STELLARTV.COM

Our Music. Our Culture. OurVoice.



stellar®
Overview

CENTRAL CITY PRODUCTIONS, INC.

A An independently owned television production company

A Mission is to develop, produce, and market television
programming which is designed to communicate positive,
uplifting images of Black/African American people.

THE STELLAR NETWORK

A First Blaclowned and targeted famitfriendly
television programming network.

A Rooted in FAITH, FAMILY, and COMMUNITY.

A Audience is African American Women25
and their families.

A Content mix includes general entertainment, lifestyle, ; /
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STELLARTV.COM

documentary and special event programming




stellar® OUR BACKGROUND

UPLIFTING &

ENTERTAINMENT FOR

BLACK AUDIENCES

A Bud Billiken Back To
School Parade

A Tribune Broadcasting

A Know Your Heritage
High Quiz show

A Dr. King Specials

CCP PRODUCES & OWNS

PROGRAMMING

A Soul Train Music Awards

A Stellar Awards

A HBCU Black College Quiz

A Celebrate the Soul

A Black Enterprise
Business Report

A Family Night
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FIVE DECADES IN
BLACK OWNED MEDIA:
A Distribution
A Broadcast Syndication
A Cable
A Digital
A Streaming
A Advertising Sales
A Event Production
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stellar® OUR VIEWERS

**Estimating a large viewership of AA Women 25 -54.

A OUR CULTURE IS ROOTED IN MORALITY, JUSTICE AND FAITH. OUR CULTURE VALUES OUR HISTORY, FAMILY,
LEGACY, work ethic, EDUCATION, CREATIVE ARTS & expression, FINANCIAL LITERACY & Entrepreneurship.
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e o : Family (36-54

Jefferson (25 -35) Niya (25-30) Melissa (36 -45) y (36-54)

Non-denominational, Gym Enthusiast Christian, 15t Gen African-American A ic. E Faith foundation, Educated,
Upper Middle Class, Et;ucated, Family Nian, ’ ' gnOStIC' ntrepreneur' Married w/children, Business owner

Educated, Family Oriented,
Corporate Employment



stellar? 2024/2025 PROGRAMMING

Syndication Programs &
Flagship Specials

Original Content
110 Hours of Film
70 of Series

Programming Conten
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stellar®

DISTRIBUTION COVERAGE

10K 10B 11.4M 96% 40M

IN ATTENDANCE PR IMPRESSIONS NATIONAL CABLE COVERAGE TOP 100 BLACK MARKETS TOTAL SUBSCRIBERS
Live Events 2500+ Social Media vMPVD / MVPD Broadcast Syndication Digital Streaming
Ticket Sales / In-Venue Branding Pre/Post Event Promotion Broadcast Cable Top 100 Black Markets and More Programmatic Advertising

LIVE NATION @ YouTube fios’
. by verizon

Spectrum
Wvividseats d“ TikTok

(@) Instagram

Xumo

\V!!.

STELLARTV.com



stellar® CABLE MARKETS fios’

Source: Nielsen Top 100 Black Markets by verizon

fios’

38.2 million people
across 10 states.

Verizon Fios typically services densely
populatedurban and suburban citiesin
the Northeast.



stellar®  Stellar TV Power AA Markets fios”

Source: Nielsen Top 100 Black Markets by verizon

New York City* Providence* Winston Salem* Toms River

Philadelphia* New Bedford* High Point Jersey City

Bethesda* Albany* Raleigh¢ Durham* Long Island

Baltimore* Schenectady* Fayetteville Hudson Valley

Boston* Troy* Washington DC* Albany*

Richmond* Salisbury* VQ(,?E; ?rr]]gtsot ﬁil Pittsburgh*
Buffalo* Syracuse* Newark* Norfolk*

Rochester, NY* Greensboro* Trenton* Harrisburght

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7£39/26/23 |BET &BETHe(premiere airings)| Syndication for Central City
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Agel&chraedifibased on P2+).




stellar® CABLE MARKETS Spectrum»

Source: Nielsen Top 100 Black Markets

Spectrum»

110.6 million people
across 42 states.

The second-largest cable providerin the U.S.

