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What i1s Black
Culture?

When | think about Black culture, think about the arts, think about
social economic conditions, think about the contributions made to
this country and the world.

There is not one piece of entertainment, history, or invention that
Black culture has not been a contributor to.

Here at AURN, we are celebrating “Cultural Moments” that have
shaped our future and forever changed the landscape of Black
media.

Through a series of vignettes and live read integrations, we bring
to life the great contributions of African American history---told
from the ones that have lived it as in Martin Luther King, Jr.---to
the ones that have blazed a trail for the artists, authors and
inventors of today.



“Realizing the Dream”

In Celebration of MLK Day
January 2025

AN
AN

American Urban Radio Networks presents an
informative series of vignettes in honor of the legacy
of Dr. Martin Luther King, Jr.

“Realizing the Dream” will share insights into Dr.
King's legacy, from the struggles for social and
economic justice to sound-bites from some of his
most inspiring speeches.

Campaign Details

Broadcast Dates: Jan 13th - Jan 20th

Elements: Audio, Social

MLK Salute Program Integrations
= :03 sec Opening = :30 sec Brand spot

= :27 sec Highlighting historical impact of MLK

Social: Sponsored Instagram Carousel



In Celebration of
“Black History Month”
February 2025

American Urban Radio Networks presents an informative
series of vignettes in honor of “Black History Month”.

AURN will design up to sixteen (16) vignettes saluting

Black Living Legends (history makers of yesterday &

today) while recognizing the outstanding contributions
made in Black culture.

Campaign Details
Broadcast Dates: February '25
Elements - Audio, Social
Black History Vignette Integration

= :03 sec Opening = :30 sec Brand spot
= :27 sec Black History Month Salute

Program Integrations

= :30 sec live reads within selected AURN programs highlighting
historical impact of Black History Month

Social: Video Integrations on AURN social media
platforms.
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In Celebration of
“Black Music Month"

June 2025
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AURN presents a historical entertainment
series honoring Black Music Artist of Yesterday
and Today.

This year’s music celebration will honor the

“Pioneers of Yesteryear” whose artistry and

songs have been covered and reimagined by
today’s top artists.

Campaign Details
= Broadcast Dates: June ‘25
= Elements - Audio, Social

Black Music Vignette Integration
= :03 sec Opening = :30 sec Brand spot
= :27 sec Black Music Month Salute

Program Integrations

= :30 sec live reads within selected AURN programs
highlighting historical impact of Black Artists & Music

Social: Video Integrations on AURN social media
platforms.



Saluting “HBCU Graduates & Trailblazers”
May 2025

Graduates of America’s Historically Black Colleges and Universities (HBCU) are
passionately the best---leading our communities on the pathway to success.

Representing over 185 years of dedication towards educational excellence, the

legacy of leadership is celebrated through many groundbreaking achievements

that span the fields of Science, Politics, Entertainment and Philanthropy. ]
!

AURN's vignette series, celebrates the outstanding achievements of several
celebrated graduates and their institutions of higher learning.

Campaign Details
Broadcast Dates: February 25
Elements - Audio, Social

Campaign Elements - Vignette Integration
= :03 sec opening = :30 sec Brand spot
= :27 sec HBCU Salute

Program Integrations

= :30 sec live reads within selected AURN programs saluting high profile HBCU
graduates

Social: Sponsored Instagram Carousel
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Juneteenth is a federal holiday in the Campaign Details
United States commemorating the Broadcast schedule: June 9th - June 19th
emancipation of enslaved African = Campaign Elements - Audio, Social
. Americans. _ g
|n Commemora“on of _ _ _ = Juneteenth Vignette Integration
“ ” AURN will broadcast a vignette series - :03 sec opening = :30 sec Brand spot
Juneteenth citing the historical impact that this - :27 sec Juneteenth Commemoration

day has plays in African-American Program Integrations

history.
J u n e 2 0 2 5 y = :30 sec live reads within selected AURN programs

From the announcement of General highlighting historical impact of Juneteenth

Order No. 3 by Union Army to Social: Sponsored Instagram Carousel
occasions and events celebrated

today around the US.
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HBCU

HBCU “First Look” Festival
March '25 - November ’'25

240 Days of Intensive
Relationship Building

A CELEBRATION OF BLACK FILMMAKERS ROOTED IN THE HBCU CULTLURE

The HBCU First LOOK Film Festival & Challenge is an innovative
annual HBCU initiative that focuses on Diversity and Inclusion
opportunities that brings together HBCU students with HBCU
graduates who are creators and leaders in film, TV, and
broadcast industries.

