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Introducing
HER

HER is the world’s most loved
dating & social platform for

queer women, non-binary,
and trans people.

13M 300M

Global users Matches and
counting
200K+ 59%
Combined social Of our audience
following are Gen Z

In-App Media

Direct Messages Custom Builds

External Channels

("Biog ) (" Email ) (" Social Media ) (" Branded Video Content )

PR & Influencer Events

( Press )( Influencer Partnerships)

Partners




ase Studies, |




" FARFETCH pp@E 776"z
A0 Qzalando NEGN

LIVE NATION

s I™ @D B 7y pdobe

9 Lovehoney

& Expedia

— Hotel Tonight






Multipoint Digital Campaign

<2 betterhelp

HER created a strong mix of in-app media formats and
engaging social and editorial content, including a
dedicated in-app community and virtual events with
LGBTQ+ specialized therapists. This approach drove
significant engagement, raised awareness, and boosted
over 1,000+ sign-ups within the LGBTQ+ community.

In-App Media
¢ Video
Native
Direct Message
Banner

Content

¢ Editorial

* Social

e Community

19.4M+
Impressions

553.9K+
Clicks (2.85% avg.)

38.4%
Highest CTR

69.9K
Content Engagements

3.28%
Top IG engagement rate

No new likes

aad back %0 Browse 10 560 svan mor profligs.

<2 betterhelp

As a HER user, get 25% off
your first month of therapy.
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CLICK HERE TO RSVP
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Your therapiat is woitng »

On Hettarkaip, you con connoct weh o
tharapest who specalzes i LGRTO care
and get suppert far everytnng from
cepmasion AnG amaety 5o refatonshin
challerges,

A5 0 HER unir, g6t 2559 off your first
wonih of therapy.

Find your hagoy pace, with Bettarel.




Meet BBC's | Kissed a Girl
cast & Where to Follow Them

Multipoint Digital Campaign

C

HER planned a mix of high-impact in-app media
formats and engaging content (social, email, &
editorial), ensuring that / Kissed a Girl was a hit with
sapphics across the UK.

3,090,270 43,350

Impressions Clicks & engagements
1.4% 43%

Average CTR / Highest CTR

enagegement rate (Interstitial Video)

1.5to3x
Higher-than-benchmark
performance for Interstitial Video,
Email, Banner, and Native

Gt your Growy 10goiTer ‘Ciise Fh el of |
Kissed 2 Girl & 0 iz Suncay 1Y, Toliowed by,
2 draa-Sing @ cast rersn

Find out whish cauples make It te the ang 2 /
Braak up "7/ U-Haul 4 /adopt o cat W /o
sy THEE sapohk: powe uauply £31

Watch on 8BC iPlayer

me and theibesti

recappmg our first

weekend of pride
Jand ov

-u;ﬁ |
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Send a question to chat about

Multipoint Digital Campaign

Which Mean Girls
characters do you identify
with and why?

Maateros, Mad = B et rass Whtars your pins?
Get In, Loser! We're Going to
Watch Mean Girls

bt i AN

Our partnership set the entire HER ecosystem

abuzz, breathing new life into the film's $° @ &,
nostalgic allure and vibrant LGBTQ+ appeal. on W;MW = Proud A
| & wears Pink
In-App Media 9.5M
e Video Total Impressions
e Native

e Direct Message 280K
Total Clicks (3% avg.)

Content
e Editorial 41% :
. H We're with Maan Giris bafora . d
L SOCIaI & ngheS't CTR Nmﬁﬂ%‘m&mbm ?ne trying to p.i nal ~ | -'..il.llv INT .v."-vrr‘ ;muuv l,? .
i AR o that 'm queer and
C.Ommumty 187K " ; o | available with jd’st #8 Mean Girls
. P'nk App my eyés -;",,:; ot Mean Gris n theabms Asmnry 12

Transformation ~ Content Engagements | pr—— e



Multipoint Digital Campaign

HER launched a multimedia campaign
for MGM to promote the release of
raunchy teen comedy "Bottoms”.

2.2M
Impressions

67.47%
CTR (Video)

267K
Total clicks

12.33%
average CTR

Pitch Pesfect - Cocaine Sear

¥ rachel sennott
| [ NJULU
Gat your & to Bottoms » | "IS

Want to get punched in the face by hat
onls?

