SUCCESS STORY

OUTCOMES:

(&) Allstate.

ALLSTATE & 6 MINUTES TO GLORY

OBJECTIVE:

To create a 360 unique marketing solution that successfully reaches Allstate's target audience

and organically amplifies Allstate's commitment to supporting HBCUs and empowering the next
generation of Black leaders.

What did you like most about the integration? Only 30% were aware of Allstate's Scholarship
Top two responses: before watching the integration.
Features Black
Studdiits & Facul ty And now knowing about the Allstate Scholarship
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FELT ALLSTATE FIT WILL CONSIDER ARE INTERESTED FELT MORE POSITIVE
with the feel and ALLSTATE in watching the series about Allstate after
theme of the show next time they based on the Allstate viewing the integration
need insurance integration
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*Source: Toluna sample, N=154 Black P18-54 that view 5 + hours of TV weekly, February 2023



