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Luxury Auto Manufacturer

Background:

A Japanese auto OEM, long
successful in the Asian
segment, wanted to continue
to increase market share in
core Asian-heavy DMAs, via
campaigns throughout the
year (core model months and
seasonal sales events).

Objective:

* Increase action rates on
homepage and dealer sites
(dealer site visits, location
search, etc.)

* Lift foot traffic to
dealerships

Idea:

* Target Chinese, Korean and
Asian Indian luxury auto
intenders, “move-ups,” and
“move-overs”

* Los Angeles (LA), San
Francisco (SF), Boston (BOS),
Washington D.C. (DC), New
York (NY)

* Core models and seasonal
sales events

Action rate by specific model — Display by Geo & Language
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CONTENT CREATORS REACH ASIAN-AMERICANS
CUSTOM CONTENT DRIVES SUPERIOR ENGAGEMENT Dongwon

* For a diversified food and beverage brand, Admaru
identified and worked with a network of Asian- - r:m T
American targeted content creators to authentically
demonstrate the brand’s appeal to those seeking an
easy to cook snack kit.

Friends ' Following For You Q

* Across leading social media platforms (Tiktok,
YouTube, Instagram), we showed real-life
performance results, driving a high level of
engagement, helping to build a case for utilizing the
best content creators targeting the Asian-American
demographic segment.
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Flights: 10/6/23-10/15/23, 11/26/23-11/30/23

250K+ 11.5K+

Unique Reach Engagements

4.6%

Engagement Rate




ENERGY UPGRADE CALIFORNIA

MOTIVATE AND EDUCATION RESIDENTS TO REACH ENERGY GOALS

Background
California Public Utilities Commission’s Energy Upgrade
California is a multi-year green energy initiative to
inform and educate California residents to better
manage their energy use for the future of California.

Campaign

Targeting four major Asian sub-segments in California —
Chinese, Korean, Vietnamese and Filipino — Native
Tongue Communications worked with Admaru to
achieve reach, performance and brand safety KPIs.
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KOREA TOURISM ORGANIZATION € o

TOURISM

PROMOTE DESTINATION TRAVEL VIA MULTICHANNEL MARKETING ORCANIZATION

Background 3:30 - =
Korean government wanted to increase travel from North American The Summer

international travelers after a pandemic-caused dip in tourism to the country. of Walking ~ NewT@isioTy 7 Great Gty Walks
Campaign

Increase passenger bookings (air and hotel) by OTA partners. Increase
awareness and drive bookings via social media, CTV, premium travel sites.

EuerydoyKOFoA

Euerydoy Discover the enchanting beauty of Korea Ad
Explore the cultural treasures, bask in the rich history, and enjoy the stunning beauty
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Learn More

View likes
visitkorea.us Plan Your Own Trip to Korea
Imagine a personalized trip to Korea.

Customize your Korean experience. Tailore

& nytimes.com A Q ®



COVERED CALIFORNIA

DRIVE ENROLLMENT AMONG ASIAN-AMERICAN ELDERLY

COVERED
CALIFORNIA

Background
Covered California is the health insurance marketplace in the state of California established et
under the Affordable Care Act. Admaru worked with A Partnership, Covered California’s
Asian agency, to drive enrollment among eligible Asian-American California residents.
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Campaign BaNc oith:
Targeting both broad audiences and off-exchange audience, Admaru optimized toward

awareness (video completion) and conversion (landing page arrival and engagement rate)
across Chinese, Korean and Vietnamese audience segments.
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