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  Ensure your organization is part 

of the LGBTQ+ Conversation 

 

ONE UNIFIED STRATEGY 
ONE COHESIVE CAMPAIGN 

 

We integrate the power and reach of 

content & social media marketing with 

traditional online strategies including 

banner ads and e-mail campaigns.  

We merge PR, Advertising, Marketing 

& Social Media 



 

PinkMedia.LGBT – Ensure Your Organization is Part of the LGBTQ+ Conversation 
One Unified Strategy  |  One Cohesive Campaign 

Social Media  |  Content Marketing  |  Video  |  Targeted, Programmatic Advertising  |  LGBTQ+ Influencers  |  Mobile 
(323) 963-3653  |  info@PinkMedia.LGBT  |  New York & Los Angeles 

PINK MEDIA - BROCHURE & MEDIA KIT 

Cutting-edge strategies for reaching your TARGET LGBTQ+ audience, 

while elevating & amplifying LGBTQ+ voices worldwide! 

 
 

Be a part of the LGBTQ+ conversation! Is your LGBTQ+ Marketing putting 

YOU and YOUR ORGANIZATION at the CENTER of LGBTQ+ Conversations online? 

Let us help AMPLIFY your #LGBTQ+ message to a BROADER LGBTQ+ online audience, 

keeping your PRIDE message alive 24/7, 365 days per year! 

Our Strategy Includes … 

                      

            Targeted  Mobile Apps          Video            Targeted 

Social Media Advertising    (Connected TVs, online,     Banner Advertising 
         social media, etc.) 
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Introducing Pink Media's #ILoveGay Content Marketing Ad Network 

 

YOUR Content as Advertising, reaching 17 million LGBTQ+ monthly impressions  

in one platform via our #ILoveGay Network, including: 

Display Ad Impressions   Social Media Reach   E-Mail Recipients 

3,450,000    13,281,500   250,000 

 

A few of our #ILoveGay Content Marketing Ad Partners 
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Pink Media – Summary of our LGBTQ+ Marketing Services 

Our primary LGBTQ+ marketing services fall into the following prioritization and workflow, designed to 

keep your content working for you 24/7, 365 days per year! 

 

 

 

Are you a PR specialist? We help turn PR into a marketing channel for you. 

We focus on getting our client's message in front of their specific, targeted LGBTQ+ demographic online. 

We start with our client's "story to tell", whether that's video, photos or a blog post, and we put that 

content to work via social media, mobile apps, email, banner ads, connected TV and more.  
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LGBTQ+ Content Marketing 
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Pink Media Capabilities 

Having been at the forefront of the LGBTQ+ online business world since its inception in 1995, our team 
has evolved over the years with how we approach our core competency – helping companies reach the 
LGBTQ+ community online, wherever they may be.  Having created early on one of the largest LGBTQ+ 
websites worldwide, we started with banner ads and e-mail campaigns and have evolved over the years 
to taking a wider, 360° approach to creating campaigns which connect with the LGBTQ+ Community on 
websites, social media, mobile phones, tablets and more. 
 
Where we are at today is in helping companies build strategies, as well as design and place advertising, 

across the entire spectrum of LGBTQ+ media, ranging from some of the largest LGBTQ+ websites online 

to Facebook groups, Threads, Instagram, LinkedIn and more. 

 

 

 

 

 

 

 

 

Our capabilities include: 

Relationships:  We’ve been very active in the LGBTQ+ business community, having both attended 

LGBTQ+ conferences over the past 25+ years, as well as served on various boards of LGBTQ+ non-profits, 

including IGLTA, Travel Gay Canada, the Los Angeles Gay & Lesbian Chamber of Commerce and more. 

We’re currently very active with the NGLCC, Lambda Legal, Community Marketing, the Greater Seattle 

Business Association (GSBA) and various local LGBTQ+ business groups in the New York and Los Angeles 

area.  It’s this wide network of long-standing LGBTQ+ business relationships that we’re able to put to 

work for you. 

