
ABS->=¸ ȡɾ ʌțǸ ʭɐɶȺǱẏɾ 
largest creator and 

distributor of Filipino 
content.

OUR MISSION:  To serve the 
Filipino wherever they may 

be.



ABS->=¸ẏɾ ȒȺǍȓɾțȡɳ ǪțǍɅɅǸȺ 
that delivers top quality 

content to Filipinos all over 
the world.  

ÿf> ɾǸɶʬǸɾ Ǎɾ ʌțǸ fȡȺȡɳȡɅɐɾẏ 
window to news, 

entertainment and 
information, connecting 

them to their culture and 
thereby preserving their 
unique cultural identity.

The Filipino Channel



Target Market 1

Target Markets

Target Market 2

1st Generation Filipinos 2nd & new Generation Filipinos



FILIPINOS COMPRISE 
THE 3RD LARGEST 
ASIAN GROUP IN THE 
US

Sources: 

ḬPew Research Center analysis of 2017-

2019 American Community Survey



Filipino 
$90k



TFC VIEWERS OVER-INDEX IN CONSUMPTION 
PREFERENCES VS AVG. US HH



Briefly explain the details
about your solution with

1 word or 1 sentence.

SOLUTION 02

SOLUTION 01

AI Recommendation

Watching History 

Analytics

Allen. project

THE FILIPINO CHANNEL



EXPANDING REACH THROUGH MULTI -PLATFORM DISTRIBUTION

Pay TV

Ḭ24-hour cable/satellite 

subscription service that 

offers the best all-Filipino 

programming worldwide.

OTT

ÅThrough our owned and 

operated OTT platform 

iWantTFC

ḬOnline streaming of all 

programs, movies and 

specials anytime and on 

any device. 

ḬAvailable through iOS and 

Android App and through 

Roku and Smart TVs

Theatrical and TVOD

ḬTheatrical and TVOD 

distribution of Filipino films

ḬFilms with subtitles in 

multiple languages

Online and Social Media

ḬWidest digital footprint of 

Filipino content in leading 

online publishers of news, 

entertainment, sports, 

music, lifestyle through 

ABS-CBN websites

ḬOne of the most 

subscribed and followed 

accounts on various social 

media platforms

TV OTT ONLINETVOD EXPERIENCES

On-ground Events

ḬOn-ground events 

engaging with audience 

face-to-face, and 

discovering new markets



VIEWERSHIP IN 
NORTH AMERICA

CABLE/SATELLITE* OTT** YOUTUBE***

887K 797K 902K

Sources :
*Comscore
**Amplitude
***YouTube  Analytics



LINEAR TV
The Filipino Channel



TFC IS THE MOST -

WATCHED MULTI -

CULTURAL 

NETWORK ON US TV.



TFC reached more households across key dayparts on weekdays & weekends





OTT
The Filipino Channel



THE BIGGEST LIBRARY 
OF FILIPINO CONTENT

TFC owned OTT and streaming platform serving Filipinos all over the world



605K
Unique Users

24.6M

Total Views

USA

Source: Amplitude, July -Sept 2024

Canada

192K
Unique Users

9.19M

Total Views



Video Completion Rates by Category

Video ads' rate 

compared to 

general market 

standard of 

73.33%.

Industry Standard

2024 average; Amplitude

82.82%

83.73%

96.72%

81.18%

79.39%

81.57%

0.00% 20.00% 40.00% 60.00% 80.00%100.00%120.00%

LAW FIRMS

BANKING AND FINANCE

PHARMACEUTICALS

AUTOMOTIVE

CARGO

REAL ESTATE AND PROPERTIES

Average Completion Rate



Click-Through Rates by Category

Video ads' rate 

compared to 

general market 

standard of 

0.10%.

2024 average; Amplitude

0.27%

0.29%

0.20%

1.84%

0.44%

0.12%

0.55%

0.00% 0.50% 1.00% 1.50% 2.00%

AUTOMOTIVE

FOOD/RESTAURANTS

FINANCE

ENTERTAINMENT

CARGO

GOVERNMENT

HEALTH AND BEAUTY

Avg. CTR

Industry Standard



WEBSITES 
AND 

SOCIALSThe Filipino Channel



ABS-CBN WEBSITES

Jul -Sept 2024
Sources: *Amplitude; ** Google Analytics
             

329K

500k

Uniques*

2.58M

Uniques*

2.1M

USA Canada

Ave. Monthly Impressions** Ave. Monthly Impressions**



Followers**

ABS- CBN SOCIAL MEDIA PAGES

467K
Followers*

133K

As of DECEMBER 2024
*US Facebook Followers
**Global Followers

ABS- CBN DIGITAL AND SOCIAL PLATFORM 
PERFORMANCE: NOLA



2024 INVENTORY FORECAST - US

United States
iWantTFC 

VOD

iWantTFC 

Livestream
CTV IPTV

Youtube 

News
Youtube Ent

TOTAL 

VIDEO

One Domain 

DISPLAY

March 2024 309,035 2,502,582 268,716 482,780 2,296,859 1,650,726 7,510,698 2,228,406

