2025

Overview &
Media Opportunities

BLACK HEALTH
MATTERS.COM®




To be the leading resource for health
and wellness for Black Americans,
creating a transformative impact that
prioritizes well-being and fosters a world

where every Black individual thrives.




To inspire meaningful change through
purpose-driven health initiatives for
Black Americans by bridging the gap
for health equity in our community with
evidence-based disease management

and wellness resources.




BHM Ecosystem

Website
More than 3,000 pages
speak to chronic conditions
and wellness through
evidence-based

Educational

Events
Live, Virtual and Hybrid
experience

s

Content Curation
Build original written and
video content about your

initiative and share socially

202
'

Community Engagement
Engaging community
partnerships and stakeholders

Iv

Social Media
Facebook, Instagram,
TikTok and X/Twitter

BLACK HEALTH
MATTERS.COM
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MATTERS.COM
with digital advertising opportunities

» Original health and wellness content, with new
content published 20+ times per month on
BlackHealthMatters.com.

» Health Conditions A to Z, beauty, wellness or
condition specific content hubs and awareness
month features available for sponsorship.

» New content featured in the weekly Black Health
Matters newsletter and on social channels.

» Completely turn-key display advertising.

» Branded display ads run adjacent to endemic content
engaging Black consumers and patients.




BlackHealthMatters.com Sponsorship Opportunities
Beauty & Wellness Content Hubs

New and existing original content on BlackHealthMatters.com with el g
display ads running adjacent to condition specific articles. = a
. Articles (4-6) will be focused on client sponsored beauty, health
condition or wellness topic.
. Each unique hub to include content specific to the topic as it
relates to Black patients
. All content inspired by people of color managing the hair, skin
: . -
or health issues and wanting to secure safe, trusted e _=
formation. Top 10 Mtrcrs For Bk s Fce &
. All content promoted socially and via BHM newsletters. e r—
. Completely turn-key addressing practical and emotional ’
challenges of managing the issue and seeking solutions. e
. Branded display ads run adjacent to content.
. Minimum 2, average 3 ad units per page. o
. Minimum six (6) month campaigns to build trust and P e

illustrative purposes,
not to scale

engagement with the Black Community.
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BLACK HEALTH
MATTERS.COM

Speak Up Content Hub BAM
. Available by health condition or wellness topic including
Arthritis, Gl, Hair, Migraine, Respiratory, Skin etc. Speak Up For
. New, original BlackHealthMatters.com editorial content Youngaglth
. Articles (4-6) will be themed within BHMs “Speak Up!” umbrella
with content and tools specific to the sponsored topic. e B e to

. Content designed to inspire patients to be the “CEO” of their
heath and partner with professionals for solutions.

. All content inspired by people of color navigating the agreed
upon topic and published on www.blackhealthmatters.com.

. All content promoted socially and via BHM newsletters.

. Completely turn-key addressing practical and emotional
challenges of condition. _

. Articles or tools to specifically address speaking to experts, your e
doctor and/or working with specialists.

. Branded (or unbranded) display ads run adjacent to content.

. Requires minimum spend and time commitment.



http://www.blackhealthmatters.com/

BlackHealthMatters.com Sponsorship Opportunities

“Umbrella” Content Hubs for topics
such as “Pain” within a Broad Category

Content of interest to Black Adults managing conditions
appropriate for sponsor offering a portfolio of treatments.

Umbrella hubs address commonalities of the issue while providing
specific information on multiple conditions.

. Original (new and existing) content in each topic area.

. Custom landing page specific to the navigating difficult to
diagnose or treat challenge or condition.

. Content on working with your doctor to secure the most
effective treatment for your diagnosis.

Umbrella topics could include pain, respiratory, oncology, skin, etc.

3-M
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Having Trouble Managing
Your Asthma?

Asthma Definition
Symptoms Treatment

Michael A. Lenoir, M.D.:
Doing Battle With Asthma

Are Asthma Sufferars Mare
Likely to

WOMENS HEALTH  BHM HARLEM WEEK 2024 HEALTH SUMMIT & EXPO

& Ways to Exercise With
Asthma

Do YouHave Asthma? \r
Shouid Tlk o Your Doct
About Getting This Vac

Asthma |s Worse for Kids
After School Breaks

2004's Asthma Capitals

Ad unit overlay
for illustrative
purposes, not
to scale




BlackHealthMatters.com Sponsorship Opportunities B'lM

Decision Decoder Content Hub
Original BlackHealthMatters.com sponsor inspired content

e Articles (1-3) will provide strategy, structure and details for
navigating a specific health or wellness topic.

* All content inspired by people of color navigating the agreed
upon topic and published on www.blackhealthmatters.com.

e All content promoted socially and via BHM newsletters.