Our external capabilities that are part of our wider LGBTQ+ agency partner group include: 

• Creative and Graphic Design 

• Event Management 

• Video Production 

• LGBTQ+ Market Research 

Marketing 
Creative + 
Content + 

Photos + Video

Mobile
Advertising

Social PR 
Campaign

Banner Ads
E-Mail

Campains

Social 
Media
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LGBTQ+ Media Buying:  we currently purchase most of our 

clients’ advertising using Programmatic Ad Buying and Real-Time Ad 

Bidding (RTB), tapping into the wide inventory of banner advertising 

opportunities available to us in Demand-Side Platform (DSP) ad buying.  

We’re able to target specific demographics (travelers, sports fans, 

moviegoers) in specific regions worldwide, with the capability of 

targeting LGBTQ+ consumers in specific neighborhoods via Hyper-Local 

mobile targeting.  The ad inventory we have access to includes the Gay 

Ad Network, InstinctMagazine.com, Pride Media (Advocate.com, 

Out.com, etc.), Towleroad.com, Queerty/GayCities.com, Grindr, Scruff 

and Hornet, just to name a few.  We also have first-party LGBTQ+ data via 

programmatic ad buying.  This allows us to reach this LGBTQ+ audience wherever 

they may be on the Internet (now including Facebook Ad Exchange), with the added capability of 

reaching your specific target demographic. 
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VIDEO:  Do you have video ready to go? If so, we can get it seen by an LGBTQ+ audience online. If not, 

let us help you create amazing video content for a wide variety of formats! 

First, we start with the creation of your video content. We have the option of working with some first-

class video producers and editors, as well as influencers and content creators, who can all create their 

own unique voice for you in video. 

Second, we then focus on the various platforms this video will be distributed on, including: 

• Revry and other Connected TV video streaming platforms 

• Influencer/content creator’s social media reach on YouTube, Instagram, Twitter and Facebook 

• Our social media platforms with 2-minute versions on Instagram, Twitter and Facebook 

• Your YouTube channel, with the video in longer format 

• :15 and :30 second format for pre-roll, mid-roll and post-roll video advertising online 

All platforms have a mobile, desktop and social media component to ensure your videos are viewed on 

as many devices as possible. 

Note: Connected TV has full video views before users can continue to watch programming, but no click-

throughs. The benefit is that your video is seen, but the downside is that the call-to-action must be 

embedded in the video. Pre-roll, mid-roll and post-roll video advertising all have click-throughs, but users 

can choose to watch 25, 50 and 75% of video as well and then skip to programming. The benefit is that 

you have a strong call-to-action for a user to follow up for more information. The downside is that they 

may not watch your full video. 
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Third, we then focus on getting you VIDEO VIEWS! The example below shows 

that for a budget ranging from $300-500 per platform (Facebook, Twitter, etc.), 

we can ensure your video is viewed by your target LGBTQ+ demographic. 
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Pre-Roll Video Advertising: typically 15-30 seconds long, which is positioned to play as part of, but in 

advance of, a video that has been matched to our client's message based on the video's LGBTQ+ 

content. Pre-Roll Video Advertising allows for measured video views and click-throughs. 

Videos: #Absolut's #LoveIsLove campaign and Wells Fargo Lesbian Couple Adoption campaign 

 

Pre-Roll Video Advertising Placements 

 

Connected TV Video Advertising 
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MEASUREMENT:  The opportunity to measure the results and performance of a campaign will vary 

for each client, depending on the priority as to what is most important to measure.  For some, 

performance will be based on increased product or service sales.  For others, performance will be based 

on increased traffic to the website or perhaps increased brand recognition as measured either through 

formal focus groups or informally through peers in your particular line of business.  Some proven 

methods of tracking performance of social network marketing include: 

1. Increased traffic to your website, as measured by both the current visitor traffic when this 

campaign began (set as your basis), along with measurement of where a visitor came from when 

arriving at your site (i.e., measurement from your new blog, Facebook Fan Page, Twitter page, 

etc.) 

2. Increased product or retail sales, as measured by current retail sales when this campaign began 

(i.e., if you were at $500 per month on average and with this campaign alone, retail sales grew 

to $1,000 per month, this would be one form of our measurement of success). 

3. Number of members in your Facebook Fan Page (Facebook offers a wide array of key metrics for 

your page, including Global Ranking statistics, information on who is sharing your posts and how 

wide your social media reach is, just to name a few). 

