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CONNECTING BRANDS TO THEIR AUDIENCES IN MOBILE GAMES
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1. POP IN CULTURE

Don't drop th @
and score a G\

Campaign: FIFA World Cup

Select an option
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0.50 mi

The Solution

Effectively reach ACM soccer fans
across key segments: Chinese,
Korean, Viethamese, Asian Indian,
& Pan Asian via Soccer Mobile
Games Takeover

Engagement Rate was

92%

higher than benchmark



2. LIVE IN CUSTOMERS' CREATIVE UNIVERSES

@ 0:25

The Solution

Create a branded Playable with a
Dodge thesnouhall to win gaming mechanic similar to popular
games for the audience and allows
gamers to interact with the
McNugget Buddies.

Engagement Rate was

63%

higher than benchmark
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Campaign: Artist Residency - The Kerwin Frost Box



3. RECOGNIZE DIVERSE AUDIENCES
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McDonalid's

; Customized Playable strategies
BigMac = McDouble = Tastier
Cauces = duier based on each segment’s

The patties are cooked .
gaming preference

to juicy perfection.

HCM Engagement Rate was

96%

higher than benchmark
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Campaign: Best Burger



Throughout our partnership,
McDonald’s has reached an estimated

39.0M

Mobile Gamers of all ages
and demographics

KOCHAVA |ASMe2a = FOURSQUARE

fldhazing



= M
e 2
Sz
T
M.u
e £