90% Distribution of Black TV Households



stellar®  Stellar TV Power AA Markets Spectrum»

Source: Nielsen Top 100 Black Markets

Washington DC Norfolk - Portsmith West Palm Beach Milwaukee
-Newport News

DallasFt. Worth TampaSt. Pete GreenvilleSpartaAshville Sacramento
' Ft. MyersNaples Anderson Stockton- Modesto
Los Angeles St. Louis Phoenix Charleston, SC
Miami-Ft. Lauderdale Birmingham Las Vegas Louisville
: San Francisco . . Tallahassee
RaleighDurham Oakland¢ San Jose Cincinnat Thomasville
Charlotte Jacksonville Mobile - Pensacola Austin
Orlando-Daytona Greensboro : :
Beach H.Point- Winston Salem Kansas City >an Diego
. Beaumont
ClevelandAkron Columbia, SC Baton Rouge Port Arthur

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7£39/26/23 |BET &BETHe(premiere airings)| Syndication for Central City
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Agel&chraedifibased on P2+).




stellar® Average 96% = TOP 100 Black Markets

Stellar African American Female Audience 254

Rank
TV Homes Designated Market Area (DMA) Black TV Homes % of US
Nielsen DMA - Designated Market Area Regions 2022-2023 ‘m.s; «** Nielsen Rank 8'881
TV Homes Designated Market Area (DMA Black TV Homes % of US 0'8 48
1 New York 1,296,170 7.851  gons
2 Atlanta 862,460 5224 oo,
3 Washington, DC (Hagrstwn) 648,430 3.928 ‘
4  Chicago 632,440 3831 0738
5  Philadelphia 608 990 3689 0737
6 Dallas-Ft. Worth 547,330 3315 0.731
7 Houston 518,540 3141 0727
8 Los Angeles 497,200 3012 0713
9 Detroit 407,490 2468 0.712
10 Raleigh-Durham (Fayetvile) 340,180 2061 0709
11 Baltimore 337,250 2.043 0.708
12 Miami-Ft. Lauderdale 322,480 1.953 0.707
13 Memphis 276,600 1.675 0.701
14 Charlotte 273,600 1.657 0.694
15 Cleveland-Akron (Canton) 241,020 1.460 0.666
16 Norfolk-Portsmth-Newpt Nws 239,800 1.453 0.620
17 Orlando-Daytona Bch-Melbrn 231,250 1.401 0.615
18 Tampa-St. Pete (Sarasota) 222,550 1.348 0.603
19 St. Louis 207,010 1.254 0.571
20 Birmingham (Ann and Tusc) 200,320 1.213  0.559
21 New Orleans 199,650 1.209 0547
22 San Francisco-Oak-San Jose 185,900 1.126 0.546
23 Boston (Manchester) 182,560 1.106 (537
24 Richmond-Petersburg 173,650 1.052 0500
25 Jacksonville 165,610 1.003 (498
26 Greensboro-H.Point-W.Salem 160,860 0.974 (482
27 Columbia, SC 160,640 0.973 (470
B e o 28 Jackson, MS 159,930 0.969 (455
ot Y 29 Nashville 154,090 0.933
30 Minneapolis-St. Paul 151,930 0.920



stellar®  Stellar TV Power AA Syndication Stations

Source: Nielsen Top 100 Black Markets

1L k‘3.8 nolagsgyecm L

WADL-Detroit

o ciao Mead

ST. LOUIS
ATLANTA WVT M
WERIH 13 ~
’ ™y
\"A
BIRMINGHAM
2’ NewsChannel&J QUII
NASHVILLE
A KSTW
HOUSTON HOUSTON

Nielsen Media Research | Live + SD Data Stream | Measurement Period: 7£39/26/23 |BET &BETHe(premiere airings)| Syndication for Central City
Productions and Cable Net Stellar TV | Bounce TV (premiere) | Audience composition based on Viewers 2+ | Median Agel&chraedifibased on P2+).
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stellar®

STELLARTV.COM

Our Partnership Objective:
24/25 The Road to Stellar Program

Develop high production quality, uplifting, inspirational and famifyiendly experiences for African Americans.