4. Number of followers to your Twitter account 

5. Blog traffic, as measured by Google Analytics 

6. Search Engine Placement, as measured by your current Google ranking for perhaps 5 specific 

search terms related to your company and how that Google ranking and search results 

placement improves over a 30-day period. 
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Small Business Entry-Level Opportunities 
 

We have a few opportunities highlighted below, which summarize some of our entry-level programs you 
can start with us today! 

 

Targeting an LGBTQ+ audience that has shown an interest in YOUR business category and/or region. 

Campaigns starting at $500 per month. 

 

 

Corporate Entry-Level Opportunities 

If you’re a larger, corporate business, we have additional opportunities (in addition to the above) that 
could enhance your LGBTQ+ online outreach when leveraging our strategies for your organization. 

 

Campaigns starting at $2,500 per month. 
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Banner Ads, Mobile Apps, E-Mail Campaigns, Social Media - Hyper-Targeted Advertising: Offering 

highly targeted advertising to reach your company's LGBTQ+ demographic. In the following example 

shown below, this targeting selects individuals living in the New York City area, 18-65+, who have shown 

an interest in Barcelona, Madrid, Ibiza or just Spain in general, AND show an interest in LGBTQ+ travel. 

Layering these interest data sets together allows us to target gays men and/or lesbian women who 

would like to travel to Spain. This type of targeting allows us to focus on your key demographic like 

never before. 

Costs starting at $500, with typical budget range of $1,500 - $7,500 per month 
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The performance of these posts can be seen here, with budgets to achieve these results ranging from 

$300-500. Compare these impressions, video (media) views and engagements to other forms of 

advertising and you’ll see that these numbers place our organic and paid Facebook, Instagram & Twitter 

work as one of your top performing elements in your LGBTQ+ online marketing mix! 
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Performance Estimates 

Depending on your product and who your customer is, if you are looking to brand your company or sell 

a specific product, with a limited budget of $500, these are the most cost-effective ways to reach 

customers and get them to point of sale: 

  Impressions Clicks CTR 

Email Campaign         10,000             200  2.0% 

Banner Ads         50,000             250  0.5% 

Social Media Ads         20,000          400  2.0% 

#ILoveGay 360 Network         30,000          450  1.5% 

    

  Impressions Engagement ER 

Social Media Ads         20,000          1,000  5.0% 

#ILoveGay 360 Network         30,000          750  3.5% 
 
*Engagement: Likes, Comments and Shares / ER = Engagement Rate 
*Estimates based on a $500 investment in each line item above 
 

Recent Video campaign performance: 
Platform  Amount  Video views Cost per 1000 views  Impressions CPM  

Twitter/X  $100    7,353    $13    17,870    $6  

Facebook/Instagram $100    2,570    $39   12,347  $8 

YouTube  $100  1,836    $54   77,103   $1 
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Who Are We? 

President: Matthew Skallerud 

Currently heading up our new New York City office 

Matt Skallerud began his online career in May 1995 with the launch of 

GayWired.com, which became one of the top 3 LGBTQ+ websites worldwide. 

Having worked with companies, large and small, for more than 20 years to 

reach the LGBTQ+ online consumer through this site and others, he is now 

focused on the most cutting-edge global innovations in programmatic ad 

buying, social networking and Web 2.0 technologies. He empowers his clients 

to reach the LGBTQ+ market using the most advanced techniques taking hold 

in the online marketing world today, including Real-Time Ad Bidding (RTB) 

Facebook, LinkedIn, Twitter, Google Plus, YouTube, blogs and others. 

 

Executive Vice President: Fabrice Tasendo 

Heading up our Los Angeles office 

Fabrice is an activist, an educator, a marketer and he always feels rewarded 

anytime he can positively impact social change. Prior to 2011, Fabrice worked 

as SVP of Digital Strategies for Here Media where he oversaw Advocate.com, 

Out.com, OutTraveler.com and their respective editorial and sales initiatives. 

Fabrice has been in the online market since 1995 when he co-founded 

GayWired.com, a portal that became an online leader and was referenced by 

the Wall Street Journal as the 'best garage start-up.'   
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