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Cultural Media Powerhouse
Equalpride is the largest LGBTQ+ Media & Entertainment Company. As an LGBTQ+ owned and operated network, we collaborate with
brands to authentically deliver their messaging to our diverse and multicultural audience 365 days a year. 
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Total Reach
(LGBTQ+/Allies)



Sources: 1. Gallup “U.S. LGBT Identification Steady at 7.2%”, 2023 and Centers for Disease Control and Prevention (CDC) Report April 2023 2. The Pride Co-op Q+ Report, 2022, Global LGBTQ+ Buying Power estimated at $3.9 Trillion. 3. NGLCC America’s LGBT Economy Report, 2022. 4.
US Census Bureau’s American Community Survey 2021 5. Family Equality LGBTQ Family Building Survey, 2019. 6. Source: ComscorePlan Metrix Audience Profile, equalpride Mobile, A18+, July 2023. 7. Google Analytics 8. Print: The Alliance for Audited Media

25M+
Total LGBTQ+ adults in the US, and growing.

$1.4 TRILLION
US LGBTQ+ spending power on par with, and growing
faster than AA, Hispanic and AAPI households.

Multicultural consumers are more than 40% of the
US population and account for $3.9 trillion in
spending power.

Social Following (diverse-owned media)

WE REACH THE LARGEST LGBTQ+ AUDIENCE MONTHLY,
AND OUR GROWTH CONTINUES.

LGBTQ+ INSIGHTS by the numbers

24M+

15m+

8M+

1.4M+

Total Reach (LGBTQ+/Allies)

Monthly Unique Visitors

Print Readership

61%
of equalpride’s digital audience is exclusive to equalpride and solely
relies on equalpride’s award-winning digital network for LGBTQ+
content as opposed to other LGBTQ+ news sources. 

Nearly 1/3 of ALL Gen Z
identify as LGBTQ+
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Source: comScore Media Metrix, Plan

Metrix Audience Profile, 2024

Culturally inclusive 

of equalpride’s audience is
MULTICULTURAL 

(Non-White and Hispanic)

of our multicultural
audience identifies as
more than one race.

%

of equalpride’s audience is
ages 25-54

%

%
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77% is very
likely/somewhat likely to
purchase a new vehicle.

3x more likely to purchase
a luxury vehicle.

AUTO

5x more likely to spend $500 or
more on disinfecting/antibacterial
products (e.g., bleach, wipes,
spray) in the last 6 months. 

3.5x more likely to purchase
personal care products. 

CPG

81% is subscribed to a
streaming service in the last 3
months. 

75% prefers to watch TV
shows online. 

ENTERTAINMENT

FINANCIAL

EQUALPRIDE’S
high value
AUDIENCE 

Source: comScore Media Metrix,

Plan Metrix Audience Profile, 2024

TRAVEL

15x more likely to have taken
16-20 personal domestic trips
in the last 12 months. 

3x more likely to have made
hotel/motel reservations in the
last 6 months.
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17.5x more likely to spend
$7,500 to $9,999 on
products in the last 6
months. 

12x more likely to have a
portfolio of 2,500,000+ 

6x more likely to spend $500 or
more on women’s clothing in the
last 6 months. 

3.2x more likely to spend $500 or
more on men’s clothing in the last
6 months.

FASHION/RETAIL



equalpride partners
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Stragetic & Turnkey Opportunities
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Seamlessly align your brand messaging with
our award-winning content and audience-
trusted platforms: Advocate.com, Out.com,
PRIDE.com, Outtraveler.com, Gayety.com and
AdvocateChannel.com, OUT/ The Advocate &
Health Plus Wellness Magazines.

A m p l i f y  E x i s t i n g
C r e a t i v e

1) equalpride Owned & Operated + Open Web/Audience Extension
2) Open Web/Audience Extension
3) equalpride Owned & Operated

 D I G I T A L  D I S P L A Y
 O L V
 O T T
 C T V
 P R I N T

1

1

2

2

3
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Activate as a Partner to develop,
create, and distribute custom
banded content with equalpride's
storytelling legacy.

Digital 
Video
Social
Print

Amplify your brand messaging on
our award-winning platforms.

