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Our Music. Our Culture. Our Voice.



Overview

CENTRAL CITY PRODUCTIONS, INC. 
Å An independently owned television production company 
ÅMission is to develop, produce, and market television 

programming which is designed to communicate positive, 
uplifting images of Black/African American people. 

THE STELLAR NETWORK
Å First Black-owned and targeted family-friendly 

television programming network. 
Å Rooted in FAITH, FAMILY, and COMMUNITY. 
Å Audience is African American Women 25-54 

and their families. 
Å Content mix includes general entertainment, lifestyle, 

documentary and special event programming
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OUR BACKGROUND

UPLIFTING & 
ENTERTAINMENT FOR
BLACK AUDIENCES
Å Bud Billiken Back To 

School Parade
Å Tribune Broadcasting
Å Know Your Heritage 

High Quiz show
Å Dr. King Specials

CCP PRODUCES & OWNS 
PROGRAMMING
Å Soul Train Music Awards 
Å Stellar Awards 
Å HBCU Black College Quiz
Å Celebrate the Soul
Å Black Enterprise 

Business Report
Å Family Night

FIVE DECADES IN 
BLACK OWNED MEDIA:
Å Distribution
Å Broadcast Syndication
Å Cable
Å Digital
Å Streaming
Å Advertising Sales
Å Event Production





OUR VIEWERS
**Estimating a large viewership of AA Women 25 -54.

Å OUR CULTURE IS ROOTED IN MORALITY, JUSTICE AND FAITH. OUR CULTURE VALUES OUR HISTORY, FAMILY, 
LEGACY, work ethic, EDUCATION, CREATIVE ARTS & expression, FINANCIAL LITERACY & Entrepreneurship.  

Melissa (36 -45)
Agnostic, Entrepreneur, 

Jefferson (25 -35)
Non-denominational, Gym Enthusiast, 

Upper Middle Class, Educated, Family Man, 

Niya (25-30)
Christian, 1st Gen African-American,  

Educated, Family Oriented, 
Corporate Employment

Family (36-54)
Faith foundation,  Educated, 

Married w/children, Business owner
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2024/2025 PROGRAMMING

01

04
03

02

Original Content
110 Hours of Film
70 Hours of Series

Advertiser 
Programming Content

5%

Syndication Programs & 
Flagship Specials

15%

20%

Licensed and Acquired Content

60%
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Our Music. Our Culture. Our Voice.
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DISTRIBUTION
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CABLE MARKETS
Source: Nielsen Top 100 Black Markets



New York City* Providence* Winston Salem* Toms River

Philadelphia* New Bedford* High Point Jersey City

Bethesda* Albany* Raleigh ς Durham* Long Island

Baltimore* Schenectady* Fayetteville Hudson Valley

Boston* Troy* Washington DC* Albany*

Richmond* Salisbury*
Westchester / 
Wilmington*

Pittsburgh*

Buffalo* Syracuse* Newark* Norfolk*

Rochester, NY* Greensboro* Trenton* Harrisburgh*

Stellar TV Power AA Markets
Source: Nielsen Top 100 Black Markets

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7/30/23 ς 9/10/23 |BET & BETHer (premiere airings)| Syndication for Central City 
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Age & Median Income (based on P2+).



CABLE MARKETS
Source: Nielsen Top 100 Black Markets



Stellar TV Power AA Markets
Source: Nielsen Top 100 Black Markets

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7/30/23 ς 9/10/23 |BET & BETHer (premiere airings)| Syndication for Central City 
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Age & Median Income (based on P2+).

Washington DC
Norfolk - Portsmith 

-Newport News
West Palm Beach Milwaukee

Dallas-Ft. Worth
Tampa-St. Pete

Ft. Myers-Naples
Greenville-Sparta-Ashville-

Anderson
Sacramento

Stockton - Modesto

Los Angeles St. Louis Phoenix Charleston, SC

Miami-Ft. Lauderdale Birmingham Las Vegas Louisville

Raleigh-Durham
San Francisco-

Oakland ς San Jose
Cincinnati

Tallahassee
Thomasville

Charlotte Jacksonville Mobile - Pensacola Austin

Orlando-Daytona-
Beach

Greensboro
H.Point - Winston Salem

Kansas City San Diego

Cleveland-Akron Columbia, SC Baton Rouge
Beaumont 
Port Arthur



Average 96% = TOP 100 Black Markets
Stellar African American Female Audience 25-54

Nielsen Media Research



Stellar TV Power AA Syndication Stations
Source: Nielsen Top 100 Black Markets

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7/30/23 ς 9/10/23 |BET & BETHer (premiere airings)| Syndication for Central City 
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Age & Median Income (based on P2+).

