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LEVEL produced a two-part micro-documentary 
on Gamestop’s meme stock frenzy, incorporating 
footage from the film. The episodes were released 
to LEVEL’s social media channels and amplified by 

Earn Your Leisure. In addition, the videos were 
featured in LEVEL’s newsletter (G-Code).

Campaign Performance
Impressions Delivery - 843,439 | 103%

Planned Imps - 800,000
Social Video Views - 436,860

Branded Integration
Logo Bug

Trailer Integration
Custom Editorial

DUMB MONEY



TOBIAS DORZON
Through LEVEL's authentic cultural lens, we create content 

that is organically amplified by influencers in our community.
LEVEL leverages these influential members to continue to 

drive engagement, discovery, and sharing.

Campaign Performance
Impressions Delivery - 1,237,151 | 123%

Planned Imps - 1,000,000
Social Video Views - 647,447

Branded Integration
Logo Bug

Product Placement

Frequency
Bi-Monthly