500 the comedy critics are callng &
Tomuest. bloodent high schecl mavie of
1he yauw

£5@m sBotomalove 1

atrs, sveryvises Septem

AUGUST 25

ADDITIONAL CITIES
SEPTEMBER |



Multipoint Digital Campaign

PRX approached HER wanting to
promote their new podcast, a reality

dating show, to our US audience. | i -

!'fé‘—'\ PAINERHEW
192K 4.50% i T o
In-app media CTR | ‘
impressions *3 x higher than HER’s

benchmark

SAIRFATITYDATINGISHOW,

‘Z Hang Up Podcast

A reiity daiting show with 10 rings attached,




Multipoint Digital Campaign

Hulu came to us to drive awareness and
subscriptions for their newly-launched
Hulu + Live TV service.

19M 0.89%
Impressions average CTR
1.63%

highest CTR

(Native)

Huks + Live TV Makes Sense )

o eatie tox and no oxim ikl (e

WAt s« Love TV, gt crme 865 I
chorrs and aoceaes 1o Disney+ ang
ESP - 08 b one i,

hulu+LiveETY

85+ LIVE CHANNELS,
ACCESSTODISNEY+ AND ESPN+
ALLINONEPLAN




Multipoint Digital Campaign

JVWTIME

HER and Showtime worked together to
promote the iconically-sapphic show, The L

Word: Generation Q, to our sapphic audience.

The campaign drove buzz through content
(editorial, social, and community), as well as a
virtual IG Live discussion.

2.5M 42K

Total Total
Impressions Engagements
1.68%

Avg. Engagement Rate

6 Predictions for The
Q Season 3

Generation

ot
L Word:
s0n






COMMUNITY CALLING »

DHl you know we have lrips designed

aspracially o oy quest corrunity and

%J'HE ENOUGH
L

Multipoint Digital Campaign

Contiki came to us with the goal of inspiring LGBTQ+ users
to explore solo traveling, using aspirational messaging.

Michelle Nachum, Contiki:

“We saw extremely positive results from this campaign
regarding audience coverage when looking at the volume of
impressions. But the campaign also strongly resonated with
the user, with a CTR almost 60 times higher than our cross-
channel benchmark.”

600K+ 58.79%
Impressions CTR (Video)
1.92% 2.04%

CTR (Native) CTR (Email)



Digital Campaign

L{VE NATION

Live Nation came to HER to reach Gen Z music
fans and boost ticket sales for an upcoming
performance of Hayley Kiyoko. The campaign
reached all subscribers in the local area using a
dedicated email campaign.

32.58% 3.94%

Open rate CTR

*1.5 x higher than *4 x higher than
HER’s benchmark HER'’s benchmark

Manchester is

calling...
Snatch the last remaining tickets for
Friday, April Tth

The Panorama Tour kicks off in
Manchester!

The Panorama Tour kicks off in
Manchester!




Orlando «~

G Flip Live at Bold Love
Calebrate Pride w/ G Flp! Also 1 Ava Max & more!

Let's Party!

Digital Campaign

g|||n J
LOVE

FEST

HER promoted the Bold Love Fest event,
boosting ticket sales using the Native unit.

431,331 1.89%
Impressions CTR
26% 8,171
Performance Clicks

over benchmark



Multipoint Digital Campaign

NEW CONSERVATORY
THEATRE CENTER

A ED DECKER | ARTISTIC DIRECTOR

HER effectively marketed "The Tutor"
play at New Conservatory Theatre
Center, driving ticket sales and
maximizing audience engagement.

32.7K 953
Impressions Clicks
94.7% 2.92%
Performance CTR

over benchmark

Tulor

43

N\ Ay I
= mnwm

" “The Tutor" at NCTC

I y
I'utor e

r

\
P

" "The Tutor" at NCTC

Provocative new play runcng Apr 5-May 12 at KCTC:

Book Tickets




Digital Campaign

o~ - <.
METROPOLIS MUSIC : | Mmrmﬁ%};n
Tour e ) 2

-

Metropolis Music approached HER to boost ticket

sales for the upcoming Arlo Parks tour, aiming to reach

dedicated Gen Z music fans, with localised media

formats targeting fans around each concert venue. ottty
L ot J

43.59K 0.36% 7 e
Impressions Average Display CTR B

More info v
Get Tickets




SO WHISTLE

Multipoint Digital Campaign
M AR S | - Know what your

e s | (e ) ( dog really needs.
Petca fe W H I ST L E Uleste. + 3 mivtes recd | I\/Ie:t the smart device

The Lesbian Holiday Gift Guide that tracks pet health,

for Serial U-Haulers
S - , activity, and more.
Tapping into our community’s love of pets, we aimed to

showcase the functionality of the device, and how the it can
improve pet-to-human communication.

