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NOTE
At Asian Media Group, we firmly believe inclusivity is not

reserved for specific moments, but is an evergreen

commitment and business imperative. While tentpole

moments offer unique opportunities to celebrate cultural

traditions, they should serve as starting points, not the

entirety of a brand’s engagement with Asian American

audiences. This handbook is designed to educate and

provide actionable ideas that can complement existing

media activations with experiential or holiday-focused

customization. Our goal is to encourage meaningful,

sustained connection with this influential demographic,

rather than limiting engagement to isolated, “exotic”

occasions. Authentic inclusivity requires consistent

representation and respect across all campaigns, every

day of the year. By integrating cultural understanding into

your strategy year-round, your brand can foster loyalty and

drive impactful growth. Together, we can go beyond

moments to build lasting relationships with Asian

American consumers.



INTRODUCTION

Why we’re sharing the handbook

Objectives of the guide

Over our 20 years in digital, we at AMG have seen the ebbs
and flows of investment, and we often see this as being
closely tied with a lack of understanding of our audience -
Who we are, how we connect, and what we celebrate. As
you know, we have always brought the performance, and
it’s about time we bring the collateral to support. We’re
listening and wanted to provide this calendar to start the
conversations early for 2025 with you, our valued partners.

This guide is by no means comprehensive - It’s meant as a
starting point to educate and mark your planning
calendars ahead. Please use this to spark ideas, then reach
out to your rep, or the contact info on the last page for
partnership inquiries. We promise, the conversation will be
engaging and educational as we always strive to provide,
or we’re happy to provide a 1-sheet of ways in for that
particular tentpole you’re interested in.
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JANUARY-FEBRUARY
LUNAR NEW YEAR (1/29)

Lunar New Year’s Growing Impact

Year of the Snake

Lunar New Year has become a key cultural moment in the
US, celebrated by millions nationally. The holiday’s themes
of renewal, prosperity, and togetherness resonate broadly,
making it a perfect opportunity for brands to connect
authentically through media, creative, and live events.
Vibrant traditions like family reunions, red envelopes, and
lion dances offer rich storytelling and engagement
possibilities.

The Year of the Snake symbolizes wisdom, transformation,
and perseverance - qualities that resonate deeply with
audiences celebrating Lunar New Year. AMG ensures
brand alignment with these themes to craft ideas that
inspire and connect.
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LNY CONTINUED
Unlocking Lunar Connections

Boost Visibility During LNY

Sponsor prominent Lunar New Year festivals and events
across the US to immerse in the celebrations. Partner with
AMG to create visually striking customizations
incorporating iconic imagery like lanterns, red and gold
hues, and zodiac symbolism, or even simple media support
using existing assets is an impactful way to show your
presence and support, and connect with this festive
season.

Activating during Lunar New Year, from mid-
January to the end of February, connects via
one of the most celebrated holidays among
Asian Americans, fostering loyalty and cultural
resonance.
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Partner with us to sponsor leading Holi festivals across the
U.S., reaching thousands of attendees in lively, celebratory
atmospheres. Showcase your brand through immersive,
colorful activations that align with the festival's themes of
joy/togetherness. Explore custom content opportunities
featuring vibrant visuals, storytelling, and creative
campaigns that resonate with affluent South Asian
audiences during this high-energy cultural moment.

Colorful Connections, Brand Opportunities

Bright Pathways to Engagement

Holi's vibrant celebrations in the USA unite diverse
audiences, blending Indian heritage with universal themes
of joy and renewal. The festival's growing popularity offers
brands a unique opportunity to engage multicultural
consumers authentically.

 MARCH - HOLI (3/14)
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MAY - AAPIHM

Celebrating All Asian Americans

Media-Driven Partnerships

Asian American and Pacific Islander Heritage Month
(AAPIHM) honors the rich diversity of Asian communities in
the US. Unlike other tentpoles, AAPIHM encompasses all
AAPI segments, highlighting a range of cultures. With
AAPIs driving significant growth, this month is key for
brands to connect. Representation across media during
AAPIHM demonstrates commitment to inclusivity and
cultural resonance. Celebrating AAPIHM drives efficient,
scalable engagement with an economic powerhouse.