ATLANTA

HOUSTON HOUSTON

BIRMINGHAM
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24/25 TENTPOLE SPECIALS

# T H E R O A D T O S T E L L A R



24/25 The Road to Stellar Program

Our Music

WRNKHVKPI"һ"KPURKTCVKQPCN"һ"
SOULFUL & SAFE STORYTELLING

Our Culture

DNCEM"GZEGNNGPEG"һ"CTVKUVKE"һ"
DWUKPGUU"һ"UQEKCN"GPICIGOGPV

Our Voice

EQOOWPKV["KORCEV"һ"UWEEGUU"
UVQTKGU"һ"ETQUU"RNCVHQTO"TGCEJ

Develop high production quality, uplifting, inspirational and family-friendly experiences for African Americans.

Showcase the African 
American Artform that  

serves as the cornerstone 
of American Culture.

Honor the African American 
Life experience through our 

unique storytelling and 
tentpole event activations. 

Feature meaningful 
conversations and 

experiences that are 
designed to strengthen and 
uplift our global community.

Today, around three-swctvgtu"qh"Dncem"cfwnvu"uc{"rtgfqokpcpvn{"Dncem"ejwtejgu"jcxg"fqpg"gkvjgt"ҵc"itgcv"fgcnҶ"*4;'+"
qt"ҵuqogҶ"*6:'+"vq"jgnr"Dncem"rgqrng"oqxg"vqyctf"gswcnkv{"kp"vjg"Wpkvgf"Uvcvgu."Pew Research Center survey.

Our Partnership Objective:
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https://www.pewresearch.org/religion/2021/02/16/churches-and-religion-in-black-american-life/


The 24/25 Road to Stellar Activation Timeline

OCT/NOV DEC/JAN FEBRUARY

MAR/APR JUNE JULY

AUGUST SEPTEMBER

OCTOBER NOVEMBER

40TH ANNUAL STELLAR AWARDS
AUG 15, 2025

10TH ANNUAL 
BLACK MUSIC HONORS

OCTOBER 15, 2025

JUNETEENTH INTERNATIONAL 
FREEDOM HONORS

MAY 24, 2025

BLACK HISTORY HONORS
JAN 21, 2025 Activating live on the ground with our community 

to build awareness and cultural equity

STELLAR NETWORK 
24/25 KICKOFF

HOLIDAY PROGRAMMING

Promotional Units

Stellar Awards 

Sweepstakes Kickoff

Local Markets Defined

BLACK HISTORY MONTH
Radio Promo / E-Blast

Radio Targets Local Mkts

Eblast Informs Stellar Database

Activation Market Launch

Stellar Awards Promotion
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3 R D  A N N U A L  ( 2 ) O N E  H O U R  T E L E V I S I O N  S P E C I A L S

Black History Honors

Highlights African American museums that house and honor the African 
American legacy. Some of the museums featured include the DuSable Museum, 
The Negro Leagues Baseball Museum, the International African American 
Museum, the Birmingham Civil Rights Institute, and many more. This special also 
features dynamic musical tributes from Donnie McClurkin, Kim Burrell, Pastor 
Hezekiah Walker, Todd Dulaney, and many more.

2023 EMMY AWARD

2 PART DOCUSERIES

Broadcast Window: February  8 - March 2, 2025
Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility

LIVE EVENT PRODUCTION: JANUARY 2025 
BELLMONT THEATRE - NASHVILLE, TN
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400K
Total P2+

400K
Total HH



I N A U G R A L  2 H R  J U N E T E E N T H  S P E C I A L

Juneteenth 
International 
Freedom Honors

The Underground Railroad was the original social justice movement in the 
United States. Like the courageous conductors who came before them, 
modern day freedom conductors carry their flame in the ongoing pursuit of 

freedom. The International Freedom Conductor Award recognizes the 
contributions of contemporary individuals who, by their actions and personal 
examples, reflect the spirit and courageous actions of conductors of the 
historic Underground Railroad.

NEXT PAGE

Broadcast Window: June 7 - June 29, 2025 

Lonnie Bunch ҭ Smithsonian Director

Vjg"QdcocҲu"- 45th President and First Lady Oprah Winfrey ҭ Philanthropist and Entertainer

Opal Lee ҭ Founder of Juneteenth

Vcrg"Fcvg<"Oc{"45146"Ҳ47"- Cincinnati, OH
Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility

2025 HONOREES
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4 0 t h  A N N U A L  2 H R  T E L E V I S I O N  S P E C I A L

Stellar Awards
#1 Cable Special in Augustô23 among Black W35-64

NEXT PAGE

4 Million
P2+ AA REACH 2023
#1 on Cable on its Premiere Night Among Black Viewers 

& Black Women

Outperformed popular Streaming Services in its Time Slot 

among core Black Women 35-64(Hulu, Pluto TV, 
Peacock, Disney+, and Sling TV)

Broadcast Window: 
September 6 - September 28, 2025 

4 Day Experience culminating 
in a 2HR Broadcast Special (40th Anniversary) 
August 21, 22, 23, 24th 2025
Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility
Major artists, entertainment executives, and industry leaders
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1 0 t h  A N N U A L  2 H R  T E L E V I S I O N  S P E C I A L

Black Music Honors

NEXT PAGE

Black Music Honors is an annual two-hour event that acknowledges the legendary 
African-American artists who have influenced and made significant musical 
contributions to African-American culture and American music worldwide. 