The LesSbean Holiday Gift Gude for

s el

With this in mind, we created seasonal content in the form of gift e
guides (editorial content) and engaging social content. In the STk
background, in-app media served to drive awareness and @ Q d
website traffic.

Know what your dog really needs /9 »

1.5M Total Impressions 1.53% Average CTR

This holiday 5aas0n, treat the pet

parent on your It (or yoursalf) to a little
more peace of mind. Whistie smarn

2.25 x higher than industry

devices frack pet health, activity, and

average loation=20 you ahways know how to
nelp your dog stay haalthy and hapgy.
1’03” Average Session Time 99% New Users Sop.Whisle
Driven by our DM unit, this The traffic driven to the point

was one of the highest figures  of purchase was almost
ever recorded on the client’s entirely made up of new users
website

lireicfine ilrellne) ©uE

WAt G EIS]
zreriueilly il dns)e.

Check out our gt guide NG the Whistie
Haaxh Lmted Edition & more of the hottest pet
Padgets. Bacause no gay refationship s camplute

until you've adopted a pat fogathar




Multipoint Digital Campaign

ABSOLULT.

To celebrate National Coming Out Day,
Aboslut (Pernod Ricard) tasked HER
with developing a multi-format digital
campaign, combining display, social,

and editorial content. SA =
1.7M 25K == COMING OUT

Total ' Clicks & g A | "STORY?

Impressions Engagements w T

1.5%

Avg. CTR




Zalanda Is one of Europa's largest online shops:
we have clothing, shoes, bags and accessories.
88 well as & wide range of sportswear, sporting
equipmant and designer brands. Zalande brings
you the latest fashion trends from top
international brands with froe delivery and free
returns.

Multipoint Digital Campaign

zalando

HER ran a multi-level campaign for online
clothing company, Zalando, Europe’s
largest online selection of clothing,
accessories and shoes.

The campaign consisted of display media,
content, and virtual events.

4M 4.33%
Total Average display CTR
Impressions *3 x higher than HER’s

CTR benchmark



SUMMER.
DELIVERED.

SUMMER.
DELIVERED.

1 Summer. Delivered.

A trulty, refrashing sip, diractly to your doorsten.

Ramove Ads

Thirsty? »

ree's here and it's about 10 be & coot
ith our Strawtery Acai Refresha®

e you're L eary 10 watch the

n's football, meeting yoar friands to
 festival, or ghiling in the park,
Salver summar straight 10 you,

Multipoint Digital Campaign

>

™

HER collaborated with Starbucks for their
“Summer Hits Different” campaign, driving
salience and sales of the summer menu through
engaging digital activations.

The campaign was inspired by the insight that
LGBTQ+ people are huge fans of iced coffee,
consuming it all-year-round.

1.3M 267K

Total Total Clicks
Impressions

2%

Highest CTR



Digital Campaign

O\\O

OWO approached HER to drive awareness, affinity,
and conversions for their game-changing VR
haptic suit.

Our audience of passionate gamers responded
well to the display campaign, leading to above-
benchmark engagement.

537,340 2.52%
Impressions CTR
110%

2 x over benchmark performance



CELEBRATE W&
PRIDE WITH %
durex x fex

Multipoint Digital Campaign

(durex)

Durex worked with HER for their 2023 Pride
campaign, championing inclusive sex
education and supporting LGBTQ+ charity
Stonewall.

HER also drove 30% of all sales of their
limited-edition Celebration Boxes.

3M 47%

Total Highest CTR
Impressions (Video)
3.41%

Average CTR


https://docs.google.com/file/d/18JkqJ_hOO4WpLxGxgct3YvczEVOCLC0L/preview
https://docs.google.com/file/d/1LA4kXXFuUS_tlYxYHIqg6BngzCRcbNRe/preview

S| shop Now If

nion and ges 10% aff with

r sirke up -

pested by YOUN & get t irow ach othar for an

ry 12th @t 7 pen EST | 4 pen PET

Multipoint Digital Campaign

FARFETCH

Farfetch approached HER with the goal of
capturing fashion-forward Gen Z women.

Together, we promoted their newly-launched
seasonal collections, alongside an exclusive
offer for new users.

