF: Chicago DMA, Midwest (IN, IA, MO, OH, MI, MN])

CASE STUDIES * Drive increased awareness and
SamSIdeTaNE A mong PROSEEERIE s Parents: Chicago DMA, Midwest States
DEPAULUNIVERSITY graduate students, prospective
undergrad students, and parents of » 40% Chicago Students/60% from the other states
prospective undergraduate students
* Other KPIs will include efficiency of » 90% of the budget to go to priority zip codes and 10% of
media buy/media performance vs. the budget to the rest of the state

DePaul benchmarks
s Show up for underserved populations in an authentic

and helpful way across Chicago, IL and the Midwest

T MEDIA CHANNELS: (IN, IA, WI, MO, OH, MI, and MN
. CTV
. 0LV

. DISPLAY

HERE, WE DO.
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DePaul HERE, WE DO. Campaign Results

RESULTS SUMMARY:

Overall, Campaigns for both media efficiency and media
performance were at or exceeded DePaul Benchmarks.

CASE STUDIES 1. Overdelivered on Campaign Impressions -
2. 30%+ of campaign spend reached diverse audiences ==
& DEPAULUNIVERSITY across all media vs. Goal of 15% =
3. Campaign performance for CTR on both video and v
display (at or above industry/DePaul standards) -
4. CTRs were generally higher among DEI audiences
reached
5. Overall strongest performance for CTRs was among
graduate level audiences
6. CTV showed ability to reach wide range of targets

across the media landscape




CASE STUDIES

DEPAULUNIVERSITY

Screen Captures- Ad Units

401(K) CONTRIBUTION LIMITS
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Source: IRS
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CTV SMARTFRAME TECHNOLOGY

DEPAUL

DEPAUL J
UNIVERSITY UNIVERSITY

DEPAULUNIVERSITY
HERE, WE DO.

herewedo.depaul.edu

YOUR STUDENT’S SUCCESS
IS OUR FOCUS.

A MASTERCLASS IN
EXPERIENCE.

CASE STUDIES

DEPAUL
UNIVERSITY

DEPAUL
UNIVERSITY

DEPAULUNIVERSITY

HERE, YOU’LL GO ON
TO DO BIG THINGS.

ESTUDIA AQUI Y
LLEGA LEJOS.

Creative with QR Code customized for all audiences on CTV Placements

audiences on CTV Placements



v Quick Case Study Summaries- Ferrara Candy
/

Ferrara Candy
Campaign Dates: 9/14/23-9/30/23
Target: 18-49
CASE STUDIES Brand: TROLLI
‘o< Results: Overdelivered on impressions reaching target
Jferrara " e

Ferrara Candy

Campaign Dates: 10/2/23-11/30/23

Target: 18-49

Brand: NERDS

Results: Overdelivered on impressions reaching target




Quick Case Study Summaries- Clorox

CLOROX
Campaign Dates: 10/16/23-12/13/23

Target: 18-49 including multicultural audiences
CASE STUDIES Brand:

Results: Overdelivered on impressions reaching target




Contact us

Rodney Northern Carmine Parisi
Rodney@MultimericaMedia.com Carmine@MultimericaMedia.com

Craig Stacey
Craig@MultimericaMedia.com

Multimerica AdEX
1107 S. 8th Street
Austin, TX 78704

Office 512-994-7862

www.MultimericaMedia.com
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