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Product: Brand Lift Studies 2024



Mecenas Media

CPG

Objective

Increase brand's awareness, reinforce key
brand messages and accelerate sales of the
brand’s portfolio among Hispanics users.

INVESTMENT 1st FLIGHT
$511K 01/19-03/03
2nd FLIGHT PLATFORMS

04/15-06/09 Cross-device

Background

Mecenas partnered with the client on a digital
advertising campaign during the SuperBowl.
Given that the media campaign in Q1 was a
huge success, the client -feeding off that
momentum- extended the campaign into Q2
and continue our partnership.

Measurement

The Media campaign included two Brand Lift
Studies with the objective to reflect how
culturally aligned the brand is with the Hispanic
community and measure the effectiveness of
the digital campaign by assessing the impact
of it on important brand metrics such as:
awareness, favorability, recommendation,
purchase intent, brand perceptions, etc.

The first survey was launched during Q1
(accompanying the SuperBowl media
campaign) and the second one during the
extension in Q2.




Mecenas Media- CPG BRAND

Brand Lift

Q1 Q2

+26 Brand Awareness +31 Brand Awareness

+7 Brand Favorability +28 Brand Favorability

+8 Recommendation +31 Recommendation

+11% inent +30% intent

Among those who recall seeing digital ads 82% have a better perception of the brand




Mecenas Media

Streaming Show

I

Objective Measurement

Understand the impact of the campaign on The Media campaign included one Brand Lift Study

awareness and perceptions of the show. with the objective to understand the impact of the
campaign on awareness and perceptions of the new

INVESTMENT FLIGHT show by assessing the impact of it on important

$450K 04/15 - 07/15 brand metrics .such as: ad re.call, appeal
recommendation, purchase intent, etc.

PLATFORMS

Cross-device

Background: Talking Sabor

In this eight-episode series, Chef Aarén Sanchez (Chopped, Iron Chef America,
MasterChef) takes viewers on a delicious journey through Latin cuisine. Joined by
special guests, Chef Aaron visits 16 Hispanic-owned businesses in Los Angeles,
Houston, Miami, and New York to discover the best Latin food.

Mecenas partnered with the client on a digital advertising campaign during the
launch of the show's first season, which was sponsored by our client's brand.
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Recommendation
Purchase Intent

Mecenas Media - STREAMING SHOW

Brand Lift

The brand was the leading brand recalled by viewers

among a set of brands included in the survey.

+65 Ad Recall
+27 Appeal

+ 8
+5



iGracias!

Let’s keep in touch

lara@wearecocina.com

M

Mecenas Media