2M+ 1.36%
Impressions Average CTR



Celebrate Masturbation May
with a FREE sextoy ¥

Masturbation Mury Giveawsry |

Wu're greing away a Blovehoneyatticial sex toy
10 FAVE fucy wiviark for a1 your se¥-pkesins
ewits 4T

Mast be Y0+ yoars oid mt the time of entry.
Gilenawiry b5 apen 10 the legad residents in the
U5, Endts May 30, 2003 @l 1150 pm EST
Weenatn wil bn ewcurcad vie Bhinoccalipe's
el medka grobies on May 37, K03

Emer Te Qtewny oW
Fras vioss
zir's cjood
VilES]

31 Days, 31 Org'gsms: My Journey as A S*x Toy

ovice Revealed

a Duriela Ochas-Bewrn

CLICK TO READ

EREEWIIDESE
1S efojerel

R VIl ES™
‘ ENTERTOWIN
s Loy ey

CLOSES AT 11,59PM EST

Multipoint Digital Campaign

Lovehoney

the sexual happiness people’

HER celebrated Masturbation May in
partnership with Lovehoney, giving away free
toys to 5 lucky competition winners.

We promoted the giveaway across social &
in-app, amassing 10.8K entries, and also
released co-branded editorial content.

5M+ 20.7%
Display Highest CTR
Impressions (Interstitial)

08:30
Average Dwell
Time (Editorial)


https://weareher.com/masturbation-may/
https://weareher.com/masturbation-may/




Your Theeapist is Here y

Ready 10 tawe e naxt step 1o your
mertied health? Get 25% off your fiest
manth of Bettarkelp online therapy.

Match with a lcensed therapist and
connect via chat, phons, o Vicko call -
whenever it works for you

: Bad Queers
awareness to National Shana & Kris
Mental Health Day on
WE MET ON HER!

Episodes

wl. ) o
Race to the bottom | Episode 178

1 hr 3 min left

Race to the bottom | Episode

Multipoint Digital Campaign
€ betterhelp

HER's collaboration with BetterHelp for

Mental Health Awareness Day was a marketing
triumph, employing a range of strategies to
engage users, boost mental health awareness,
and drive BetterHelp subscriptions.

5M 511K

Total Total Clicks
Impressions

11.5%

Average CTR



Multipoint Digital Campaign

HUMAN
RIGHTS
e

HER promoted Human Rights
Campaign’s LGBTQ+ financial wellness
platform via Interstitial and Native ads.

107K 2,443
Impressions Clicks

2.73% 82%

CTR (Native) Performance over

benchmark (Native)




ﬂDS/Life_CycIe’”

SF TO LA - END AIDS « 545 MILES e et v
AIDS/LifeCycle came to us to grow their e e e
audience, inviting LGBTQ+ women and o s O
gender-nonconforming people to participate e’ ool e
in their life-changing event. e oo
439K 3.50%

Total Average CTR
Impressions
Native DM

Exceeded HER’s
1.5% benchmark
by over 200%

Exceeded HER’s
1.2% benchmark by
almost 300%

,[.ae 994 liked you
!, i id G et

rmations

%S

Make the first move! <
Vitwers you o um 1o w545 rrile e from.




Multipoint Digital Campaign

HER assisted the University of Minnesota
team in recruiting participants for the Elsie
Study, the largest cancer research study for
the LGBTQ+ community.

76K 419.8K
Impressions Impressions
(Interstitial) (Direct Message)

8.8K 2%
Clicks CTR (Direct Message)

Share Your
cancer Story.

Have you been treated for cancer?
Sharing your story helps other
queer people with cancer

Share Your Cancer Story 3

Did you knaw that LOBTO+ peogle are
urdenepresenied r cancer rwseaich?

1 you have you baan teated fur cancer,
your story can help other queer pecpe
with cancer Companaation wil ba
oftared 10 salected DamEDAIs.

The Elnle Stugy, banad o me Untvarssy
o Minnasola, 811 10 knpoove how
LOBTO+ pecpls a noucsd 1 Cancer
rensarch atuchies.

Shaye vy shory

LGBTQIA+ With
Cancer?

Have you been treated for cancer?
Sharing your story helps other
quesr people with cancer.

Share Your

Cancer.Story

Have you bean traatad for eancer?
Sharing your story heips
queer people with eancer.

Share Your
Cancer Story.

Have you been treated for cancer?
Sharing your story helps other
queer people with cancer.

I Likes You

0 NG naw ke - bum on Thinst Meds now o
oot flocded with atterticn &%

Conversations

Share Your Cancer Story -«

¥ 8

Did you know that LGBTO« pecple are un..

