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About iQIYI

AONRS AONRS 2020 2021 2022

A Listed on NASDAQ A Paid subscribers A International HQ A Became the most A 100M+ downloads achieved outside
surpasses 100M opens in Toronto downloaded OTT in SEA of Chinese Mainland
A Officially launches its and Singapore A Ranked #3 by revenue in data.ai
international APP report, topped all OTT platform

No.1 market share

In China

Fastest Growing OTT

platform in SEA

Industry tier: A comprehensive online streaming industry’s

10S App Store Fll Google Play, 2022 %10 B

The two core landing pages of iQIYI's mobile application and TV application records top 1 daily
activity/monthly activity/time in the industry, building the basic traffic required for brand marketing

data.ai China non-game app revenue ranking abroad . .
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l'ﬁ"‘ ;g'."f fastest growing video platform in Southeast Asia

2022 H1 Long video industry—Mobile traffic

First tier: top player aFHE
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Data: APPAnnie research report
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: P A North America

We Have a Global Footprint

Z
Headquarter
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IQIYlis available across
191 territoriesworldwide
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International Market Headquarter :
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About 1QlYI] International
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Accessible via Apps and www.iQ.com
Accessible globally across 191 territories

Top Original + Licensed Asian Premium
Content

Freemium Model ( SVOD + AVOD )

4K Video Resolution, Dolby Qoptimized
Audio

Supportsupto 12 languages in Ul,
Subtitles, Dubbing

iQalyl
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Home for Beloved Asian Content

In 2024 , We will offer 240+ New Titles, About
6,000 Hours of Premium Entertainment Experience

Chinese Southeast Asian

Japanese
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User Growth in 2023 ialyi

WORLDWIDE NORTH AMERICA
100% 120%

Increase of users Increase of users

120% 160%

Increase of paid subscribers Increase of paid subscribers
THAILAND MALAYSIA VIETNAM
80% Increase of users 80% Increase of users 100% Increase of users
100% Increase of paid subscribers 100% Increase of paid subscribers 100% Increase of paid subscribers

SINGAPORE
RSN B PHILIPPINES

30% Increase of users 2x Increase of users 60% Increase of users
100% Increase of paid subscribers 3x Increase of paid subscribers 80% Increase of paid subscribers
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Tremendous Global Social Impact

IQIYI International has surpassed 26 million followers

TikTok Followers Facebook Followers Instagram Followers Twitter Followers Youtube Followers
iIQIYI official 2300k iQIYI Global 1030k iQIYI Global 270k iIQIYI Global 87k iIQIYI Global 5520k
i ol k IQIYI TW 602k
iQIYI US 648.6k iQIVI TW 933k iQIYI TW 162k Thailand = Q
iQIYI Thailand 715k : : 200k iOIY! official 56k iQIYI Vietnam 1330k
iQIY! thailand 1800k < 1R (K Ls SRS Q
. iQIYI Philippines| 449k 0IYI Malaysia 78k iQIYI iQIYI Thailand | 1140k
iQIYI y . 4.3k
. . 321k Malaysia
indonesia _ _ - i 539k
iQlYI Vietnam 570k iolY!I Thailand 122k QlYI I iIQIYI Indonesia
iQIYI malaysia 957.2k 11 Indonesia ' _ _
iQ|Y| us 140k | iQ|Y| us 41k IQ|Y| Arabic 583k
iQIYI TW 650.2k , : o i - - 332k
iQlYIMalaysia 125k iQIYI Korea 32k iQIYI Malaysia
. IQIYI Spanish 1.7k
iQIYI Korea 824.7k 11 4011 9k - o 13 11639k
11 8399.2k = 2304

Source: iQlYI], Q12024



Marketing Highlights

A Fan Meet A Original Content Press Conference A Q-Awards

Drama Love Story
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Audience Demographic Breakdown

Gender

Age group

Female Male
S% 259

Device

App based PC web based

63 200

CTV based
1 7%

Operating system

1I0S Android

62% 38%

Source: iQIYI Data, Q4 202 3



1IQlYI TOP-tier Chinese Content Q1 -
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Follow Your Heart A Moment But Forever

A A - e e
A Journey to Love Story of Kunning Palace Fox Spirit Matchmaker:
Yue Hong

T
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Si Hai Chong Ming Chinese Paladin 4 .S' ang Clelr Wu Geng Ji Detective Chinatown 2
¢ English title name TBCZ € English title name TBC(

Content details pls refer to Content Linep document.



iQIYI Original Variety ((YOUTH WITH Y1
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Celebrities Producers Est Broadcasting  Time:Q2 2024
Artists To be invited Shooting Location: Macau China, Singapore, Thailand

