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When you connect with Hispanics
Culturally, then you increase sales

A recent Hispanic Sentiment
Study conducted by We Are
All Human/Nielsen showed
that less than

>35%

of companies are connecting
with the Hispanic market
although they represent
20% of the population!

86%
77%

Hispanics were more likely

to purchase a product from
a company that connected
with them culturally

Hispanics said that
language was an
important way

to connect

<** Nielsen



Want to be #1? Our Branded Content is the Solution!

Hispanics are responsible for 25% of vehicle sales and 68% of the auto
industries growth.

2024 Top 10 Most Purchased by Hispanics

Vehicles

TOYOTA HONDA CHEVROLET FORD NISSAN KIA HYUNDAI TESLA JEEP GMC

ﬁw Source: S&P Global Mobility 2024



Autoproyecto’s Culturally Relevant
Branded Content Program is

Guaranteed to Increase Brand

Awareness and convert it into
Purchase Intent!

ICANTAR




Autoproyecto Supplies Culturally Relevant
Content

Over the past Autoproyecto, a certified minority owned company, knows how to create
years high-quality content that powerfully resonates with the Hispanic market.
A KANTAR Brand Study confirms its broad reach and significant impact,
emphasizing its high quality and strong connection with this crucial
demographic.

94% 98% 93% 94%
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Autoproyecto will Exponentially Increase
Brand Awareness and Favorability with our
Branded Content Campaign!

A recent KANTAR Brand Study shows that Autoproyecto

content increases brand awareness and favorability

% +98% +86%

Increase in brand Increase in brand
awareness favorability

W Connecting you with the Hispanic market with culturally relevant content that elevates brand I(AN TAR

awareness, boosts purchase intent and fosters customer loyalty.



Autoproyecto’s Culturally
Relevant Content will Increase

Purchase Intent and Customer -
Loyalty KANTAR

SX 2X¢

Increase in Purchase Increase in Customer Loyalty
Intent




Women are responsible for 85% of a
Purchase Decision and 43% of vehicle sales

A recent KANTAR Brand Study showed that Autoproyecto

content increases brand awareness and favorability within Hispanic Women

Autoproyecto content
increase in brand awareness =
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Autoproyecto content
increase in brand
favorability in women




Our Branded Content Process is as Easy as
counting to FIVE!

Contract is Approved Week 2-3

. Week 10
and IO is issued A Creative Treatment Reporting and KANTAR
(talent, location, wardrobe, timelines) Brand Study Results

and sent for approval
Week 1-2

Receive Key Message Points.
Send scripts and KANTAR
guestions for approval

Week 5-6
Production Takes place, videos
approved and published



CAMPAIGN

EXAMPLES



Branded Content Campaign Focusing on Hybrids

A recent branded content campaign for Toyota Camry with Jaime Gabaldoni focused on Hybrids

topped awareness, favorability and connected with the most important decision maker: Women

;C}- . O Autoproyecto content
g + increase in Hybrid powertrain
0 preference for women
X

JAIME GABALDONI
Autoproyecto content
0 increase in Hybrid
o powertrain favorability in
women

Why is this important? Women make 85% of vehicle
purchase decisions and 43% of vehicle purchases!

ICANTAR




Social Media Campaigns that Outperform!

A recent Instagram campaign for Toyota Camry with Noel G outperformed KPlIs

sending users to visit Toyota's website

J ' B Visualizations
' 64,900

‘ Interactions with Reels
B} 0 actornoelg 426

Likes
278

Comments
.‘. 7, . A 30

https://mwww.instagram.com/reel/DAl4Hviv_ZN/

Saves
21

Shares
97

Link Clicks
716

CTR
1.71%



Autoproyecto Editorial and Sales Pages Provides

Leading Market Insights

For further inquiries, please explore our comprehensive
sales page, which is rich with valuable resources and
in-depth market insights, including:

Advertising Media:
Advertising solutions

Branded Content:
Learn more on how the content is created

Brand Study:
Gain insights from our detailed market analysis.

Hispanic Market Insights:
A treasure cove of information on the dynamics of the
Hispanic market to better target your strategies.

https://sales.autoproyecto.com
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When you connect with Hispanics Culturally, then you
Increase Sales

S
BRAND AWARENES
98% INCREASE

i a car; they seek a statement of identity and a testament to their values.

{ Increase Sales with Hispanics NOW! }
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Camilo Alfaro
CEO & Foundfy"

camil "@erﬁ’t‘oproyecto.com
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https://editorial.autoproyecto.com
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