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Campaign Challenge
Walmart sought a partner to help grow awareness of their ‘Black and Unlimited’
program among African American Gen Z and Millennials and showcase the brand’s 
scale, influence, and positive inclusivity. In anticipation of the summer, the program 
needed to focus on outdoor adventures, which have historically excluded Black 
explorers, to showcase the range of the Black experience. 

Blavity’s Approach
Blavity developed a custom program for Walmart centered around our travel vertical 
that included our annual Travel Noire Awards, tapping into three (3) outdoorsy 
influencers, and five (5) co-branded editorials that highlighted the importance of being 
outside with some products to help you be prepared.

Our Results
The Travel Noire audience was highly engaged with every element of the program:
● 6.7M media impressions generated across all custom content
● 679,097 Influencer video views
● 4.98% Travel Noire Awards Engagement Rate
● 132 Social posts
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