=




Case Study: Food Delivery Service
Alpha Delivers Suburban Switchers

Campaign Goals

Drive
Food delivery service switchers outside of city areas

Build

Alpha geo-focused custom audience to find Online Food Delivery Users, Brand Switchers

Enable
Targeting Connected TV campaign to receptive audience

Alpha Solution

> Drove Suburbanites with deal-seeking behaviors and lower initial brand loyalty

> High Campaign Awareness for Client (vs. non-exposed)
o 62.9% brand awareness lift
o 48%+ ad recall
o 37.5% brand favorability lift

> Core Audiences met internal demo expectations (vs. baseline 100)
o Male 18-34, College Degree, HHI S75k+

> New behavioral attributes discovered
o Buyers: Home & Garden, Sports/Fitness Equipment, Musical Instruments
A o Affinities:  Fast Food Cravers, Gamers, and Tech Aficionados
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Case Study: QSR
Alpha Increases the Love of That Chicken

Campaign Goals

Drive
Increase awareness & brand consideration

Build
Broad Alpha audience of Adults, age 18-49, with affinity for fast food

Enable
Nationwide Connected TV campaign

Alpha Solution
> Audience matched the engaged Client's customers, being diverse, well versed in meal deals,
and heavy users of mobile phones and game systems

> New qualifiable characteristics
o Movie lovers, TV streamers
o Bargain-hunters
o Technology early adopters, Android-leaning

> 5.1million impressions over 10 weeks
o Over-delivery on impressions
o Full spend fulfilled by a Minority Business Enterprise (MBE)
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Case Study: Auto
Alpha Drives the Right Audience

Campaign Goals

Drive
Awareness for the debut of a midsized sedan sport model

Build

Alpha-crafted audiences to target in-market for midsized sedan, A25-49, $50k+ annual income

Enable
Actively optimize Connected TV campaign to create enhanced efficiencies

Alpha Solution

> Over-Indexed on Targeted Audiences (vs. baseline 100)
o Age: 180-A25-34,177 — A35-44
o Income: 223 - S50K-75K, 203 $75k-100k, 153 $S100k-150k
o Behavior: 153 Auto Enthusiasts, 163 Amazon Garage users, 149 Trendsetters

> Maximized Efficient Spend
o 27.8% decrease in CPM (vs. plan)
o 38.7% over-delivery on impressions (vs. plan)

> Discovered New Audience Overlap Insights for Client
o Health, Beauty or Fashion shoppers
o Smart Home product users
A o Buyers of DIY/Home Improvement products
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Case Study: Finance
Alpha Deposits New Digital Customers

Campaign Goals

Drive
Brand Awareness of new digital services, including Mobile Wallet release

Build
Connected TV campaign to target A25-34, digitally inclined consumers with $75K-$150k income

Enable
Audience composition of 60+ behavioral, financial demographic, and lookalikes from client CRM data

Alpha Solution

> Delivered 2X+ Brand Awareness lift vs. four primary competitors, during campaign

> Client saw 17% lift in Brand Awareness of targeted demo with:
> Corresponding Ad Recall
> Top 3 HHI segments earning S75k+

> Drove 2% Purchase Intent lift during initial 30 days

> Key motivated consumers, reaching as high as 3,013 (vs. baseline 100)
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Case Study: Pharmaceutical
Alpha Remedies Audience Challenges

Campaign Goals
One injectable medicine, Two distinct audiences
Plague Psoriasis & Psoriatic Arthritis

Drive
Brand consideration of condition-audiences with Online Video & Display advertising

Build
& Custom audiences to match demographic & condition-specific targeting needs

Enable
Enhanced brand safety
Client to leverage Crossix and Swoop audiences

——— o (‘: ‘ Alpha Solution
w\”"’ % > Delivered custom audiences leveraging first party data, including for patients and
4 = caregivers
> Drove consideration, scale and efficiency
/ o 78% video completion rates, optimized

o 11% impression over-delivery
Ensured brand safety with custom and client-supplied block lists
Provided qualified diversity spend as a certified Minority-owned business
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Case Study: Retail
Alpha Shops For the Right Audience

Campaign Goals

Drive
Brand awareness & consideration to retail stores

Build

Alpha custom audience to match demographics and product-specific targeting needs

Enable
Targeting Connected TV campaign to receptive audience

Alpha Solution
> Enhanced audience-based targeting with contextual targeting capabilities
o Discovered consumers actively watching content regarding Fashion, Lifestyle and
Inside-Entertainment
o Sharpened focus on consumers

> High Campaign Awareness
o 44.5% brand awareness lift during campaign
o 28% ad recall

> Unearthed new audiences: Next Gen style-conscious shopper, men’s fashion, brand-loyal
aspirations
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Let’s Connect!

ol im Coratt .
‘Director of Strategic Partnerships
Jim@apm.inc - S,
[ 248.660.6771 @ -
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