
Native Case Study
Native Drives Lower Funnel Efficiency for Auto Brand

Interested in how TripleLift can support your brand? 
Contact Automotive@triplelift.com.

+18% 
more efficient CPM
Benchmark vs. Campaign

+11.2% 
higher Viewability
Benchmark vs. Campaign

A major Auto brand approached TripleLift seeking to engage 
key audiences with two primary goals in mind: improve lower 
funnel efficiency and maintain high viewability. In addition, 
the campaign creative had to include high-impact elements 
and an engaging user experience able to scale across audiences, 
tactics, and premium inventory channels within the publisher 
content feed.

Leverage high-impact native formats, including Image and 
Scroll, for an engaging user experience. Curated performance 
deals were carefully chosen to access premium in-feed Native 
inventory. And lastly, key audience targeting was layered in to 
reach qualified users, encourage conversion, and drive 
site-side action. 

This planning led to significant results for TripleLift’s Auto partner. 
Cost per acquisition improved consistently throughout the flight, 
becoming 75% more efficient by the end of the campaign. 
Performance deals also improved efficiencies, and the strategic 
focus on time of day/week, top cities, device, and lookalike 
targeting tactics dramatically improved lower funnel performance.
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