Custom Content Opportunities

5 0 +  Y e a r s  o f
S t o r y t e l l i n g

CLICK ANY OF THE
ABOVE IMAGES TO VIEW

Click Here to Watch

https://www.advocate.com/milestones
https://www.out.com/KeyWestInsideOut
https://www.out.com/out-exclusives/2020/11/18/road-toward-equality-always-better-family
https://www.out.com/zoom-out
https://www.out.com/native-content-sponsor/botox-cosmetic-juvederm
https://www.out.com/DatingPrep/vincint-awkward-and-flirty-dates
https://www.advocate.com/health/2021/5/06/love-me-mental-health-series-shines-new-trailer
https://www.out.com/lexuscelebratescomingout
https://equalpride.com/sizzlereel


equalpride is disney’s exclusive lgbtq+ partner

AdWeek: Disney Renews Branded LGBTQ+
Content Agreement With equalpride

Disney renewed its partnership with equalpride,
strengthening its commitment to authentic representation
and inclusivity. Together, we deliver impactful content that
resonates with the LGBTQ+ community.

Inclusive Content: Video series produced by equalpride,
showcasing multicultural talent on and off-screen.

Strategic Distribution: Shared across equalpride digital
and social platforms and amplified on Disney platforms
like Hulu and Freeform.

Authentic Storytelling: Highlighting the experiences and
diversity of the LGBTQ+ community.

Streaming
on

CLICK HERE
TO WATCH
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https://www.adweek.com/convergent-tv/disney-branded-content-equalpride/
https://www.adweek.com/convergent-tv/disney-branded-content-equalpride/
https://www.adweek.com/convergent-tv/disney-branded-content-equalpride/
https://www.adweek.com/convergent-tv/disney-advertising-sets-dei-centric-branded-content-partners-ahead-of-upfront/
https://www.out.com/craftingconnections
https://www.out.com/craftingconnections


CLICK HERE
TO VIEW

e q u a l p r i d e  h a s  t h e
l a r g e s t  L G B T Q +
S o c i a l  N e t w o r k

15M+ FANS & FOLLOWERS
BRAND SUPPLIED TURNKEY
CUSTOM
DARK / ORGANIC
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Social Media Opportunities

Handles include:
@Pride, @Gayety, @LGBTQ, @LGBT,
@OutMagaizne, @TheAdvocateMag,
@Pride_Site, @OutTraveler, @HIVPlusMag,
@AdvocateChannel

https://www.instagram.com/reel/C_drToGspqD/


Programmatic/PMp (non-gUarAnteed) Opportunities

 D i g i t a l  D i s p l a y
 O L V
 O T T
 C T V

Connect with equalpride’s audience on O&O and
open-web PMP programmatic activations.  

Equalpride uses audience segmentation pixels
across equalpride sites to categorize users into
groups based on the content sections they are
consuming. We then create privacy first, cookieless
identity modules to authentically reach the
equalpride audience wherever they consume
content on the open web.  
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1) equalpride Owned & Operated + Open Web/Audience Extension
2) Open Web/Audience Extension

1

1

2

2



PRINT + 

D I GI TAL

ONLINE
VIDEO

D I GI TAL Always On

Always On

Always On

Always On

Cover Party- Jan/Feb – week of 1/15 

Always On

Always On

Always On

Always On

Activation Date TBD by
equalpride and client

Always On

Always On

Activation Date TBD by
equalpride and client

Always On

Always On

Cover Party-Mar/Apr – week of 3/18

DIGITAL & OLV

EXPERIENTIAL

SOCIAL ASSETS

BRANDED CONTENT 
(Digital, Video & Print) 

(LGBTQ+ & multicultural
celebrations, moments events)

Love Issue: 1/19/2025 
Love Digital Content: 1/16/2025 

Best Gay Resorts Issue: 01/19/2025
Best Gay Resorts Digital Content: 1/16/2025 

Out in Hollywood Issue: 1/19/2025
Out in Hollywood Digital Content: 1/16/2025

African-American Issue:12/14/2023
African-American Issue Digital Content: 12/14/2023

National Mentoring Month (January) 
Martin Luther King Jr. Day (third Monday of January)
International Holocaust Remembrance Day (Jan 27)

