SUCCESS STORY #2
MCDONALD’S, ABFF & DAMN WRITE ORIGINALS

SHORT FILM “ENDANGERED”

OBJECTIVES: Establish an emotional connection & o Create a feel better brand experience
raise awareness of McDonald’s Black and between McDonald’s and the lives of Black
Positively Golden campaign among AA consumers - resulting in increased brand love
consumers & visits to McDonald’s
«  2XVIEWS Virtual Screening vs. VERY STRONG RECALL of
OUTCOMES: Avg Screening Session g McDonald’s Brand 93%
Endangered Avg Session UNAIDED AIDED
Felt McDonald’s

1,838

847

77%

O FIT WITH CLIP’S
o) FEEL & THEME

44,
FELT MORE POSITIVE

about McDonald’s after
viewing segment

70%

Rated Clip EXCELLENT/

AMER
VERY GOOD and was liked for m Eﬁtﬁ
representing Black Culture x-S
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