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Client Goals
OnStar wanted to reassert their brand as a leader in safety and also drive 
awareness of the OnStar Guardian app’s features among their key audience 
segments. They partnered with Blavity Inc in order to reach and authentically 
engage with African-Americans on topics about safety through a custom content 
program with Influencers, but needed performance metrics to align with their 
overarching brand objectives.

Blavity’s Approach
Blavity Inc developed a custom content program ‘Being Safe Out There: Safety 
through a Black Lens’, a series of videos highlighting the specific concerns about 
safety from the real life experiences of a Black family while seamlessly integrating 
OnStar’s Guardian app features. To effectively measure our audience’s perception 
of the content, we partner with Nielsen to run a branded content study featuring 
one video and how it met the brands KPIs.

Methodology
The study was conducted through an online panel, using a control/exposed 
audience cell. The survey covered 3 key topics: Brand Perceptions, Brand 
Integration Perceptions, and Content Engagement.
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Our Results
Blavity’s custom content positively impacted all key brand 
metrics and many measurements performing above Nielsen’s 
benchmarks with double digit and significant increase the 
following compared to the control group:
● Brand familiarity (+15 percentage points)
● Brand affinity (+20 percentage points)
● Purchase intent (+12 percentage points)
● Recommendation intent (+19 percentage points) 

All results represent statistically-significant difference at 90% confidence level
[FAMILIARITY] How familiar are you with the following brands? [AFFINITY] How do you feel about the following brands? [PURCHASE INTENT] How likely are you to buy a 

product from each of the following brands in the near future? [RECOMMENDATION INTENT] How likely are you to recommend each of the following brands to a friend? (T2B)
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