Black History Month
National Right to Marry Day (Feb 12)
Aromantic Awareness Week (Week of February 14) 
World Day of Social Justice (Feb 20)

Entertainment issue:3/15/2025 
Ent. digital content: 3/18/2025

Out for Fashion Issues: 3/15/2025
Out for Fashion content: 3/12/2025

Wellness Issue: 2/08/2025
Wellness Issue Digital Content: 2/09/2025

Islands We Love Issue:3/15/2025
Islands We Love Digital Content: 3/18/2025

Women's History Month
3/31/2025 Transgender Day of Visibility
Bisexual Health Awareness Month (March) 
Zero Discrimination Day (March 1) 
International Women’s Day (March 8) 
International Day for the Elimination of Racial 
Discrimination (March 21) 
National LGBTQ+ Health Awareness Week (last
week in March)

JANUARY FEBRUARY MARCH

•
•
•

•
•
•
•

•
•
•
•
•
•

•

Q1 • 2025

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

Activation Date TBD by
equalpride and client
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Cultural
Calendar 365



APRIL MAY JUNE

(Digital, Video & Print) 

(LGBTQ+ & multicultural
celebrations, moments
events)

Entertainment issue:3/15/2025
Ent. digital Content: 03/18/2025

Out for Fashion Issues: 3/15/2025
Out for Fashion Content: 3/12/2025

Wellness Issue: 2/08/2025
Wellness Issue Digital Content: 2/09/2025

Islands We Love Issue:3/15/2025
Islands We Love Digital Content: 03/18/2025

Day of Silence (April 14)
National Transgender HIV Testing Day (April 18)
Lesbian Visibility Week Begins (April 24)
Sexual Assault Awareness Month (April) 
National Transgender HIV Testing Day (April 18)
Earth Day (April 22)
Lesbian Visibility Day (April 26)

AAPI Heritage Month
Jewish American Heritage Month (May) 
Mental Health Awareness Month (May) 
International Day Against Homophobia and 
Transphobia (May 17) 
World AIDS Vaccine Day (May 18) 
Harvey Milk Day (May 22)
Pansexual and Panromantic Visibility Day (May 24)

Cruises Issue: 05/10/2025 
Cruises Digital Content: 5/7/2025

Out for Pride Issue: 5/10/24
Out for Pride digital content: 5/7/2025

U=U issue: 4/11/2025 
U=U issue Digital Content: 04/19/2025

Champions of Pride Issue: 5/10/24
Champions of Pride Digital Content: 4/23/2025

LGBTQ+ Pride Month (June)
World Environment Day (June 5) 
Pulse Night Remembrance (June 12)
Juneteenth (June 19) 
LGBTQ+ Equality Day (June 26) 
Anniversary of the Legalization of Same-Sex 
Marriage in the U.S. (June 26) 
National HIV Testing Day (June 27) 
Stonewall Riots Anniversary (June 28)

Always On

Always On

Always On

Always On

Cover Party-Mar/Apr – week of 3/18 

Always On

Always On

Always On

Always On

Activation Date TBD by
equalpride and client

Cover Party-CCP May/Jun – week of 5/6

Always On

Always On

Always On

Always On

Activation Date TBD by
equalpride and client

DIGITAL & OLV

EXPERIENTIAL

SOCIAL ASSETS

BRANDED CONTENT 

•
•
•
•
•
•
•

•
•
•
•

•
•
•

•
•
•
•
•
•

•
•

q2 • 2025

ONLINE
VIDEO

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

Activation Date TBD by
equalpride and client

World Pride
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Calendar 365



JULY AUGUST SEPTEMBER

(Digital, Video & Print) 

(LGBTQ+ & multicultural
celebrations, moments events)

Treatment Guide: 6/13/2025 
Treatment Guide Digital Content: 6/14/2025

Affordable Travel Issue: 06/14/2025
Affordable Travel Digital Content: 6/11/2025

Disability Pride Month (July) 
International Non-Binary People’s Day (July 14)
International Drag Day (July 16)

30 Under 30 - Advocates For Change Issue: 6/14/2025
30 Under 30 - Advocates For Change Digital Content:
6/11/2025

Out’s Top Bachelors/Summer Style Issue: 6/14/2025
Out’s Top Bachelors/Summer Style Digital Content: 6/11/2025