Our Music Our Culture Our Voice
WRNKHVKPI "h" KPURKTCVKQPCNDNCEM" GZEGNNGPEG" h" CTVKUVKEQMOWPKV[ " KORCEV" h" UWEEGU
SOULFUL & SAFE STORYTELLING DWUKPGUU" h" UQEKCN" GPI Cl GOGBGFRQTKGU" h" ETQUU" RNCVHQTO" T
Showcaséhe African Honorthe African American Featuremeaningful
American Artform that Life experience through our conversations and
serves as the cornerstone unique storytelling and experiences that are
of American Culture. tentpole event activations. designed to strengthen and

uplift our global community.

Today, around threes wct vgt u" gh"Dncem"cfwnvu"uc{"rtgfqgokpcpvn{"Dncem"ej wtejgu"jcxg"faqg

gt " wuqog4y" *6: "' +"vqg"jgnr " Dncem" r gqr ng PawRersgdich Gentersuiveyg swec nkv{ " kp"vj g"Wpkvgf " Uvc


https://www.pewresearch.org/religion/2021/02/16/churches-and-religion-in-black-american-life/

stellar® The 24/25 Road to Stellar Activation Timeline

BLACK HISTORY HONORS Stellar Awards Promotion 40T™H ANNUAL STELLAR AWARDS

JAN 21, 2025 Activating live on the ground with our community AUG 15,2025
to build awareness and cultural equity

MAR/APR OCTOBER NOVEMBER

(] o
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(@)
3 OCT/NOV DEC/JAN FEBRUARY AUGUST SEPTEMBER
>
|_
o STELLAR NETWORK BLACK HISTORY MONTH
< 24/25 KICKOFF Radio Promo / E-Blast
- HOLIDAY PROGRAMMING R A T SISO P (‘
- : - il
w Promotional Units Radio Targets Local Mkts % A FJUNETEENTH ﬁ i'JAsi‘!
= Stellar Awards Eblast Informs Stellar Database T A | R EEDONM HA”’ ﬁl‘_‘
— { ) HONORS 4 )
n Sweepstakes Kickoff Activation Market Launch L m

Local Markets Defined

JUNETEENTH INTERNATIONAL 10™ ANNUAL
FREEDOM HONORS BLACK MUSIC HONORS

MAY 24, 2025 OCTOBER 15, 2025



2023 EMMY AWARD
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B3RD ANNUAL (2)ONE HOUR TELEVISION SPECIALS

Black History Honors

LIVE EVENT PRODUCTION: JANUARY 2025
BELLMONT THEATRE NASHVILLE, TN

Highlights African American museums that house and honor the African
American legacy. Some of the museums featured include the DuSable Museum,
The Negro Leagues Baseball Museum, the International African American
Museum, the Birmingham Civil Rights Institute, and many more. This special also
features dynamic musical tributes from Donnie McClurkin, Kim Burrell, Pastor
Hezekiah Walker, Todd Dulaney, and many more.

Broadcast Window: February 8 - March 2, 2025

Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility

s @N:@E%
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stellar®

STELLARTV.COM

INAUGRAL 2HR JUNETEENTH SPECIAL

Juneteenth
International
Freedom Honors

Broadcast Window: June 7 - June 29, 2025

The Underground Railroad was the original social justice movement in the
United States. Like the courageous conductors who came before them,

modern day freedom conductors carry their flame in the ongoing pursuit of Ll

freedom. The International Freedom Conductor Award recognizes the
contributions of contemporary individuals who, by their actions and personal
examples, reflect the spirit and courageous actions of conductors of the
historic Underground Railroad.

Vcrg" Fcvg<" OcCinCindhdii, 10H 6 " X

Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility

NEXT PAGE

"3 JUNETEENTH
¥ FREEDOM
f N HONORS
2025 HONOREI;S

Lonnie Buncht Smithsonian Director Opal Leetr Founder of Juneteenth



stellar®

40" ANNUAL 2HR TELEVISION SPECIAL

Stellar Awards

#1 Cabl e Special in Au@ust 623

Broadcast Window: (
September 6 - September 28, 2025

_»‘ P2+ AA REACH 2023

#1 on Cable on its Premiere Night Among Black Viewers
& Black Women

Outperformed popular Streaming Services in its Time Slot
among core Black Women 35-64(Hulu, Pluto TV,
Peacock, Disney+, and Sling TV)

