
Automotive Industry Case Sharing

Jul 2023 North America





User Journey

Brief: Lexus releasing their new model RX 

and would like to reaching younger and 

diverse driver. Driving nameplate 

awareness and brand desirability.

Proposal : Creative buy with our 

immersive video experience to attract 

audiences immediate attention

Assets: Opening Splash ads, Masthead, 

Preroll, infeed, paused ads and PC 

takeover

Results :30s OLV VCR reached 87%, 

display banner CTR reached 5.36%, 

advertising creatives delivered to both 

iQiyi VIP and Non VIP

Lexus îRX campaign Combo



Toyota îVideo combo

Brief: Toyota Canada wants to build 
brand awareness and collect leads by 
building impressions of different 
product and the deals of each month.

Proposal: Multiple video ad 
placements to optimize the campaign 
impact.

Assets:Masthead ads, pre-roll & mid-
roll ads, In-feed ads, Full screen pause 
ads.

Results: The monthly impression is 
higher than  600k, and CTR of some 
ad placements can reach more than 
2.5%.



Ford îStandard Ads

Brief: Ford Canada wants to drive 
impression and interaction with 
target consumers.

Proposal: Combine masthead ads, 
Full screen pause ads, pre-roll ads, 
and opening splash ads with clear 
promotion details and update the 
creative monthly.

Assets:Opening Splash ads, 
Mastheads ads, pre-roll ads, full 
screen pause ads

Results: CTR reached as high as 6.5%

Opening Splash by Ford



Other Automotive advertisements on iQIYI North America in 2023

Infiniti Nissan Chevrolet Cadillac



Toyota îVideo combo
AcuraHyundaiLexus Volvo



iQIYI NA Advertising Automotive partners



FMCG Case Sharing

Nov 2023 North America



User Journey

Brief: As one of the most important 
Chinese festival- Moon Festival, iQiyi
proudly have McDonalds as our sponsor. 

Proposal:implant McDonalds brand into 
our highly related content shows and 
deliver McDonalds best wishes to our 
Chinese audiences

Assets:In page banner, 15s overlay, 5s 
billboard, video paused ads and preroll

Results:Connected with Asian 
community in a more emotional way 
with over 94% VCR

McDonalds ςMoon Festival sponsorship



McDonalds ςStandard Ads Combo
OpeningSplash Ad Pre Roll Mid Roll

Paused Ad



Other FMCG advertisements on iQIYINorth America in 2023

Remy Martin P&G Always HonDashi



iQIYINA Advertising FMCG Partners



Banking Industry Case Sharing

Oct 2023 North America



TD BankAsian American and Pacific Islander Heritage Month

Brief: TD Bank would like to engage with 

audiences from the Asian background and 

build a deep linkage with them by showing 

cultural acknowledgment. 

Proposal: Asian American and Pacific 

Islander Heritage Month Campaign 

Sponsorship

Assets:

Å Festival Tab Page Main Sponsor Logo

Å Festival News Letter

Å Content Advertising: 5s billboard, Logo 

overlay, Creative overlay

Å Standard Ads: PC top banner, Static 

banner, Pre Roll, Opening Splash

Results: Enhanced brand image among 

Asian community with over 90% average

VCR for Pre-roll, and the CTR of opening 
splash reached 5.5%.

Content Cooperation

Standard Ads

Festival Tab Page

5s billboard

Logo Overlay, Creative Overlay

News Letter

Opening Splash Static Banner PC top Banner, PC Takeover



BMO CASponsor for Asian Heritage Month

NewsletterPre / Mid Roll

Full Screen
Pause

Brief: BMO looking for 

something special to 

promote their Newcomers 

Program

Proposal: Customized 

Media Plan with Sponsor 

selected contents

Assets: AHM sponsor with

Pre/Mid-roll, Pause ads and

Marketing Promotion on 
Newsletter

Results: The campaign 

achieved = 3,180,000 

impressions and average 
CTR of 2.4%, VCR of 92%



RBCStandardAdsCampaign

Brief: RBC 2023 Spring

promotion for Newcomers

Proposal: Trying to target 

Chinese community with 

standard ads placement 

on iQiyi Canada

Assets: Pause ads 15s

pre-roll/mid roll

Results: New campaign

launched this March

Pre / Mid Roll

Pause AdsOpening Splash

Pre / Mid Roll



Other Banking advertisements on iQIYINorth America in 2023

Wells Fargo Hanmi BMO BMO



iQIYINA Advertising Banking Partners



Telecommunication Industry 

Case Sharing

Oct 2023 North America





Telus x  Roadblock Combo

Brief: Telus wants to build brand 

awareness by communicate their 

contribution to communities with 
different kinds of animal images

Proposal: Use Roadblock Combo to 

build maximize impression on all the 

weekends of May and June.

Assets: Exclusive display for Telus on 

specific days, including Splash Ads, In-

feed Ads, Full Screen Pause, Interstitial 

Banner, PC Top Banner, PC Takeover 

and 1st Pre Roll

Opening Splash In-feed Ads
1st Pre Roll

Full Screen Pause

Interstitial Banner

PC Top Banner PC Takeover



5 Brands x  2023 iQIYI CNY



Other Telecommunication advertisements on iQIYI North 
America in 2023

ATT Verizon



iQIYI NA Advertising Telecommunication Partners