International Day of the World’s Indigenous Peoples
(Aug 9) Women’s Equality Day (Aug 26)

Fall Fashion Issue: 8/9/2025
Fashion Digital Content: 8/6/2025

Latinx Issue: 8/22/2025
Latinx Issue Digital Issue: 8/23/2025 

History Issue: 8/9/2025
HIstory Issue Digital Content:
8/6/2025

National Hispanic Heritage Month (Sept 15 –
Oct 15) Bisexual Awareness Week (Starting the
Sunday before 23 Sept) 
Celebrate Bisexuality Day (Sept 23)
Ally week (Last Week in September)

Winter Travel Preview Issue: 08/09/2025 
Winter Travel Preview Digital Content: 8/6/2025

Always On

Always On

Always On

Always On

Cover Party – Jul/Aug – Week of 6/10 

Always On

Always On

Always On

Always On

Activation Date TBD by
equalpride and client

Always On

Always On

Activation Date TBD by
equalpride and client

Always On

Always On

Cover Party – Sept/Oct – week of 8/5

DIGITAL & OLV

EXPERIENTIAL

SOCIAL ASSETS

BRANDED CONTENT 

•
•
•

•
•

•
•

•
•

q3 • 2025

ONLINE
VIDEO

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

Activation Date TBD by
equalpride and client
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OCTOBER NOVEMBER DECEMBER

(Digital, Video & Print) 

(LGBTQ+ & multicultural
celebrations, moments events)

Fall Fashion Issue: 8/9/2025
Fashion Digital Content: 8/6/2025

Latinx Issue: 8/22/2025
Latinx Issue Digital Issue: 8/23/2025 

History Issue: 8/9/2025
HIstory Issue Digital Content: 8/6/2025

Winter Travel Preview Issue: 08/09/2025 
Winter Travel Preview Digital Content: 8/6/2025

LGBTQ+ History Month (Oct.)
Domestic Violence Awareness Month (Oct.)
Filipino American History Month (Oct.) 
National Bullying Prevention Month (Oct.) 
World Mental Health Day (Oct. 10) 
National Coming Out Day (Oct. 11)
Spirit Day (Oct. 19)
Asexuality Awareness Week (last full week of Oct.)
Intersex Awareness Day (Oct. 26) 

National Native American Awareness Month (Nov.) 
Intersex Day of Remembrance (Nov. 8)
Transgender Awareness Week (Nov. 13-19)
Transgender Day of Remembrance (Nov. 20)
International Day for the Elimination of Violence Against Women 
(Nov. 25) 

Out 100 Issue: 10/11/24
Out 100 digital content: 10/8/2025

Where To Go 2025 Issue: 10/11/2025
Where To Go 2025 Digital Content: 10/11/2025

Amazing People with HIV Issue: 10/10/2025
Amazing People with HIV digital content: 10/11/2025 

Advocate's People of the Year Issue: 10/11/2025
Advocate's People of the Year Digital Content: 10/8/2025

World AIDS Day (Dec. 1)
International Day of Persons with Disabilities
(Dec. 3) Pansexual/Panromantic Pride Day
(Dec. 8) 
Human Rights Day (Dec. 10) 

Always On

Always On

Always On

Always On

Cover Party – Sept/Oct – Week of 8/5 

Always On

Always On

Activation Date TBD by
equalpride and client

Always On

Always On

Always OnAlways On

Always OnAlways On

Out100 Nov/Dec – week of 11/4 • The Advocates – week of 12/2

Activation Date TBD by
equalpride and client

DIGITAL & OLV

EXPERIENTIAL

SOCIAL ASSETS

BRANDED CONTENT 

•
•
•
•
•
•
•
•
•

•
•
•
•
•

•
•
•
•

q4 • 2025

ONLINE
VIDEO

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

PRINT + 

D I GI TAL

Activation Date TBD by
equalpride and client
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THANK YOU
Kindly confirm receipt and please share available feedback/questions

with equalpride. Looking forward to continuing our conversation.

EVP, Corporate Sales and Partnerships
Stuart Brockington

Stuart.Brockington@equalpride.com