STELLARTV.COM

4 Day Experience culminating
in a 2HR Broadcast Special (40" Anniversary) #‘ ‘ \‘\ A

August 21, 22, 23, 24th 2025 / '

Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility ] /g
Major artists, entertainment executives, and industry leaders ‘



stellar®

STELLARTV.COM

10th ANNUAL 2HR TELEVISION SPECIAL

Black Music Honors

Dt gcfecuv"Ykpfgy<""VJCPMU 'KXEK:'-.-
November 10 - December 7, 2025 , :

Black Music Honors is an annual thour event that acknowledges the legendary
AfricanAmerican artists who have influenced and made significant musical
contributions to AfricarAmerican culture and American music worldwide.

"-

HONOR
1 Million

Tape Date: October 24 T Atlanta, GA —~ P2+ AA REACH 2023 -

i i " #1 on Cable on its Premiere Night A Black Vi & ’
2 Day Experience culminating | \| Black Women. Outperformed popular Streaming Services /
in a 2HR Broadcast Spec|a| (10th Anmversary) in its Time Slot among core Black Women 35-64(Hulu,

Investment includes Award Honor and Presenting Sponsor OTG w/ Visibility Pluto TV, Peacock, Disney+, and Sling TV)



stellar® QUARTERLY SPECIALS

An Annual Quarterly Docuseries Celebrating Black Female Mentors
and the Strides They Make Towards the Betterment of Young Women

WINDOW OF AIRING

LENGTH 1ST QTR MARCH 8, 2025 - MARCH 30, 2025
2ND QTR MAY 3, 2025 - JUNE 1, 2025
1HOUR 3RD QTR JULY 5, 2025 - JULY 27, 2025

4TH QTR OCTOBER 6, 2025 - OCTOBER 26, 2025

.b.‘. CENTRAL CITY PRODUCTIONS, INC.
gl

CHRIS

BROUSSARD
Sports Analyst

MENTORING
KINGS

Annual Quarterly ‘Docuseries ‘Honoring the Success of Black Male Leaders that
showcases and celebrates men who have become Mentoring Kings of the culture.

Y I!L‘ WINDOW OF AIRING
s | 1ST QTR JANUARY 18, 2025 - FEBRUARY 9, 2025
Y WA e 3 2ND QTR MAY 31, 2025 - JUNE 29, 2025
) 3RD QTR AUGUST 2, 2025 - AUGUST 30, 2025

4TH QTR NOVEMBER 3, 2025 - NOVEMBER 30, 2025

."ryo CENTRAL CITY PRODUCTIONS, INC

Our mentoring specials celebrate initiatives
and activities of black celebrities, business
entrepreneurs, educators, political and
community leaders. Exploring how these
wo/men have become mentoring kings

and queens. Seeking to discover a solution,
we reveal wo/men who have successfully
built their careers from the ground up

and have reached back to bring the

youth along.

This program tells irdepth stories of black
power moguls who have played a major
role (with sizable results in mentoring), that
ultimately leads our black youth to making
positive contributions in their community.



stellar® WEEKLY SYNDICATED + CABLE CONTENT stellqr**

WINDOW OF AIRING

LENGTH WINDOW OF AIRING

1/2 HOUR EPISODES WEEKLY

A CUT ABOVE
Mai & styling competition sefies

Launching in 2nd Quarter
Host: DOE & Jekalyn Carr

[~ -l

| HOSTED BY |
NEPHEW ToMmy
OF THE
STEVE HARVEY
MORNING SHOW |

HEALTHY LAUGHTER )
Comedians shine a healthy spotlight an health issuas,

Launching in 2nd Quarter

_ ERICA’S—" y

‘BLACK
p— LK

The quiz show features college students from Historically Black America's Black Forum is a Y2 hour weekly Black lifestyle series dedicated to
Colleges and Universities, Predominantly Black institutions and sawowerna am: u?"::ng B'ackf";es ABF feaw:e_s atr"amgrse*::;z L"rsB'ack
ey G T 8 ' Ay s Fo el 2 achievements in the areas of business, social justice, en »
Universities and Colleges with Black Studies Departments from Shangemakers and health and wolliess exboFts.