* Completely turn-key addressing the step-by-step decision
process and providing tools to ease decision making.

* Branded (or unbranded) display ads run adjacent to content.

LTH ) DECISION DECODER: WHAT KIND OF PRIMARY CARE PROVIDER DO OU WANT?

B3-1M

PRATEAERSH,

HOME HEALTHA-Z WOMENT HEALTH  BHM HARLEM WEEK 2030 HEALTH SUMMIT & EXPO.

FITNESS  EVENTS

By Cheiting s
-

Decision Decoder: What Kind of Primary
Care Provider Do You Want?

nnnnnnnnnnnn

uuuuuu

mmmmmmmmmmmmmmm
nnnnnnnnnnn

Choosing a prmary care prowider can be owerwhelming. I you're Inying to understand the
differences between all the btles and types—keep reading; you've come 1o the nght place.

Board Certified Internal Medicine Provider

If youlre over 18 and are looking for a prowder who encompasses a wide range of medcd needs, a

Ad unit overlay
for illustrative
purposes, not
to scale

The organization explains that board-certified mermal mediane provders are the providers yould oo
al wellness checks or for di and Ireabng linesses with modem madicine.
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BlackHealthMatters.com “AWARENESS” Sponsorship Opportunities 3-1M

BLACK HEALTH
MATTERS.COM

Black History Month Content Hubs B

February Black History Month content tied to health topics of e e e oo s e s e s fxea a
interest and agreed upon in advance

. New, original BlackHealthMatters.com editorial content
Articles (3-4) will be themed for a specific Black History Month
health/wellness topic o _ )
. . . . . 4 Black Scientists Using Genetics and
. Topic to be finalizes with partner/sponsor and published on Technology to Improve Our Future Health N
www.blackhealthmatters.com. Nkt m—

By Corynne Carbett

Business

. Possible topics include, but not limited to

. Black Innovators in Health e

. Black Physicians Making a Difference (could be specific to

innovations in sponsor category.)
. Health Equity Heroes in the Black community
. Black Health History Making Moments
e e e e e Ad unit overlay
. All content promoted socially and via BHM newsletters. o s e
. Completely turn-key branded (or unbranded) display ads run furpolses, not
O SCale

adjacent to content.



http://www.blackhealthmatters.com/

BlackHealthMatters.com “AWARENESS” Sponsorship Opportunities

“Pride is more than a party; it is an act of resistance and a demonstration of our resilience”

Pride Month Content Hubs

June Pride Month content tied to health topics of
interest and agreed upon in advance

. New, original BlackHealthMatters.com editorial content

. Articles (4-6) will be themed for a specific Black History
Month health/wellness topic

. Topic to be finalizes with partner/sponsor and published
on www.blackhealthmatters.com.

. Possible topics include, but not limited to...

Breaking Down Health Barriers

. Culturally Competent Physicians

. Mental Health/Depression

. Diversity in Clinical Trials
. All content promoted socially and via BHM newsletters.
. Completely turn-key branded (or unbranded) display

ads run adjacent to content.

Rayceen Pendarvis On Why Advocating
for the Black LGBTQIA+ Community is
Critical in 2024

n honor of Pride Meonth and ous L GETQ+ brothers and sisters, we woud ke 10 shine the spoligh on
one of the commurity's mightiest warmors. Rayceen Pendans 1 a leading voce and presence n
Washngton, DC's socil and ca nghts movements She hals from the immonal House of Pendavs,
made famous in the groundbeeskang documentary Paris s Burming. Aside from her comemurity

shais sodial freclary and
wedding officart.

The Turbaned Dwa's honors are marny, ncluding awards from GVMHHC NYC, The DC Center for the
LGATG- C imermber Aita Bonds, DC Sisters of Perpetual Indulgence,
Empowen  Church, and the Communty Church of Washington. A perennal
fave of The ihe cidest L GBTG+ newspaper n the Urited Siztes, Raycesn has been
& cover subpect ured as alocal hero, activist, and Clergy idespite not beng ordaned
or mnisterng n a radtional capacity). And i that s enough, she is hosing numerous | GG
Prde celebrabons n DC.