Via The HBCU First LOOK Film college tour with on-site
interactive engagement, social media messaging and a digital
platform, we will showcase cinematic creative content works
from the next generation of filmmakers, while providing hands
on career development opportunities.

PHASE ONE
Challenge

PHASE TWO
College Tour

PHASE THREE
Festival

Click to see highlight video



https://www.youtube.com/watch?v=eVVFW0Aumzc

ENVSN FEST

Inspired by Dreamers, Go-getters and

Future Leaders
August 2025

The ENVSN Festival is a two-day summit created to empower the
next generation of femme leaders. Our programming includes a wide
range of workshops, panels, and live activations to encourage
community building and confidence.

ENVSN reaches a massive community across digital + social
platforms making a continued impact on culture well beyond our
showcase event.

ENVSN Festival Attendance: 11,600
ENVSN Festival 2024

MEET OUR
AUDIENCE

An overview of ENVSN Festival attendee demographic and
social community as we’ve grown since 2017
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https://www.youtube.com/watch?v=ORJKu7pQRXY

“Harlem Week”
Harlem is a State of Mind it
August 2025 )

HARLEM WEEK began in the summer of 1974 as a "one-time only," one-day ever AR

DAY) with the huge objective of creating a much-needed “positive vibe” and pulling th: ater
Harlem community’s residents, businesses, religious, educational, arts and cultura —4'
institutions out of the most severe economic and social doldrums that New York C|ty and the

nation had faced in generations.
Our internationally diverse audience consists of African Americans, Hispanic A |cans' &,

Caribbean Americans, Asian Americans, European Americans and others from d the
globe. Through a mix of digital platforms and experiential activations, HARLEM WEEK has
significantly expanded its programs, activities and audiences and is now viewed worldwide.
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Bronner Bros. Festival
- Legacy of inspiring and improving lives for
generations

August 2025

Step into the extraordinary world of beauty at Bronner Bros, the
unrivaled leader in the industry and the most extraordinary
beauty show on earth. Marvel at stunning live demonstrations,
competitions, and awe-inspiring performances while connecting
with like-minded individuals and expanding your knowledge to
unlock your true beauty potential

Venue and Atmosphere: The event is usually held in The Ernest Morial
Convention Center In New Orleans, LA. Our last Beauty show was in
Atlanta, where Bronner Bros. is based.

Education and Workshops: One of the highlights of the Bronner Bros.
Beauty Show is its focus on education and professional development.

Celebrity Appearances and Special Guests: The event frequently attracts
celebrity hairstylists, makeup artists, beauty influencers, and industry

insiders who make appearances, host workshops, and engage with attendees.
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“Move In Day”
with STREETZ MORNING TAKEOVER
August-September 2025

It's Time For Back To Schooll

Join “The Streetz Morning Takeover” as we welcome back students to college
on move-in day! We'll broadcast and offer students school supplies and
useful items as they start their new school year!

ATLANTA, GA - SPELMAN & MOREHOUSE COLLEGES NORFOLK, VA - NORFOLK STATE
NEW ORLEANS, LA - DILLARD, XAVIER & SOUTHERN UNIVERSITY =~ CHARLOTTE, NC - JOHNSON C. S

One Week Promotion
Each market Will Promote:

= 2- Hour Remote on site
* Inclusion in Twenty-Five (25) promotional mentions.
* Inclusion in Fifteen (15) liners.

Spot Bank: Twenty-Five (25) commercials
Six (6) “Live Call-Ins” during event
Ten (10) Promos day of event

SYunerjoe

= On-site 10x10 area for tent, table & chairs Tech on site : o
= On-air Interview onsite Inclusion in all Social Media: IG, FB T"EETZ
Inclusion on Website ot AN
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..looking forward to 2025!!

|saiah Bryant
VICE PRESIDENT, Ad Sales
M: 412-956-0466 E: ibryant@aurn.com
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