NEW YEAR'S EVE around the country showcasing their knowledge and skills

“WATCH NIGHT" NEW YEAR'S EVE of African American history and culture. W @A um  (©) @amer €) Americe's Black Forum
CELEBRATION WATG" NIGHT W (©) aeikcoilegequiz € Black College Guiz  For More Information visit www.blackcollegequiz.com www.americasblackforum.com

4th Quarter

CELEBRATION
2

Host: Clark Sisters & Hezekish Walker

Black College Quis committed to highlighting the Il YSNA Ol Q& is & réle@ept Black Sdim¥unity
“ importance of continuing education and higher learning lifestyle series dedicated to empowering and uplifting
for both AfricarAmerican students and the HBCU's they lives featuring Black changemakers, business

attend, while helping to offset the costs with cash prizes entrepreneurs, artists and health & wellness experts.
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stellar® OUR FIVEYEAR PLAN

OUR VOICE.

stellar® stellapz

SCALE MUSIC EXPERIENCE EXPAND DISTRIBUTION SCALE EVENTS

& CONTENT PARTNERSHIPS & DIGITAL ACTIVATIONS

Over the past few decades, the Stellar Awards has served as a gathering place for Gospel music enthusiasts, artists, and indu stry professionals
to come together and uplift and honor the music. Stellar Plus Events emerged from this celebration with the goal of creating a remarkable
experience that pushes Gospel music to new heights. As the official event arm of the Stellar Awards, Stellar Plus will offer  engaging
workshops, intimate music experiences, and family -friendly fun. Now, fans can partake in a three -day conference filled with fait h, fellowship,

and music.

MORE INFORMATION VISIT




= Stellar’

SCALE
OUR MUSIC
EXPERIENCES

A Invest in Human Capital
A Support African American Music Ecosystem
A Honor & Recognize Attistic Legacy.



A% L N N N N N NS g P4 =
THIS NUMBER REPRESENTS A SNAPSHOT

OF A PORTION OF FAITH-BASED INFLUENCERS

OVERALL THE ANNUAL
INFLUENCE STELLAR AWARDS
ACROSS
MULTIPLE WEEKEND HOSTS
PLATFORMS
~ ! b o . AR " - 300 + GOSPEL MUSIC
TASHA COBBS
LEONARD
8.8 MILLION 5.9 MILLION 1,000 + INFLUENCERS
M I L L I o N AND CULTURE CREATORS
300 + EVENT PARTNERS
500 + CHURCHES,
PASTORAL
REPRESENTATIVES
1,000 + GOSPEL
MUSIC FANS

JONATHAN PASTOR

MCREYNOLDS MIKE JR.
2.5 MILLION 1.2 MILLION 3.6 MILLION /




&
Stellqr THE ROAD TO STELLAR

24/25 Activations in D.C., Nashville, Chicago, Las Vegas and Cincinnati X 4 7 1 T q C f 1 V q
» Ambassadors

GIFTED ARTISTS, ACTORS AND MUSICIANS

IN-COMMUNITY ACTIVATIONS:
A Youth Programs
A Sampling

A Entertain, delight, or surprise customers in-store

A Create social media reels featuring in store
. 1 I\/I activations

A Cultivate an emotional connection with
consumers

= A Mini Concerts to promote the road to Stellar.

o A A handshake with church groups and brands to
- Jekayln Jonathan support and spiritually and philanthropy

- Carr McReynolds

x

< Atlanta, GA Chicago, lllinois GOALS WITH INSTORE ACTIVATIONS:

-

|_

()]

Gospel music has deeply influenced American popular culture

from its eighteenth -century origins to the present day.



stellar® Content Rich and Culturally Relevant Ecosystem
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Database + SAGMA ' 01 A Gen Z and Millennial boost

_ Reputati_on and Trust
el African-American Women 25-54 // 35 -64 /| P2+

STELLARTV.COM

Build Awareness and insights with Our Audience



stellar® Content Rich and Culturally Relevant Ecosystem

Influencer
Social Profiles

Influencers to authentically share
brand stories via resonant content
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Database + SAGMA ' 01 A Gen Z and Millennial boost