The Ermpress of Pride shares her thoughts on the state o the black LCHTG+ communty, what we al
nised 10 consider this election sezson, and the rmpertance of givng a damn:

BHM: Tell us briefly how you became an activist in the
LGBTQ+ and Black communities.

wetwch was the Colored Hospdal | am not far remeved from my ancestors, who bved ther ives under

Black LGBT adults had greater odds of being diagnosed with several serious health conditions, including asthma, heart attack,

and cancer, compared to Black non-LGBT adults, according to a report by The Williams Institute

LGBTQIA+ Young People Face Higher
Mental Health Risks (Here's 6 Ways to
Support Them)

A report released by the Centers for Disease Conirol and Preventson C0C) n 2023 showed "more
than half {52%) of LGAGH students recently expenenced poor mental health and, concerningly, that
more than 1in 5 (22%) attempted suicide in the past year” These findings were consistent across
race and athnicty. The report found high and worsening levels of persistent sadness or
hopelessness across al racal and ethrec groups, and that reporled suicide allempts noeased
among Black youth and White youth”

A 2023 study from the Journal of the Amencan Medical Association confirmed that mtersectionality
also impacts these nisks It slated that *The combmabion of socal identities, such as beng Black and
not having a college degree or being Latino and denbifying as a sexual and gender mnority
ndvidual, 15 assoialed with multiple layers of health-relaled dsadvantage”
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BlackHealthMatters.com 2025 INNOVATION:
Podcast inspired multimedia content hub

Patient Interview Focused Content Hub

Black Health Matters podcast series features people managing
health issues with Editor and advocate sharing their experience
and representing other patients, with questions to a Black HCP.
Audio, video and text clips of the interview inform hub features.

. Articles, audio and video clips (~6) will be themed per objectives.

. Topic to be finalizes with partner/sponsor and published on
www.blackhealthmatters.com.

. All content brand safe and available for pre-approval prior to ad
adjacency.

. Promoted socially and via BHM newsletters.

. Completely turn-key for branded display ads running adjacent to

content.



http://www.blackhealthmatters.com/

Boosting confidence and
inspiring action

* Black Health Matters podcast is
currently in Beta with YouTube
distribution without edits and post-
production. Official launch scheduled
for Q2 2025 with streaming across
podcast platforms like Spotify, Apple,
etc.

* Sponsor will have the ability to
include the podcast on their branded or
unbranded site.

» Performance metrics will be reported
monthly to include engagements with

each elements.

* DTC/Patient only opportunity

BHM x Conversations

BHM Speaks with Dr. Joy on
Sisterhood and Therapy for...

BLACK HEALTH MATTERS

OUR VOICES AMPLIFIED

EDITION

ol

4 BHM Interviews Autumn

Marrying expertise in health content, with our team’s

experience in Podcasting and story-telling.

BlackHealthMatters.com editor Corynne
Corbett leads the podcast series,
capitalizing on previous podcast and
public speaking experiences, including
leading BHM event interviews with
patients and HCPs across multiple
therapeutic categories.

Apple Podcasts Preview

Shifting the Natural Hair Narrative Part 2 Diane C. Bailey: Licensing, Hair...




BHM NEWSLETTERS

* Dedicated health information
delivery platform

* 44,000+ subscribers (22%
increase vs. 2023)

* Condition specific ad adjacency

* Exclusivity & condition specific
content guaranteed

e Custom (Single Topic)
newsletters available

* Additional audience available
via monthly newsletters to
partner organizations (Example
provided Zeta Phi Beta monthly
“Serenity Sunday” newsletter)
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Now enrolling clinical
trials for people with
multiple types of
colorectal cancer.

Merck 0"00|Ogv LEARN MORE

Clinical Trials

MULTIPLE MYELOMA—
WHAT HAPPENS IF IT COMES
BACK

Bead the article here.
Sl

MUST-READ STORIES

"FAME" ACTRESS AND SINGER

STUDIES SHOW FPANDEMIC
IRENE CARA FASSES AWAY AT STRESS AFFECTED WOMEN'S

53 MENSTRUAL CYCLES




BHM CUSTOM NEWSLETTERS

Single Topic with original or sponsor
provided content

44,000+ Subscribers (22% increase vs 2023)
Multiple ad unit placements available

Exclusivity & condition specific content

guaranteed

Additional audience available via partner

organizations

Condition specific mailings available in some
therapeutic areas beginning Q2 2025

THE TRUTH ABOUT WEIGHT

oBesiTY (A
HEART
DISEASE .

Diet Sabatage:
What You Don't Know Could Be Raising Your
Risk Of Heart Disease And Other Health Issues

pBEsq){_”

HEART
DISEASE
 ese o |

BiMd .
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PROSTATE
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You!
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Prostate Disease in Black Men
Samcias adime

I Straignt Taik Aot Your Proatate

WHAT /.RE THE

STATISTICS?

wunch on (B tealube
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CUSTOM NEWSLETTERS B* PA

These BHM Newsletters spoke to the Black community about Prostate health and the importance of BLACK HEALTH
: : : MATTERS.COM
early detection and diagnosis