Contestant From: South East Asia, South Korea, Japan

Youth With You Production House o d

K-pop idol K-pop idol

panese ldol




Q1Y International Marketing Solutions

Standard
Advertising




Standard Ad formats iyl

Opening Splash Ad *Showtime Masthead *Carousal Banner Infeed Ads *Play Page Banner Pre / Mid Roll Maxview Interstitial Ad
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Product with * is under development



Quality SHOW

1st eye placement + high quality
creative

Creative SHOW

Up to 35s long creative auto-display

All UV SHOW

Reach all users open iQIYI on the
day, including paid members

Home App Demo

*The Priority is only lower than content sponsorship. Need to check availability

iQalyl



Maxview

X

§
Max Attention af-},

1st Pod Pre-roll

Max Screen
Display

Full screen for brand TVC and
information

Max Conversion

Direct response
page

iQalyl

— Brand TVC

_ Brand H5

*The Priority is only lower than content sponsorship. Need to check availability



Lexus FZ RX campaign Combo buy

O

iQlyl

Brief: Lexus releasing their new model
RX and would like to reaching younger
and diverse driver. Driving nameplate
awareness and brand desirability.

Proposal : Creative buy with our
immersive video experience to attract
audiences immediate attention

Assets: Opening Splash ads,
Masthead, Preroll, infeed, paused ads
and PC takeover

LEXUSRX

Results :30s OLV VCR reached 87%,
display banner CTR reached 5.36%, @ LeAauUls
advertising creatives delivered to both
iQiyi VIP and Non VIP
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X Roadblock Combo ialyl |

{ " "LAUCHING 8 BROWSING 2> STREAMING 3> EXITING _

Exclusive Display 15t Pod Exclusive Exclusive Display Exclusive Display

TELUS

Brief: Telus wants to build brand
awareness by communicate their

-7 TELUS

BE—F

ibuti iti ' RAEM TS
contribution to communities with AaRT

different kinds of animal images

Proposal: Use Roadblock Combo to
build maximize impression in several big

,,,,,,

A% 2 PF
days on weekends. Tt _
Assets: Exclusive display for Telus on Opening Splash  In-feed Ads 15t Pre Roll Interstitial Banner

specific days, including Splash Ads, In-
feed Ads, Full Screen Pause, Interstitial
Banner, PC Top Banner, PC Takeover
and 1%t Pre Roll

A complete roadblock of all
ad placements onQlYI
Candaddor 1 day

PC Top Banner PC Takeover



Ad Targeting

@ @ Enﬂ

Day & Time Device Frequency
ol v Q J 8
Ads can be delivered only Ads can be delivered only to The number of
on specific days and times specific devices (Mobile / advertisements that the user
PC) sees in a specific period can

be limited

L0

Area
p o
Ads can only be served

to users in specific

regions

A
BlC

Language

Ads can only be served to

certain language users

iQalyl
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Mobile Carrier
ST 1T e
Ads can only be served to

users of certain carriers



Q1Y International Marketing Solutions

Marketing
Resources
Content IP & Artist
Collaboration ‘ Cooperation

VIP
' Cooperation



Festival campaign and content bundle  ©

NET)

Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Asian Cultural Festival
bqap

Festival

Asian Heritage Dragon
Month(May) | Boat
* o Festival

v Aw
Lunar New /
Year

Mid-autumn
Festival

Cooperation
n

Local Festival
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avkow (0 Aw
22YSyY Christmas

history month™ &
ndependence Da New Year

Igiyi Anniversary
zm % v w

Z" % v w
iQiyi
anniversary
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Black Friday

anniversary 11.11/12.12

( Aug)

Young Female

(of
Content 2
Bundle  young Male
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Family
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content bundle,ﬁ

BL [
BL Drama Collection
Pride Month
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Q [ Summer Bundle
> & Back to School ¢ m

. i Sweet on m

Sweeton [
Valentinetr K

Detective Collection

CFGKSN
Bundle




Festive Sponsorship

CNY X Chinese Content Collections

"Ha AT + g, /U

!T]Tﬂ LUOYANG Q vy vip
ForYou VIP Taobao CNY Drama Variety Si

LOVE BETWEEN
©_“HAIRY AND DEVIL

N
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CNY TAB SPONSORSHIP

iQlyYl
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iQIYI brings together Chinese's favorite traditional-Gala, TOP dramas,
suitable for family reunion and viewing during Spring Festival

Story of Kunning Palace Risigg With the Wind
Dec TBC DecTBC

The Comic Bang
DecTBC
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Men in Love
Jan 2024 TBC

Vok = Lzl
LRS- R

__ wrin 19:30

Love is an Accident
Feb 2024 TBC

Romance on the Farm
Jan 2024 TBC

Tiger and Crane
Jan 2024 TBC

26

Contents list need to check availability according to markets.




1QlY! Create the happy atmosphere of Chinese New Year by ad placements on user journey
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All images shown are for illustration purposes only.