April 2024 262,914 2,562,384 364,510 430,673 2,227,898 1,764,352 7,612,731 2,553,130

May 2024 228,741 2,868,874 390,169 469,002 2,334,474 1,799,077 8,090,336 2,516,557

June 2024 360,155 2,651,162 351,402 483,398 2,123,271 1,638,082 7,607,470 2,263,245

July 2024 313,901 2,742,963 371,230 503,105 2,386,053 1,829,219 8,146,471 2,524,079

August 2024 347,524 2,670,100 418,852 468,043 2,273,342 1,677,397 7,855,258 2,203,790

September 2024 289,314 2,404,358 509,966 380,174 2,348,939 1,633,257 7,566,009 1,858,332

October 2024 395,432 2,771,618 343,922 447,577 2,526,762 1,626,082 8,111,394 1,933,984

November 2024 297,622 2,951,440 288,751 439,684 2,249,623 1,688,472 7,915,592 1,613,786

December 2024 293,182 2,663,678 345,906 403,392 2,253,250 1,723,902 7,683,311 1,412,461



2024 INVENTORY FORECAST - CA

Canada
iWantTFC 

VOD

iWantTFC 

Livestream
CTV IPTV

Youtube 

News
Youtube Ent

TOTAL 

VIDEO

One Domain 

Display

March 2024 15,941 418,624 7,043 728,957 1,203,834 795,265 3,169,664 431,066

April 2024 107,916 450,969 47,735 732,157 1,030,870 677,999 3,047,646 707,110

May 2024 103,880 336,866 37,306 808,146 1,078,273 718,253 3,082,723 580,741

June 2024 77,733 334,850 110,522 669,794 1,024,071 597,954 2,814,923 530,458

July 2024 58,403 372,170 98,561 707,338 1,097,181 625,988 2,959,640 646,846

August 2024 69,662 423,671 86,828 677,021 978,516 650,340 2,886,038 484,758

September 2024 60,516 357,138 86,872 671,144 865,261 630,747 2,671,678 472,363

October 2024 37,840 377,342 89,318 654,052 986,106 618,521 2,763,178 521,359

November 2024 49,507 352,503 89,370 611,490 1,076,781 673,935 2,853,586 333,738

December 2024 39,160 390,733 59,043 630,593 1,200,578 888,377 3,208,484 294,186





SAMPLE 
EXECUTIONSThe Filipino Channel



̃˶˾˺̅˽̊Я̄ ˴˹̃˺̄̅˾˲̄ ̄˹̀̈ 
б˿̞̞̤̜̠̒̒̒ ̠́в ˙˾̖̣̣̪ ˴̙̣̤̥̞̤̒̚˚

Remitly  provides money - sending 
̧̤̖̣̖̔̚˟ ˴̡̞̘̟̒̒̚Я̤ ̘̠̝̒ ̨̤̒ ̥̠ 
increase brand awareness during 
the high money sending season, 
through a special Christmas Show 
produced by ABS - CBN that featured 
̥̙̖ ̡̡̙̝̟̖̤́̚̚̚Я ̡̥̠ ̡̖̣̗̠̣̞̖̣̤˟

Duration: 45 mins
December 2024

EXECUTIONS
Digital Ads/Social Media Posts

Other executions:

ÅVideo Plugs on Linear and 
Digital Platforms
ÅVideo shorts aired on linear, 

digital and social platforms
ÅStreamed on ABS - CBN FB 

and YT channels and aired 
on TFC linear channel



̠̣̝̖̞̥̤̈̃̕̚б˳̙̪̒̒ ˾̠ ̟̝̠́̒̒ ˾̠в 
(Your House Your Win)

After a successful Season 1, World Remit 
and TFC are launching another season 
of Bahay Mo, Panalo Mo with more 
prizes and another brand - new house 
and lot.

EXECUTIONS
Linear and Digital Placements

CAMPAIGN OBJECTIVES

ж˲̥̥̣̥̒̔ ̟̒̕ ̖̟̘̘̖̒ ̨̟̖ ̦̤̥̠̞̖̣̤̔ ̗̠̣ 
WorldRemit .
ж˾̟̥̟̒̒̚̚ ̝̠̪̝̥̪̒ ̞̠̟̘̒ ̖̩̤̥̟̘̚̚ 
customers.
ж˴̠̟̥̟̦̖̚ ̥̠ ̤̥̣̖̟̘̥̙̖̟ WorldRemit's  
annual house and lot giveaway 
campaign.

Campaign Period: October 2024 -  
January 2025



EXECUTIONS

Linear & Digital Placements

CAMPAIGN OBJECTIVES

ÅActivate new customers for Sendwave .

ÅMaintain loyalty among existing 

customers.

ÅLaunch a year -on-year promotional 

campaign that Sendwave  can 

exclusively own

Campaign Period: June -Sept 2024



EXECUTIONS
Linear & Digital Placements; Event Participation

Hello Love Again
Movie Screening

Western Union proudly joined the 
Hello Love Again screening in 
Canada, celebrating the Filipino 
community through a 
heartwarming story of love and 
resilience. The event highlighted 
Western Union's commitment to 
bridging distances and 
strengthening relationships 
across borders.