BHM Prostate Alpha Phi Alpha Fraternity National Pan — Hellenic Council
Targeted Mailing list 100 Black Men of Charlotte Alpha South Chapter of Washington D.C.
B | e ——e = = WL
;[;f;'/ Qwareness W'}:"i:" rh:'ROSTA'I'! cATjTRAWAR!NE::e:oNTH Krostate CAFCEr c%

This newslettar was speclally

was speclally curated for the men of:

PROSTATE CANCER AND BLACK MEN
PROSTATE CAMNCER AND BLACK MEN

B LET'S LEAD BY

e, D
== SN

PROSTATE CANCER AND CAREGIVERS

PROSTATE CANCER AND CAREGIVERS

READ ABOUT THE FACTS

How One Man's Cancer Battle Inspired

READ ABOUT THE FACTS
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Black Health Matters In 2023 #BlackHealthMatters social
builds trust and reach via
Social Media Channels

media pages received a combined
52 million impressions. : =

We reached over 37 million unique
users within the community.

Our social media posts including
image media have had an 84%

BHM regularly crushes industry

)

(T) increase in engagement on

= Facebook.

S

-

ﬂ Page impressions

8 203K 4.1M » 1.9K%
Impressions iI'I'IDI’-E'E-SIDI'IS

I INDUSTRY *YOU

X

O

a0

m

benchmarks, outperforming

R the competition on impressions and
Over 38,000 post frequency.
34M Followers Oﬁ.%®

BLACK HEALTH

MAT TERS.COM and GrOWing.




Black Health Matters

[Eal ) % 1 B4 Black Health Matters

#v#um Sponsored - Paid for by BLACK pd M
-

#BlackHealthMatters Social Mediq | .=

Obesity isn't always about a number. It can also
be about the heart. Hear from Queen Latifah
about the connection between obesity and
cardiovascular disease.

§ Confirmed organization

Sponsor provided or BHM developed

Social Campaigns

 BHM gathers insights from Black Adults to identify
barriers to interest/trial and potential stigma, ,
apprehensions. WE MAKE THE IMPOSSIBLE

POSSIBLE

Queen Latifah is a paid spokesperson for Novo
Nordisk Inc.

1 Confirmed organization

* BHM develops customize recruitment ads for social ™ ]| poapa Black Health Matters
engagement generating interest and engagement. Campaign: Pfizer Clinical g
Timing: Jan-Apr 2024
Impressions: 768,172 In ep. 8 of “Dear Dr. Gardner,” Ginger Gardner,
. . . MD, FACOG, suggests how to help spot the
* Social channels drive reach and impact to the Black ek i e st i
audience on #BlackHealthMatters channels including sm T —

Facebook, Instagram, LinkediIn, etc.

ﬁL-

How ¢ tha
WMt 20 | can be an b
advocate wwicr health?

* BHM optimizes weekly and builds social schedules in

partnership with appropriate partner organizations. Learn more

nea...

youtube.com

Ask Dr. Gardner Episode 8  -2arm more

* Option to run sponsor provided assets included copy and
visuals (ability to turn off comments.)

Campaign: Spot Her May
Timing: May 2024

_ Impressions 132,408




Black Health Matters builds on our
13+ year history of working in the
Black community to deliver more
valuable content and tools via digital.
We mobilize fraternities, sororities,
faith-based, and community
organizations to build capacity for
sustainable outreach and partner
with them to extend reach and
impact.

We uplift patients and communities
by helping them declare their
concerns are relevant — because
#BlackHealthMatters!




13-1M

BLACK HEALTH
MATTERS.COM®

Please reach out for customized
information

Anne O'Brien

Partnership Solutions
Anne@BlackHealthMatters.com
732-672-3973

Asten Morgan

Partnership Solutions
asten@blackhealthmatters.com
914-222-3823

Roslyn Young Daniels
Black Health Matters Founder & CEO
Ryd@BlackHealthMatters.com



mailto:Anne@BlackHealthMatters.com
mailto:asten@blackhealthmatters.com
mailto:Ryd@BlackHealthMatters.com

	Slide 1
	Slide 2: Vision
	Slide 3
	Slide 4
	Slide 5: BlackHealthMatters.com with digital advertising opportunities
	Slide 6: BlackHealthMatters.com Sponsorship Opportunities
	Slide 7: BlackHealthMatters.com Sponsorship Opportunities
	Slide 8: BlackHealthMatters.com Sponsorship Opportunities
	Slide 9: BlackHealthMatters.com Sponsorship Opportunities
	Slide 10: BlackHealthMatters.com “AWARENESS” Sponsorship Opportunities
	Slide 11: BlackHealthMatters.com “AWARENESS” Sponsorship Opportunities
	Slide 12: BlackHealthMatters.com 2025 INNOVATION: Podcast inspired multimedia content hub
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20