. Reputatipn and Trust
el African-American Women 25-54 // 35 -64 [/ P2+

STELLARTV.COM

Build Awareness and insights with Our Audience



stellar® Content Rich and Culturally Relevant Ecosystem

Stellar Network
Branded Promotion

Reach core audiences
before and during campaign

) Influencer
& Social Profiles

Influencers to authentically share
brand stories via resonant content

N Gen Z and Millennial boost

Database + SAGMA =~ 01

. Reputatipn and Trust
el African-American Women 25-54 // 35 -64 [/ P2+

STELLARTV.COM

Build Awareness and insights with Our Audience



stellar® Content Rich and Culturally Relevant Ecosystem

STELLARTV.COM

Stellar Network Syndicated Programming
Branded Promotion Social / Digital /Radio

Reach core audiences Activations optimize impact through paid amplification
before and during campaign

Influencer
Social Profiles

Influencers to authentically share
brand stories via resonant content

Database + SAGMA '~ 01 A Gen Z and Millennial boost

. Reputatipn and Trust
el African-American Women 25-54 // 35 -64 [/ P2+

Build Awareness and insights with Our Audience



stellar® Content Rich and Culturally Relevant Ecosystem

STELLARTV.COM

Stellar Network Syndicated Programming
Branded Promotion Social / Digital /Radio

Reach core audiences Activations optimize impact through paid amplification
before and during campaign

Live Event:
A VIP Experience
A Backstage

A In-Venue

A Curated Concerts

Influencer
Social Profiles

Influencers to authentically share
brand stories via resonant content

Database + SAGMA ~ 01

. Reputatipn and Trust
el African-American Women 25-54 // 35 -64 [/ P2+

Build Awareness and insights with Our Audience



stellar® Content Rich and Culturally Relevant Ecosystem

STELLARTV.COM

Stellar Network Syndicated Programming
Branded Promotion Social / Digital /Radio

Reach core audiences Activations optimize impact through paid amplification
before and during campaign

Live Event:
A VIP Experience
A Backstage

A In-Venue

A Curated Concerts

Influencer
Social Profiles

Influencers to authentically share
brand stories via resonant content

Database + SAGMA ~ 01

. Reputatipn and Trust
el African-American Women 25-54 // 35 -64 [/ P2+

Build Awareness and insights with Our Audience



stellar®

HIGHLY ENGAGED AA AUDIENCE

ESTIMATED RESULTS 2023/2024 ROAD TO STELLAR EXPERIENCE

STELLARTV.COM

SM 66%  65B

Total Television Digital )
Audience Size Engagement Rate FRAImpressions
Estimated Total Influencer/Artist .

Digital Impressions Engagement Samples distributed to

target AA consumers

>/5MM

Combined Total Media and Digital Impressions

2024 Road to Stellar
f = Ambassadors:
i & ' \ Tamela and David Mann

\\ -
v
C"X
(Y
" 4

4 Million

P2+ AA REACH 2023

STELLAR AWARDS was #1 on Cable on its Premiere
Night Among Black Viewers & Black Women

Outperformed popular Streaming Services in its Time
Slot among core Black Women 35-64(Hulu, Pluto TV,
Peacock, Disney+, and Sling TV)



stellar®

Activation Overview JUNE - SEPT

LIVE EVENT PRODUCTION: MAY 24, 2025
COBB PERFORMING ARTS CENTHERATLANTA

Press, Radio, and Online
JUNE- SEPT

Full press campaign

Radio Interview and collaboration
Social media and publicity outlets
Co-Branded Promotion on Black
Radio Networks in coverage area

:
Praise
102.5

Atlanta’s Inspiration Station

JEKALYN CARR
Influencer Campaign
JUNE- SEPT

Brand Collaboration

Instagram short collab

Artist collaboration VIA RADIO

Cross promotion at Broadcast Taping
Cross promotion at Music Industry
Conferences & Events in Q2 & Q3
Promotion on Stellar Network
Promotion via Syndicated Station(s)

OFFICIAL TICKET RETAILER
Retail Equity Promotion
JUNE- SEPT

PURCHASE STELLAR BUNDLE TO RECEIVE FREE TICKET|
TO BLACK MUSIC HONORS W/VIP EXPERIENCE.

Expand basket size & Improve shelf productivity by
growing awareness of P&G categories/brands at retailer
Increase trips to stores/online

Through an instore/online experience

Win with GenZ African American parents

through digital experience and social media boost