Dtqcfecuv"Ykpfqy<""VJCPMUIKXKPI"ұ47
November 10 - December 7, 2025

Tape Date: October 24 ҭ Atlanta, GA
2 Day Experience culminating 
in a 2HR Broadcast Special (10th Anniversary) 
Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility
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1 Million
P2+ AA REACH 2023
#1 on Cable on its Premiere Night Among Black Viewers & 

Black Women. Outperformed popular Streaming Services 
in its Time Slot among core Black Women 35-64(Hulu, 

Pluto TV, Peacock, Disney+, and Sling TV)



QUARTERLY SPECIALS

Our mentoring specials celebrate initiatives 
and activities of black celebrities, business 
entrepreneurs, educators, political and 

community leaders. Exploring how these 
wo/men have become mentoring kings 
and queens. Seeking to discover a solution, 
we reveal wo/men who have successfully 
built their careers from the ground up 

and have reached back to bring the 
youth along. 

This program tells in-depth stories of black 
power moguls who have played a major 

role (with sizable results in mentoring), that 
ultimately leads our black youth to making 
positive contributions in their community.



WEEKLY SYNDICATED + CABLE CONTENT

Black College Quiz is committed to highlighting the 
importance of continuing education and higher learning 
for both African-American students and the HBCU's they 
attend, while helping to offset the costs with cash prizes

!ƳŜǊƛŎŀΩǎ .ƭŀŎƪ CƻǊǳƳ is a relevant Black Community 
lifestyle series dedicated to empowering and uplifting 
lives featuring Black changemakers, business 
entrepreneurs, artists and health & wellness experts.



OUR MUSIC. OUR CULTURE.OUR VOICE.

FUTURE PLANNING
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Over the past few decades, the Stellar Awards has served as a gathering place for Gospel music enthusiasts, artists, and indu stry professionals 
to come together and uplift and honor the music.  Stellar Plus Events emerged from this celebration with the goal of creating a remarkable 
experience that pushes Gospel music to new heights. As the official event arm of the Stellar Awards, Stellar Plus will offer engaging 
workshops, intimate music experiences, and family -friendly fun. Now, fans can partake in a three -day conference filled with fait h, fellowship, 
and music.

The New Hub for Stellar Awards Fun!

SCALE MUSIC EXPERIENCES

OUR MUSIC.

EXPAND DISTRIBUTION
& CONTENT PARTNERSHIPS

OUR CULTURE.

SCALE EVENTS 
& DIGITAL ACTIVATIONS

OUR VOICE.

OUR FIVE-YEAR PLAN



SCALE 
OUR MUSIC
EXPERIENCES

Å Invest in Human Capital
Å Support African American Music Ecosystem
Å Honor & Recognize Artistic Legacy





T H E  R O A D  T O  S T E L L A R

Ҳ47"Tqcf"vq"Uvgnnct"
Ambassadors
GIFTED ARTISTS, ACTORS AND MUSICIANS

Jekayln
Carr
Atlanta, GA

Jonathan 
McReynolds

Chicago, Illinois

1.75M 1M

NEXT PAGE

IN-COMMUNITY ACTIVATIONS:
ÅYouth Programs
ÅSampling
ÅMini Concerts to promote the road to Stellar. 
ÅA handshake with church groups and brands to 

support and spiritually and philanthropy

GOALS WITH IN-STORE ACTIVATIONS:
Å Entertain, delight, or surprise customers in-store
Å Create social media reels featuring in store 

activations
Å Cultivate an emotional connection with 

consumers

Gospel music has deeply influenced American popular culture 
from its eighteenth -century origins to the present day.

24/25 Activations in D.C., Nashville, Chicago, Las Vegas and Cincinnati
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Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01Database + SAGMA
Reputation and Trust 

Social & Media resonance

Content Rich and Culturally Relevant Ecosystem 

^ Gen Z and Millennial boostS
T

E
L

L
A

R
T

V
.

