Case Study

CHURNED IN CULTURE x BEN & JERRY’S

Client Goals

Ben & Jerry’s chose to partner with Blavity Inc and Tastemade to help promote some of
their signature flavors during the summer to a young, African-American audience by
aligning their core social justice values to increase brand interest and consideration.

Our Approach

Blavity Inc activated our custom content partnership with Tastemade to develop two
social media food videos called “Churned in Culture” that went beyond the standard
recipe or food review creative template. The content featured conversations between
African American food influencer, Kalisa Marie, and culinary community activists, while
creating unique, non-dairy frozen treats that consumers could make at home with the
help of a Ben & Jerry’s pint.

Our Results
The final videos were featured across Tastemade and Blavity social channels for extended
reach, and our audience fully leaned into the content with strong social media
performance nearly 3x our internal benchmarks!
) 4.25M impressions generated across social media platforms
) Exceeding KPIs with and average 0.36% click-through rate and overall 0.48%
engagement rate’

'Engagements = clicks, likes, comments, saves, and shares

:,,\ Arvinda Kathrani
/ _ove it, my favorite fruit @

Video

Foryou  Live

Gaming  Following

blavity @
Paid partriership with benandjerrys

BLAVITY | TASTEMADE

- 0
ey foodheaven &
Featuring our fave!
@kalisamarieeats
I haven't seen too much of passion fruit in 3likes Reply
Houston in season once it was in HEB one
piece for 6 dollars...very expensive. We
had passion fruit growing at home in

Kenya... %

BLAVITY MEDIA GROUP CASE STUDIES 2023



