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LGBTQ+ Consumers

Proudly 100% LGBTQ+ owned & operated. www.q.digital

Brands are underleveraging LGBTQ 
consumers in their media buys.  

LGBTQ+ is a brand loyal consumer 
group that is growing every 
generation, hyper focused on brand 
values, and more responsive to direct 
marketing in LGBTQ+ channels.

http://www.q.digital/
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Why do brands market directly to LGBTQ+?
1. Huge Consumer Segment:  $4.7 Trillion in buying power.

2. LGBTQ+ Demographic Tsunami:   1 in 5 GenZ (20%) and 1 
in 10 Millennials (11%), are identifying as LGBTQ+.  More and 
more American consumers are saying they are part of the 
LGBTQ+ community (now 7% of US vs 4% a few years ago)

3. Unique Consumer Needs :  LGBTQ+ have unique 
interests/needs, from searching LGBTQ+ friendly travel 
destinations to financial planning like for family building.  
They also prefer to shop at companies that that align with 
LGBTQ+ community.

4. Targeted LGBTQ+ advertising performs better with this 
segment over mainstream marketing.  (See ANA slide)

https://aimm.sharefile.com/share/view/s9ec47ab0d06d4ddb84efcc5250665823

˴̝̝̒̒̔̕̚ ̥̒ ̦̖̖̣̥̪̂Я̤ ̣̖́̚̕˦ˡ ̧̖̖̟̥ ̟̚ ˿̊˴

Source: Buying Power from LGBT Capital .

https://aimm.sharefile.com/share/view/s9ec47ab0d06d4ddb84efcc5250665823
https://www.lgbt-capital.com/index.php?menu_id=2
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Vast Majority Support and Expect LGBTQ+ 
Inclusive Marketing

Record Acceptance Inclusive Marketing Corporate Responsibility

A 91% supermajority of non -
LGBTQ+ Americans agree that 
LGBTQ+ people should have 
the freedom to live their life 
and not be discriminated 
against
An 84% supermajority of non -
LGBTQ+ Americans support 
equal rights for the LGBTQ+ 
community

75% of non - LGBTQ+ adults feel 
comfortable seeing LGBTQ+ 
people in advertisements

68% of non - LGBTQ+ adults feel 
comfortable seeing an LGBTQ+ 
family with children included in 
an advertisement.

59% say that if businesses devoted 
significant resources to protecting 
the rights of the LGBTQ+ 
community, they could have a 
positive impact.
18- 34- year - olds are nearly twice 
as likely  than the general 
population to say that protecting 
the rights of the LGBTQ+ 
community should be a top 
priority for brands when it comes 
to allocating money and 
resources.

Americans are 2x more likely to buy or use a brand if the brand publicly supports and 
demonstrates a commitment to expanding and protecting LGBTQ+ rights.

Source:  Edelman Trust 2022 , and GLAAD Accelerating Acceptance 2023

https://glaad.org/new-study-glaad-and-edelman-trust-institute-finds-businesses-have-power-protect-lgbtq-rights/
https://glaad.org/publications/accelerating-acceptance-2023/


Q.Digital Overview

Proudly 100% LGBTQ+ owned & operated. www.q.digital

Our LGBTQ owned, LGBTQ targeted 
sites and distribution partners bring 
the number one scale.  

We help your brand connect to the 
community because we are the 
community.

http://www.q.digital/
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Small Business of 
the Year

Fast100
2023 Fastest Growing 

Company

Q.Digital is Founder - led, and 
its immense growth is fueled 
by loyal brand partners who 

renew again and again.

San Francisco Business Times 
recognized Q.Digital 

(headquartered in San Francisco) 
as one of the fastest growing 

companies in the city.

Q.Digital is working with ANA AIMM 
to  elevate the power of Diverse 
Owned Media.  CEO Scott Gatz 

spoke at GrowthFronts 2024

In 2023, Q.Digital was honored as 
the Small Busines s of the Year by 

the Golden Gate Business 
Association.

