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Mid-autumn Festival Tt

Drama
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Moon Fejst
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Brief: INFINITI wants to promote QX60
during Mid-autumn festival

Proposal: Customized Mid-autumn Tab
Page with Sponsor selected contents
and Creative ads

= Jade Rabbit in the Moon
Assets: Masthead Ads, Customized
Tap Page, Pre-roll, Mid-roll, Paused
Ads Static Banner, Premium Sponsor
Entitlement

QX60 Beautiful Mess

H Roommate

Results: During the Mid-autumn, the g‘r‘ m
campaign achieved 4M impressions

with average CTR of 1.6%
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Lexus T RX campaign Combo ialyl | @

User Journey
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Brief: Lexus releasing their new model RX
and would like to reaching younger and
diverse driver. Driving nameplate
awareness and brand desirability.

Proposal : Creative buy with our
Immersive video experience to attract
audiences immediate attention

o

Assels: Opening Splash ads, Masthead, Conthpennibn s : |
Preroll, infeed, paused ads and PC 4 3 ¢ Mr ‘N

AL :’0\ e 300 e 13
takeover - >
Results :30s OLV VCR reached 87%, s W o v
display banner CTR reached 5.36%, n | ‘ b ]2023
advertising creatives delivered to both _ - S
1IQiy1 VIP and Non VIP



Toyota 1 Video combo
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Brief: Toyota Canada wants to build

iQlYl &Rz Q
orand awareness and collect leads by
oullding impressions of different
oroduct and the deals of each month.

E
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Proposal Multiple video ad
placements to optimize the campaign
Impact.
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Assets:Masthead ads, preoll & mid
roll ads, IAafeed ads, Full screen pause

ads.
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R_esults:The nonthly impression Is ’%‘E,*?fl._ SR
higher than 600k, and CTR of some a3 L2
ad placements can reach more than —_—
2.5%.



Ford 1 Standard Ads iQlyY! | @)
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Brief: Ford Canada wants to drive
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Proposal Combine masthead ads, kaﬂﬁ =
Full screen pause ads, pi@l ads, o

and opening splash ads with clear
promotion details and update the
creative monthly.
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Assets:Opening Splash ads,
Mastheads ads, preoll ads, full
screen pause ads
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Other Automotive advertisements on IQIY| North America in 2023
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Toyota 1 Video combo

Lexus
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McDonaldsc Moon Festival sponsorship ialyl | @y
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Asian American and Pacific Islander Heritage Month

Brief: TD Bank would like to engage with
audiences from the Asian background and
build a deep linkage with them by showing
cultural acknowledgment.

Proposal: Asian American and Pacific
Islander Heritage Month Campaign
Sponsorship

Assets:

A Festival Tab Page Main Sponsor Logo

A Festival News Letter

A Content Advertising: 5s billboard, Logo
overlay, Creative overlay

A Standard Ads: PC top banner, Static
banner, Pre Roll, Opening Splash

Results: Enhanced brand image among
Asian community with over 90% average
VCR for Pre-roll, and the CTR of opening
splash reached 5.5%.

Festival Tab Page
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Asian Heritage -

Celebrates Asian Her
itage Month with iQl
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iQlYI North America celebrates Asian Herit
age Month through exciting Asian dramas,
movies, variety shows, documentaries and
anime. Experience the charm of Asian cult
ure through iQlYI.
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CASponsor for Asian Heritage Month

ivi0 O

Brief: BMO looking for
something special to
promote their Newcomers
Program

Proposal: Customized
Media Plan with Sponsor
selected contents

Assets: AHM sponsor with
Pre/Mid-roll, Pause ads and
Marketing Promotion on
Newsletter

Results: The campaign
achieved = 3,180,000
Impressions and average
CTR of 2.4%, VCR of 92%
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StandardAdsCampaign

RBC
RBC Royal Bank

Brief: RBC 2023 Spring
promotion for Newcomers

Proposal: Trying to target
Chinese community with
standard ads placement
on iIQIlyi Canada

Assets: Pause ads 15s
pre-roll/mid roll

Results: New campaign
launched this March

iO Y| ForYou Drama More

[J Comments [+ WatchLater (T} Share

i i RBC B %

BAA  BTHE

HILE » F#HR

TEEZ"

Opening Splash

MEIMEKX ? &

Q&% I RBCIE U} 3 #7 FFi%
RBC Cash Back Mastercard®
FERFERIEZMLE -

&3 2 RBC Newcomer Advantage B #

RSN 10
7 "‘: At

2 BEAE |

1% | RBC 121t 7 37 FFi%

RBC Cash Back Mastercard
ERAF  AATRZE3 1A

Pause Ads

SR EBS$1.99) LEMMA>>

g

Fa PEARE Em

@ 3

s &

17:22 Wl T 5

Learn More

. VIP skip adss>>
I RBC maa:ﬁ?n
y 1

” \

¥ L M
Episodes r
2 3 4 5 6 6
(T
Exclusive Clips
JGIETES

Manavsmenmdad

Pre / Mid Roll

i1QlYl



Other Banking advertisements oi@!lYINorth America in 2023
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Rogers Christmas Collection

C ROGERS

Brief: Rogers was looking for
something special to promote their
products during Christmas

Proposal: Customized Christmas Tab
Page with Sponsor selected contents
with Creative ads

Assets: Splash ads, Masthead Ads,
Customized Tap Page, Pre-roll+Mid-roll
Sponsor Content Entitlement and
Marketing Promotion on social media
and Newsletter

Results: During the Christmas Month,
the campaign achieved = 6,180,000
impressions with average CTR of 2.4%
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X Roadblock Combo
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TELUS

Brief: Telus wants to build brand
awareness by communicate their
contribution to communities with
different kinds of animal images

Proposal: Use Roadblock Combo to
build maximize impression on all the
weekends of May and June.

Assets: Exclusive display for Telus on

specific days, including Splash Ads, In-
feed Ads, Full Screen Pause, Interstitial
Banner, PC Top Banner, PC Takeover

and 1t Pre Roll
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Other Telecommunication advertisements on
America in 2023
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