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Goal:
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Demonstrate that McDonald’s sees, hears, and supports the Asian identity and to grow
penetration from ACM youth & increase brand affinity

Target Audience:

inese, Korean, Filipino, Asian Indian, Viethamese & Pan Asian



AAPI Digital Entertainment

English Language | Asian American Owned

Our The Leading English language Multi-Media Company that
plon Enlightens, Empowers, and Entertains the Global AAPI
Community

onsistently provide authentic English language
inment and relevant information that informs, inspires,
Asian American & Pacific Islander communities



6 AAPI Targeted Digital Platforms
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https://chimetv.co

Partnership Proposal

2 Chimew Our Asian Influencers will delvier

Social Media Network = 3 Million weekly Impressions
o T‘ ' Website via chimetv.co
Chlme,um Multiple Display formats and Video




6 AAPI Targeted Digital Platforms
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Golden Athletes Campaign

Unique Assets which recognizing AAPI Athletic Excellence

ChimeTV will produce a series of 30 second salutes to dozens of Asian American Athletes

“Golden Athletes” This name not only pays tribute to Asian American and Pacific Islander (AAPI) professional athletes, but
also incorporates the idea of McDonald's iconic golden arches. It conveys a sense of admiration and appreciation while
aligning with McDonald's branding, plus the obvious connection to our AAPI brand, Golden TV

Shohei
Ohtani

Younghoe Jordan
Koo Clarkson

This concept can be expanded to student athletes. Create a call for nominations.

“We invite you, the fans, schools, communities, to nominate your favorite amateur AAPI athletes who deserve recognition
for their exceptional talent, dedication, and commitment to education.”




Link to Golden Athletes Intro sizzle
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Recognizing AAPI Athletic Excellence

MAGNIFY AAPI
STORIES &
OPINIONS

REACHING
$1.3 TRILLION
IN UNTAPPED

BUYING
POWER

MINORITY
OWNED &
CERTIFIED
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HYPER
TARGETED,
UPSCALE, &
BOOMING
AUDIENCE
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