C
O

M



Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01

02

Database + SAGMA
Reputation and Trust 

Social & Media resonance

Content Rich and Culturally Relevant Ecosystem 

Influencer 
Social Profiles
Influencers to authentically share
brand stories via resonant content

Local Meet & Greet

^ Gen Z and Millennial boostS
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Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01

02

03

Database + SAGMA
Reputation and Trust 

Social & Media resonance

Stellar Network 
Branded Promotion
Reach core audiences 
before and during campaign

Content Rich and Culturally Relevant Ecosystem 

Influencer 
Social Profiles
Influencers to authentically share
brand stories via resonant content

Local Meet & Greet

Stellar Awards Nomination Special

^ Gen Z and Millennial boostS
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Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01

02

03 04

Database + SAGMA
Reputation and Trust 

Social & Media resonance

Stellar Network 
Branded Promotion
Reach core audiences 
before and during campaign

Syndicated Programming
Social / Digital /Radio
Activations optimize impact through paid amplification

Content Rich and Culturally Relevant Ecosystem 

Influencer 
Social Profiles
Influencers to authentically share
brand stories via resonant content

Local Meet & Greet

Stellar Awards Nomination Special

Fan Vote / Enter to Win / Digital Sweepstakes

^ Gen Z and Millennial boostS
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Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01

02

03 04

Database + SAGMA
Reputation and Trust 

Social & Media resonance

Stellar Network 
Branded Promotion
Reach core audiences 
before and during campaign

Syndicated Programming
Social / Digital /Radio
Activations optimize impact through paid amplification

Content Rich and Culturally Relevant Ecosystem 

Live Event:
Å VIP Experience
Å Backstage
Å In-Venue
Å Curated Concerts

Influencer 
Social Profiles
Influencers to authentically share
brand stories via resonant content

Local Meet & Greet

Stellar Awards Nomination Special

Fan Vote / Enter to Win / Digital Sweepstakes

05

^ Gen Z and Millennial boost

SOV / Positive sentiment ҭ In trusted space 
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Build Awareness and insights with Our Audience

African-American Women 25-54 // 35 -64 // P2+

01

02

03 04

Database + SAGMA
Reputation and Trust 

Social & Media resonance

Stellar Network 
Branded Promotion
Reach core audiences 
before and during campaign

Syndicated Programming
Social / Digital /Radio
Activations optimize impact through paid amplification

Content Rich and Culturally Relevant Ecosystem 

Live Event:
Å VIP Experience
Å Backstage
Å In-Venue
Å Curated Concerts

Influencer 
Social Profiles
Influencers to authentically share
brand stories via resonant content

Local Meet & Greet

Stellar Awards Nomination Special

Fan Vote / Enter to Win / Digital Sweepstakes

05

^ Gen Z and Millennial boost

SOV / Positive sentiment ҭ In trusted space 
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HIGHLY ENGAGED AA AUDIENCE
ESTIMATED RESULTS 2023/2024 ROAD TO STELLAR EXPERIENCE

4 Million
P2+ AA REACH 2023
STELLAR AWARDS was #1 on Cable on its Premiere 

Night Among Black Viewers & Black Women

Outperformed popular Streaming Services in its Time 

Slot among core Black Women 35-64(Hulu, Pluto TV, 
Peacock, Disney+, and Sling TV)

8M 66% 65B

230M 59M >15

>75MM

Total Television 
Audience Size

Digital 
Engagement Rate PR Impressions

Estimated Total 
Digital Impressions

Influencer/Artist 
Engagement Samples distributed to 

target AA consumers

Combined Total Media and Digital Impressions

2024 Road to Stellar 
Ambassadors: 

Tamela and David Mann
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Activation Overview JUNE - SEPT

LIVE EVENT PRODUCTION: MAY 24, 2025 
COBB PERFORMING ARTS CENTER ҭ ATLANTA

Press, Radio, and Online
JUNE - SEPT

JEKALYN CARR
Influencer Campaign 

JUNE - SEPT

OFFICIAL TICKET RETAILER
Retail Equity Promotion

JUNE - SEPT

Full press campaign
Radio Interview and collaboration
Social media and publicity outlets
Co-Branded Promotion on Black 
Radio Networks in coverage area

Brand Collaboration
Instagram short collab
Artist collaboration VIA RADIO 
Cross promotion at Broadcast Taping
Cross promotion at Music Industry 
Conferences & Events in Q2 & Q3
Promotion on Stellar Network
Promotion via Syndicated Station(s)

PURCHASE STELLAR BUNDLE TO RECEIVE FREE TICKETS 
TO BLACK MUSIC HONORS W/VIP EXPERIENCE. 

Expand basket size & Improve shelf productivity by 
growing awareness of P&G categories/brands at retailer
Increase trips to stores/online
Through an instore/online experience 
Win with GenZ African American parents
through digital experience and social media boost 

ATLANTA, GA


