
| | CanelaMedia.comxxx-xxx-xxxx info@canelamedia.com



To create a new and unique 
entertainment media company for 

Latino audiences rooted in 
innovation through technology and 

content, while connecting with 
communities authentically.

OUR
MISSION



Source: Inclusive Screen Ser ies, 2024; MRI-Simmons, 2024

U.S. Latinos believe in the importance of celebrating both their 
language and cultural heritage when portrayed in advertising.

7% of lead roles on streaming TV are Latinos

63% of Hispanics value content that highlights stories from 
racially diverse communities

64% of Hispanics pay more attention to ads that accurately 
portray diverse groups of people

63% of Hispanics believe brands that advertise in Spanish 
respect their culture and want their business









THE COMPANY WE KEEP



THE COMPANY WE KEEP



Exclusive proprietary OTT-
first and most precise 

deterministic Hispanic CTV 
data product.

In-house creative services 
from ideation to seamless 

execution.

Free Streaming AVOD 
platform for U.S. Hispanics 

with 35,000 hours of content 
on VOD, 70 Live In-App 

Channels plus 40 external 
FAST Channels.

Unique access to incremental 
Latino audiences.

Breakthrough and first-to-
market solutions.

• AI Contextual Advertising
• Virtual Product Placement

W E  A R E

360 ADVERTISING

ONE-STOP 
SOLUTION

FOR BRANDS

The only Minority & Woman 
owned media company built for 

the U.S. Hispanic market
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LIVE

EVENTS

LIVE

CHANNELS

SPORTS 

NEWS



MUV’s (000)
Source: comScore – Dec 2023











Canela Audience Solutions is our exclusive and unique proprietary OTT-first data product like no other in the 
market. It delivers advanced audience targeting with more scale, more accuracy, and, ultimately, more precision. 



USH 18-49 who 
frequently shop at a big 

box retail store.

USH who watch reality 
shows and are sports fans.

USH Gen-Z 
music fans.

Hispanic moms with kids 
under the age of 15.

USH Millenials who are 
frequent travelers.

USH 18-49 with a 
household income 

of $100K.

USH Gen-Z skincare/
beauty shoppers.

USH 25-55 
auto intenders.



OUR
AUDIENCE



Source: Canela.TV Internal Metrics, Audience Survey, Roku Analytics | 2023; Canela Audience Solutions | Aug 2024

Male
40%

Female
60%

46%
of our audience is 

between 18-44

78%
Of our audience is

bilingual 80%
Daily/Weekly 

Co-viewing in HH

Is <$75K24%
Is <$75K-$100K29%
Is $100K+47%
Is $150K+27%
Is $200K+25%

75%
Watch at least
once a week

43%
Of our audience 
watch every day

+100

18-
24

25-34

35-44
45-54

55-64

65+

MINS
An average 
per month



SOURCE: Canela.TV  Viewer Survey | Mar 2023





BBRANDED
CONTENT

CREATIVE
+DESIGN

CANELA
ORIGINALS

Best in class in-house team leading the production and 
development of Original Content and providing our clients with 
Creative Services and customized Branded Content Solutions.



• Campaign Design 
& Development

• Creative Adaptation
• Design & Execution



AD SOLUTIONS



• New features for our users with enhanced parental controls 
and playback, search and recommendation features.

• Enhanced content search and favorites.

• Ability to connect user profile with Canela Rewards Program 
– a first to market innovation.

• Enhanced Ad Units for advertisers through Pause Ads, 
Curated Content Collections, In-App Banners, Contextual AI-
powered Ads.



CANELA 
REWARDS



ACCELARATE USER ENGAGEMENT WITH 
INNOVATIVE CANELA REWARDS 
LAUNCHING IN Q2’25

• Reward users by watching, sharing and taking 
action that promotes more in-app engagement

• Custom sponsor integration opportunities 
• Sampling and extended content
• Branded rewards and discounts
• Brand-sponsored surveys and polls
• Unique reward opportunities to drive  

increased fandom and participation

• Collect valuable first party data that feeds into 
Canela Audience Solutions [CAS] 

NEW



VOD & FAST Premium Sponsorships

VIDEO ADS: Pre-roll & Mid-roll Experiences

BANNER ADS

SPONSORED COLLECTIONS

IMMERSIVE & INTERACTIVE ADS

AI POWERED CONTEXTUAL ADVERTISING

VIRTUAL PRODUCT PLACEMENT

AD SOLUTIONS OFFERING



Premium sponsorship of our Tentpoles, Originals and Premium Acquisitions.

CANELA.TV OFFERINGS
PREMIUM SPONSORSHIPS

• Title or Presenting Sponsor
• Second & Third Tier

• Media Only Packages

• Title or Presenting Sponsor Billboards
• Tile or Collection/Rail Logo [enhanced or regular]
• Category Exclusivity/Ad Priority
• Co-branded Promos
• Lower Thirds & Display Banners
• Interactive Ad Units
• Ancillary Content [bespoke or existing content]
• In-show segments
• Connect with the Brand Partnerships Team for more ideas

PREMIUM SPONSORSHIP/TAKEOVER OPPORTUNITIES



CANELA.TV IN-APP AD OFFERINGS
VIDEO ADS

PREROLL, MIDROLL & INTERACTIVE CTV

• Standard + interactive video ads
• Available direct and programmatically 
• Contextually relevant environments
• Moat Rated Excellent
• Available in full player, EPG Player and PIP Player

Elevating brands through premium media and activations across Canela.TV & OTT Partners to drive 
mutually beneficial awareness, engagement and returns on both FAST and VOD. 