17 Years!
Q.Digital leading 

the Industry

Q.Digital is Celebrating 17 Years 
In 2008, LGBTQ were banned from serving in the military, and same - sex marriage was illegal and just barely being allowed as civi l unions in a few states.  Q.Digital 
has played a role in our growing LGBTQ+ rights connecting our community and advocating for equality.  Being Founder - Led as a LGBTQ- owned, LGBTQ - targeted 
company in the age of changing media ownership and investor - fueled media growth is an important distinction.  Mainstream companies like Buzzfeed , Vice , 
Huffington Post , Viacom, Conde Nast have launched LGBTQ+ specific offerings to capitalize off our community, but their efforts faded as thei r business challenges 
grew.  Other LGBTQ media companies like Out, Advocate, Logo, Grindr have rotated through owners.  Our celebrated growth is from the steady building of 
advertiser relationships year over year, cultivating our audience relationships, and being a community leader that can be cou nte d on. 
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Q.Digital is certified LGBTQ+ owned & top ranked 
among competitors

100% LGBTQ+ OWNED CERTIFIED DIVERSE SUPPLIER
#1 RANKED LGBTQ 
PUBLISHER GROUP 

Certified by The National 
Gay & Lesbian Chamber of 
Commerce, exclusive 
certifying body of LGBTQ+ 
owned businesses.

Certificate #  15667
Expiration: 3/31/2026

Association of National 
Advertisers lists Q.Digital as a 
б˴̖̣̥̗̖̚̚̕ ˵̧̖̣̤̖̚ ̡̡̦̝̖̣̄̚в 
encouraging brands to choose 
diversity owned marketing 
vendors.

̂˟˵̘̥̝̒̚̚ ̡̡̣̥̥̖̒̔̒̚̚̕ ̟̚ ˲˿˲Я̤ 
Growthfronts  in 2023 & 2024. 

Ranked by ComScore as the 
leading LGBTQ+ media 
group, with distribution 
partners, October 2024

Comscore also ranks 
Q.Digital as leading LGBTQ+ 
with engagement metrics 
like total minutes and 
pageviews.    

https://www.q.digital/q-digital-other-diverse-owned-publishers-highlight-impact-of-connecting-to-diverse-segments-at-first-ever-growthfronts/
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̂˟˵̘̥̝̒̚̚ ̠̗̗̖̣̤ ̣̟̤̓̒̕ б̠̟̖-̡̤̥̠ ̡̡̤̙̠̟̘̚в ̣̠̤̤̒̔ ˦ ̨̠̟̖̕ ̟̒̕ ̡̠̖̣̥̖̒̕ ̤̥̖̤̚ ˙LGBTQ 
Nation, GayCities, INTO, Outsports, Queerty ) and 3 partnered sites ( So Gay, AS, PinkNews ).  

All LGBTQ- owned, operated and targeted. 

#1 Reach
#1 Time Spent

#1 Time Spent Per User
(ComScore, October 2024)

All inventory is Direct Sold, No PMPIn partnership with

In partnership with
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2025 Q.Digital Tentpole Calendar 

S ign at ure 
E di t o r ial  
C han ne ls  
(pa r tia l )

