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Our Hope 
Online Concert
World Journal partnered with McDonald’s on 

December 2020 to create the first Chinese livestream 

concert in the US featuring top singers and celebrities 

from Asia and America that young Chinese Americans 

love. The pandemic brought uncertainties and

challenges for many communities, and McDonald’s 

delivered a night of feel-good vibes and inspiring 

music to Chinese American youth in the comfort of 

their homes.

The program garnered over 17MM impressions.



Healthcare 
Event & Webinar

World Journal partnered with NY State of Health 

to host a health insurance fair for the Chinese 

community. Providing most up to date healthcare 

information, open enrollment period, important 

policy, and benefit to the Chinese community.

• Average of 300 attendees in each on-site event

• 2021 online webinar garnered over 1M 

impressions



McDonald's 
Education Platform
To build awareness and excitement for the 

McDonald’s APA Next Education program, World 

Journal customized an exclusive promotion package 

for McDonald’s, including ads placement in  

education category page, interview video 

production, interviews...etc.

Total Exclusive Video: 4 

Total Exclusive Article: 8

The program garnered over 1M impressions.



Education 
Workshop
Since 2008, World Journal has partnered with 

McDonald’s to create an education workshop in the 

Chinese American market, helping high school 

students prepare for the college application process 

through seminars and workshops. In response to the 

pandemic in 2020, World Journal and McDonald’s 

continued to deliver the education workshop by 

successfully shifting the physical workshops to digital 

space.

• Average of 500 attendees in each physical 

workshop

• 2021 digital workshops garnered over 8M

impressions



Wei-Chuan 
Drawing 
Competition

To encourage Chinese American kids and youth to 

express their creativity, artistic skills, and 

self-expression; World Journal partnered with Wei- 

Chuan Co. to hold drawing competitions twice a 

year for 10 consecutive years.

We receive over 1000 artworks for every year’s

competition.