I @ Travel Designed for Youss
s 3
5 3

No convos yet




Multipoint Digital Campaign

UNIVERSITY 0f PENNSYLVANIA

HER successfully ran a Direct Message
campaign promoting UPenn's Queer
Women Who Smoke study.

1.4M 42,615
Impressions Clicks

100% 3.04%
Performance CTR

over benchmark

Make an impact in mins )

(and get paidl)

Ara you a queer woman agad 18 - 307

Do you have a few minutes to
participate In a

Chats

Likes You

Conversations

an‘ Make an impact in mins

@ HER




BE IN THE KNOW

Be In The Know CT approached HER
for the purpose of reaching and
educating young people in Connecticut
about the laws around buying, carrying,

Ly
N

(B T
Weed and managing

Driving after anxiety aren’t a - 3reak up with weed
and using cannabis; the way it impacts using weed is illegal ~ Match. == ind boost your

: e ‘ inental health.
your mental and physical health; ot g e ST
guidelines; and signs of problem use.

/! dﬂﬁ Learn More

37K 3.91%
Impressions Display CTR
*3 x higher than
HER’s benchmark




Multipoint Digital Campaign

& Penn

UNIVERSITY 0f PENNSYLVANIA

The University of Pennsylvania.
extended their partnership with HER
to recruit volunteers for a suicide
prevention program, targeting 18-24s

with a statewide direct message send.

173.8K
Impressions

0.50%
Avg. Display CTR

$kig2 thr wst, ame 38 yui ke mow with Pramism|

Strugglieg with suicidal Shoaghts?

Struggling
with suicidal
thoughts?

Penn Nursing is seeking volunteers
in Philadelphia to help test a suicide
prevention program for 18 to 24-
year-old LGBTQ+ young aduits.
Participants can eam up to $170.

X3 Penin

R Nursing

SEE IF YOU'RE ELIGIBLE

Struggling %,
with suicidal /8
thoughts? %

Penn Nursing is seeking volunteers
in Philadelphia to help test a suicide
prevention program for 18 to 24-
year-old LGBTQ+ young adults,
Participants can eam up to $170.

Penn

Nursing

SEE IF YOU'RE ELIGIBLE

Penn Nursing is seeking volunteers
in Philadelphia to help test a suicide
prevention program for 18 to 24-
year-old LGBTQ+ young adults,
Participants can eam up to $170.

Penn
Nursi ng

SEE IF YOU'RE ELIGIBLE

00 the walt, see 8l your Shee now with Prevrum

- e
Stragging vilh suici| Iu’tﬂw '_ ‘




Multipoint Digital Campaign

COUNTY OF LOS ANGELES

Public Health

HER implemented four in-app ad units to
promote the "GetPrEPLA" campaign for the
LA County Department of Public Health.

ACCESS PREP
GETPREPLA.COM

PROTECTION

VITALITY
330.3K 202.7K | ‘ it e
Impressions Impressions
(Native Still) (Banner) |
30.6K 256.8K e N .
Impressions Impressions | o
(Interstitial) (Direct Message) ’ B (e
7.6K 2.31% | e
Clicks (Native) CTR (Native) - | | s o i e

MO IERNINGE.. No protlem!

You can sl empovsr yoursel! with PrER.

Accexs PrEf



Chats

[ 61 liked you
\ Sovar al wilh the

Conversations

Gender Alfirming Surgery

Crane Centor offers the full spectnam of gender...

¥ = n

No convos yet

Head ta Meet to ke ey turn into matchas

Gender Affirming Surgery »

Crano Cantor otfers the full specoum of.

gerider-affirming procedures for trans and non-

Dinany Inchviduals, proviing:
~ WOk class SUgens and cana
- In-araon of lle-med sppontmants

Arn you ready 10 fesl like your maost authentic
sall?

Mot INSUranCes doeaptid,

Digital Campaign

CRANE CENTER

HER promoted the Crane Centre's gender-affirming
procedures to our trans+ audience using a national
direct message send.

960,084 1.78%
Impressions CTR
*1.5 x higher than

HER’s benchmark



Multipoint Digital Campaign

HER ran a display campaign for the
Canadian Cancer Society, consisting of
Native Still and Interstitial formats.

167K+ 1.77%
Impressions Average CTR
67.47%

Performance over
benchmark




PLEASE DIRECT QUESTIONS TO:

ANGIE GOLA-EBUE
GLOBAL HEAD OF ADVERTISING AND PARTNERSHIPS
+447884005868

angie@weareher.com



mailto:angie@weareher.com