A l l  Yea r

L OS ANG ELE S EVE NT
LA RGES T QUEER

ENTERTAINMENT AWARDS

DI G ITAL
EDITORIA L NOMINEES
& AU DIENCE VOT ING

V OT E  F OR  T HE  B E ST  
O F  TR A VE L ,  

D E S TI N A TI ON S  AN D  
E X P E R I E N CE S

P E O PL E  WH O  C A ME  
O UT  AN D  CH A N GE D  

TH E  W OR L D ,  
F O R  GO O D

O UR  S H A R E D  
H I ST OR Y  D I R E CT S  

H O W WE  M OV E  
F O R WA R D

50 
HONOREES 
EMBORY 
THE SPIRIT 
OF PRIDE, 
DIGITAL 
SOCIAL, 
VIDEO  + 
NYC EVENT

CURATED 
PHOTOS 
CELEBRATING 
PRIDE 
MOMENTS

GO- TO PRIDE 
DIRECTORY AND 
THE PLACES THAT 
DEFINE US 

LGBTQ PRIDE SEASON

бˣ˦ ̟̖̣̆̕ ˣ˦в
GENZ MAKING A 
DIFFERENCE

JANU ARY DE CE MBE R

P ROFILES OF THE 
MOS T P OWERFU L 
A ND INFLUENTIA L 
LGBTQ+ P EOP LE 

IN SPORTS 

B LA C K /Q U E E R  
E X C E LL E N CE  I S  

C E LE B R A TE D  W IT H  
N A TI VE  S O N  1 0 1

NA TI V E S O N A W A R D S  
B LA C K  G A Y  
H O NO R E E S  

C E LE B R A TE D  I N   
D I GI TA L C H AN N E L 

PRIDE VIDEO (NEW)

MORE THAN 
A NUMBER

Gus Kenworthy narrates 
the most thrilling 

moments of 5 famous 
˽˸˳̅̂ ̥̙̝̖̥̖̒Я̤ ̣̖̖̣̔̒˟ 

10 Everyday LGBTQ+ 
athletes across 

sports are simply 
living their lives out 

and proud. 

BEING OUT
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̂˟˵̘̥̝̒̚̚Я̤ ̨̠̣̜ ̨̟̤̚ ˲̝̞̔̔̒̚˒

Automotive News profiled 
˴̧̙̖̣̠̝̖̥Я̤ work with Q.Digital

̂˟˵̘̥̝̒̚̚Я̤ ̡̞̘̟̔̒̒̚ 
for Chevrolet  won a 
Shorty Impact Award 
and multiple 
nominations

̂˟˵̘̥̝̒̚̚Я̤ ̡̞̘̟̔̒̒̚ ̗̠̣ 
Nissan  won a finalist in 
the OMMA awards for Auto

̂˟˵̘̥̝̒̚̚Я̤ ̡̞̘̟̔̒̒̚ ̗̠̣ 
Nissan  won a finalist in 
the Shorty Awards for 
Diverse Owned Business 
Campaign

˽˸˳̅̂ ˿̥̠̟̒̚Я̤ б̨̥̠̟̖̝̝̄̒ ˸̖̟̖̣̥̠̟̒̚в ̝̠̟̘̗̠̣̞ ̧̖̠̚̕ ̟̠̞̟̥̖̒̚̕ 
for a 34 th Annual GLAAD Media Award in Online Journalism / Video

˽˸˳̅̂ ˿̥̠̟̒̚Я̤ б̨̥̠̟̖̝̝̄̒ ˸̖̟̖̣̥̠̟̒̚в ̝̠̟̘̗̠̣̞ ̗̖̥̦̣̖̒ ̣̥̝̖̒̔̚ 
won an Excellence in Journalism Award by the Association of 
LGBTQ Journalists. 

RV Business ̡̣̠̗̝̖̚̕ ˸̀ ̟̘̃̇̚Я̤ 
multi - year campaign with Q.Digital



Capabilities
We tell your brand story through an 
authentic LGBTQ+ lens to build 
credibility with the community.

We deliver scale and engagement 
with LGBTQ+ consumers because our 
custom content lives organically in 
LGBTQ+ endemic content 
environments.

Proudly 100% LGBTQ+ owned & operated. www.q.digital

http://www.q.digital/
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̂˟˵̘̥̝̒̚̚Я̤ ̖̤̥̝̤̙̖̒̓̚̕ ̡̣̖̝̥̠̟̤̙̤̒̚̚ ̨̥̙̚ ˽˸˳̅̂˜ ̟̗̝̦̖̟̖̣̤̔̚ ̟̒̕ 
̟̠̥̝̖̒̓ ̡̡̖̠̝̖ ̣̟̘̤̓̚ ̣̟̤̓̒̕ б̗̣̖̟̚̕ ̠̗ ̥̙̖ ̗̞̝̪̒̚в ̖̤̤̒̔̔

Drag queen Trixie Mattel stars in "Sally On A 
Hot Tin Roof" with Adrian  Anchondo - YouTube