HERO PLAYER

• Premium placement of branded content 
or trailer on home screen in the second 
or third position, playing automatically.

NEW

NEW



CANELA.TV IN-APP AD OFFERINGS
BANNER ADS

Enhance brand visibility and engagement by seamlessly integrating promotional content into the 
viewer's streaming experience, driving higher conversion rates.

• Available in web and mobile only

NEW



CANELA.TV IN-APP AD OFFERINGS
SPONSORED COLLECTIONS

Sponsored Collections are a great way to align your brand’s 
content affinity goals to any tentpole or flight.  

Customization Options:
• Curation: Tailored to your campaign or turnkey aligned 

to a tentpole.
• Formats:

• Vertical or Horizontal
• Logo and Title Placement: Top or Left Side

• In-App Placement: Home screen, movies, series, 
sports, music, kids

• Enhanced: Different background colors or simple  
patterns for improved visibility on the platform 

• Location: Opportunity to be geotargeted

NEW



Create a shoppable 
experience

QR CODE

Maximize impact 
with branding

OVERLAY

IMMERSIVE, INTERACTIVE PREROLL & MIDROLL EXPERIENCES

Maximize impact with 
branding

Coming Soon

PAUSE ADS

VERTICAL VIDEO

• Can re-use existing videos 
from social media

• Provides scale
• Can be used for recipes, 

tutorials, testimonials

CANELA.TV IN-APP AD OFFERINGS

NEW

NEW



CANELA.TV IN-APP AD OFFERINGS
AI POWERED CONTEXTUAL ADVERTISING

• Contextual Ad Break is an industry-changing 
tool that enables advertisers to tap into the 
moods and emotions within content.

• Contextual Ads are designed to ‘watch’ a 
movie just as a human would, analyzing 
and interpreting the scene leading up to each 
ad break..

• Understanding the emotional context of a 
scene allows advertisers to strategically 
place their ads, keeping emotions at the core 
of their campaigns.

• This precision not only enhances viewer 
engagement but also boosts ad recall, 
making the message more impactful.

FIRST-TO-MARKET
IN DEVELOPMENT



CANELA.TV IN-APP AD OFFERINGS
VIRTUAL PRODUCT PLACEMENT

Virtual product placement seamlessly integrates your 
brand into Canela.TV’s content, offering immersive 
brand exposure for enhanced marketing impact.

26% 36%

64%
72%

51% 52%

73% 78%

TV Spot TV Spot + Mirriad

Ad Awareness           Brand Awareness        Consideration             Favorability

+25
PPT

+16
PPT

+9
PPT

+6
PPT

IN-CONTENT AMPLIFIES
COMMERCIAL PERFORMANCE

FIRST-TO-MARKET

Click here to view the demo

https://mirriad.ent.box.com/s/3e7jzs0itoufq13p3kla4nuutea7nls5


OUTSTREAM BENCHMARKS
75%+ VIEWABILITY 
HIGH ENGAGEMENT: 0.50%+ CTR

SL
ID

ER

IN
-TEXT

• Non-disruptive, integrated with content consumption, 
user friendly

• Encourages interaction and active participation

• Blends with content, stands out without interruption

• Not reliant on pre-existing video content to show ads

• Highly targeted and contextually relevant to content 
on the page

• Not visible until user reaches desired point on the page

• Can be scrolled past, doesn’t prevent user from 
accessing other content

• Higher interaction rates, longer completion rates

                         
                     

                        
                     

 
           

       
    

  
           

                         
                     

                
                 

                          
                     

                        
                     

                           
                     

DIGITAL OUTSTREAM FORMATS



These ads may be skippable 
or non-skippable 

PREROLL BENCHMARKS
0.20-0.30% CTR | 70-80%+ VCR

PR
ER

O
LL

 

DIGITAL PRE-ROLL FORMATS

Captive audiences with 
higher engagement

Interactive end cards 

PREROLL WITH END-CARD BENCHMARKS
VCR: 60%-70% | CTR: 0.05% | ER: +2%
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Web media ads showing specific 
information that is automatically updated 
in real-time. They are delivered in the 
same space of a display banner.

DYNAMIC CONTENT SPONSORSHIPS
HIGH IMPACT ACTIVATION

DYNAMIC CONTENT BENCHMARK
Average CTR 0.15% - 0.25%

*Minimum Spend: $25K

LIVE RESULTSCOUNTDOWN CONTENT

OPTIONS:
● Content. Shows links to news/articles linked to a specific keyword
● Countdown. Shows how much time is left to a specific event (i.e. a game, a tournament, 

a client’s promo end date, a product launch, etc.)
● Live Score. Shows the score of a game in real-time.

https://br.bolavip.com/
https://br.bolavip.com/


BRAND DAY
100% SOV HPTO

DIGITAL DISPLAY FORMATS

RICH MEDIA Animate to Scroll Interscroller
Benchmark 1.44% CTR

4.28% ITR | 36.74% DWELL RATE

STANDARD DISPLAY BANNERS
Benchmark 0.20% - 0.50% CTR

*First 3 scrolls. Site takeover 
available upon request.

*



MEASUREMENT



BRAND SAFETY

MEASUREMENT 
& VERIFICATION 
PARTNERS

CANELA MEDIA 
IS BUILT ON TECH

DATA

CREATIVE

MEASUREMENT

VIEWABILITY STUDY

COMING SOON: 



CANELA
WHY



Watch Canela Media Sizzle Reel



CanelaMedia.com

GRACIAS
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