Activate presence during AAPIHM through
dedicated media support and sponsorships.
AMG's solutions include English and in-
language, ensuring your brand or client’s
message resonates authentically and
inclusively.
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OCTOBER 6
MID AUTUMN FESTIVAL
Honoring Unity and Tradition

Culturally Tailored Advertising Presence

Mid-Autumn Festival (“Asian Thanksgiving”) is a cherished
celebration across Asian communities, symbolizing family
unity, gratitude, and the harvest. It holds cultural
importance for East and SE Asian groups. Engaging during
this moment shows respect for heritage and builds
goodwill among diverse Asian American audiences,
particularly for brands that connect with the importance of
family and community.

Support the Mid-Autumn Festival through media
sponsorships, campaigns, and live activations that align
with themes of gratitude and togetherness. It is an ideal
holiday for verticals like finance, food, and liquor, as a sort
of Asian Thanksgiving thematically.
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Illuminating Diwali's Significance

Brightened Connections

Diwali, the Festival of Lights, is celebrated by millions of
Indian Americans and others, symbolizing prosperity,
renewal, and the triumph of light over darkness. This
vibrant holiday offers brands a unique opportunity to
connect with South Asian audiences through meaningful
and joyful experiences. Showcasing your brand during
Diwali reflects cultural awareness and fosters deep
connections with a growing, influential consumer
segment.

Experiential activations, such as sponsoring community
Diwali melas, creating interactive rangoli art installations,
or hosting cultural performances, provide immersive
touchpoints for engagement that AMG can help bring to
life effectively and efficiently.

OCTOBER 20 - DIWALI
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NOVEMBER 11 
SINGLES’ DAY (11/11)

Tapping Into Self Love and Self Care

Retail-Focused  Opportunities

Singles’ Day has become the world’s largest shopping
holiday. It celebrates self-love and solo empowerment,
resonating with a young, digital-first demo. This holiday
offers brands a chance to showcase innovative, bold
campaigns that align with its playful and aspirational spirit.
As Singles’ Day to grows stateside, it presents an
opportunity to engage with young audiences in
meaningful ways that demonstrate brands’ understanding
of global trends and cultural relevance.

Leverage Singles’ Day with targeted media sponsorships
and campaigns emphasizing deals, promotions, and self-
empowerment. AMG will help your brand connect with
young Gen Z consumers during this high-impact
shopping holiday.
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DECEMBER
CHRISTMAS EVE
Christmas Among AAPIs

A Moment of Inclusivity

A significant portion of Asian Americans celebrate
Christmas, with many observing it on Christmas Eve
through family gatherings, festive meals, and gift
exchanges. This holiday resonates across diverse
segments, blending cultural traditions with universal
themes of joy and togetherness. For brands, Christmas Eve
offers a unique chance to connect with Asian American
audiences in a meaningful, inclusive way.

Asian Americans are deeply engaged with general
population holiday celebrations, making Christmas Eve
the perfect time to include culturally nuanced
representation within broader campaigns. Don’t forget
Asian Am in your holiday list of activations, for great
rewards from our audience.
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CONCLUSION +
HOW TO MOVE
FORWARD

Contact Information :

We've highlighted key opportunities to connect in 2025.
Each offers a unique lens to engage this influential
consumer group, spanning themes and communities.
Whether your brand or client is interested in a specific
holiday or exploring multiple moments, these insights
provide a strong foundation for impactful activation. Reach
out to us to delve deeper into any of these cultural
touchpoints and craft a strategy tailored to your goals.

(213) 781-2039

info@asianmedia.com, dayn@asianmedia.com

5743 Corsa Ave Ste 219
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