Recent Collaborations
Billy Porter  (FX Pose, Kinky Boots) , Wanda Sykes  (TV, 

comedian), Lance Bass  (musician), Ashlyn Harris  
(soccer champion), Lesli Jordan  (Will & Grace), Bob 

the Drag Queen  (RuPaul Drag Race, influencer), Monet 
Xchange  (RuPaul Drag Race, influencer), Emil Wilbekin  

(Native Son), Mo Heart  (RuPaul Drag Race), Victor 
Jackson  (choreographer), Schuyler Bailar  (USA 

Swimming, activist) Sherry Cola  (RuPaul Drag Race) 
Shangela  (HBO, RuPaul Drag Race), Trixie Mattel  

(Discovery, RuPaul Drag Race), Joseph Arujo  (TikTok's 
Creator Diversity Collective), AJ Gibson & Emile Ennis Jr  
(TV personality), Busy Phillips  ˙˵̨̤̠̟̒Я̤ ˴̣̖̖̜˚˝ Brita 
Filter  (RuPaul Drag Race, Broad City) Aydian Dowling  
˙˾̖̟Я̤ ˹̖̝̥̙̒ ̧̠̖̣̔˝ ̟̗̝̦̖̟̖̣̔̚˚˝ Tyler Oakley  

(influencer), Wilson Cruz (Star Trek, My So Called Life) 
Jason Collins  (NBA), R.K Russell (NFL), Trinity K Bone , 

Orlando Soria  (designer and TV host), Vanessa Parish  
(chef, influencer), Nelson Moses Lassiter  (filmmaker), 

Jenna Laurenzo  (filmmaker), Rachel Paulson and Kelly 
Hrebener  (influencers), Kim Chi  (RuPaul Drag Race) 

Lauren Elyse  (makeup artist), Brendan Jordan  
(influencer), The Yoberts  (influencer couple), and 

many more

https://www.queerty.com/queerty-tv/video/S2ouV4Ae
https://www.lgbtqnation.com/authentic-voices-of-pride/lgbtq-healthcare/
https://www.youtube.com/watch?v=eJDK71rqXzE&t=1s
https://www.lgbtqnation.com/authentic-voices-of-pride/families/
https://www.lgbtqnation.com/2022/10/ashlyn-harris-advocates-knocking-doors-newfests-authentic-voices-pride-screening/
https://www.lgbtqnation.com/authentic-voices-of-pride/stonewall-generation/
https://www.lgbtqnation.com/2022/06/bob-drag-queen-marti-cummings-kick-heels-world-premiere-screening-authentic-voices-pride/
https://www.lgbtqnation.com/2022/06/bob-drag-queen-marti-cummings-kick-heels-world-premiere-screening-authentic-voices-pride/
https://www.lgbtqnation.com/authentic-voices-of-pride/bob-the-drag-queen-monet-x-change-how-nyc-drag-queens-helped-revolutionize-queer-health-care/
https://www.lgbtqnation.com/authentic-voices-of-pride/bob-the-drag-queen-monet-x-change-how-nyc-drag-queens-helped-revolutionize-queer-health-care/
https://www.queerty.com/queerty-tv/video/mkrvUi0g
https://www.queerty.com/queerty-tv/video/mkrvUi0g
https://www.queerty.com/queerty-tv/video/wuMbYniw
https://www.queerty.com/queerty-tv/video/wuMbYniw
https://www.queerty.com/queerty-tv/video/vv19CzJ9
https://www.queerty.com/queerty-tv/video/W2ioSvSQ
https://www.lgbtqnation.com/authentic-voices-of-pride/small-town/
https://www.queerty.com/queerty-tv/video/ruRyzRj7
https://www.lgbtqnation.com/authentic-voices-of-pride/queer-youth-are-struggling-joseph-arujo-is-throwing-them-a-mental-health-lifeline/
https://www.lgbtqnation.com/promos/on-the-road/
https://www.lgbtqnation.com/authentic-voices-of-pride/raising-lgbtq-kids/
https://www.lgbtqnation.com/2022/06/brita-filter-uses-larger-life-drag-queen-help-others-find-pride/
https://www.lgbtqnation.com/authentic-voices-of-pride/aydian-dowling-made-history-as-a-fitness-model-now-hes-fighting-for-other-trans-peoples-bodies/
https://www.lgbtqnation.com/authentic-voices-of-pride/young-leaders/
https://www.lgbtqnation.com/authentic-voices-of-pride/young-leaders/
https://www.lgbtqnation.com/authentic-voices-of-pride/inclusion-in-sports/
https://www.lgbtqnation.com/authentic-voices-of-pride/inclusion-in-sports/
https://www.queerty.com/queerty-tv/video/PmBgQuos
https://www.queerty.com/queerty-tv/video/Fnu3IUsE
https://www.queerty.com/queerty-tv/video/YaiyvuN0
https://www.queerty.com/queerty-tv/video/9mUOsm6E
https://www.queerty.com/queerty-tv/video/Wcuxd7Dv
https://www.queerty.com/queerty-tv/video/wXNob4PG
https://www.queerty.com/queerty-tv/video/4XhJA994
https://www.queerty.com/queerty-tv/video/2YyKdPRH
https://www.queerty.com/queerty-tv/video/SmMXhwEN
https://www.lgbtqnation.com/promos/on-the-road/index.php?episode=202101
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Custom Video Content Examples

Gilead / Truvada

Toyota

Nissan

TRAVEL AS YOU ARE: Queerest Vacation Ever / Queerty TV

Orbitz

Kit Williamson amp; John Halbach in KEY WEST / Queerty 
TV

Key West

Trixie Mattel amp; Biqtch Puddin#39; in THAT#39;S OUR 
SALLY: The Sally Wears Prada /  Queerty TV

Chevrolet

Go RVingLexus

SAN FRANCISCO STORIES: Jocquese Whitfield / Queerty TV

OraQuick Visit San Francisco Nissan, Paramount+, Hilton

Gilead

Makeup artist Lauren Elyse shows how they achieve their 
best natural,  everyday look / Queerty TV

Maybelline

Chella Man, Innovator Award nominee at the Queerties - 
YouTube

Designer and TV host Orlando Soria believes interior design is
a perfect  way to show self care and manifest your future. / 
Queerty TV

Billy Porter, Admiral Rachel Levine  Jona Tanguay Fight for 
LGBTQ+  Equality in Healthcare - YouTube

Queerty's Best RV Life with Go RVing: Fitness / Queerty TV

Queer joy and Pride magic from the red carpet of the 
Queerty Pride50 -  YouTube

Peppermint, Jan, Dylan Mulvaney,  Nick Laughlin in 
ORAQUICK: The Musical /  Queerty TV

https://www.lgbtqnation.com/on-the-road/
https://www.queerty.com/queerty-tv/video/deoMkVEz
https://www.queerty.com/queerty-tv/video/rR4IWGmi
https://www.queerty.com/queerty-tv/video/z68JwnOT
https://www.queerty.com/queerty-tv/video/r5qeV2Da
https://www.queerty.com/queerty-tv/video/2YyKdPRH
https://www.queerty.com/queerty-tv/video/zAjrhaOj
https://www.queerty.com/queerty-tv/video/YaiyvuN0
https://www.lgbtqnation.com/authentic-voices-of-pride/
https://www.queerty.com/queerty-tv/video/O22uIBYy
https://www.youtube.com/watch?v=xiU-LFPNxyE
https://www.queerty.com/queerty-tv/video/6249O0VF


15Proudly 100% LGBTQ+ owned & operated.

Source:  Nielsen, September 2023.  Results reflect all four Q.Digital videos combined.

Overall

Impact of Custom Video Content

Q.Digital custom video content delivers to a spectrum of brands increases in 
awareness, affinity, familiarity and purchase intent.
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Editorially - curated Branded Content lives in 
LGBTQ+ endemic content channels

https://www.gaycities.com/outthere/55031/let-jean-shay-take-queer-rv-adventure-across-america/
https://www.lgbtqnation.com/2020/11/trans-employees-share-experiences-working-incredible-lgbtq-friendly-company/
https://www.gaycities.com/outthere/43844/heres-how-gay-street-became-acceptance-street-in-this-worldpride-mecca/
https://www.queerty.com/7-gorgeous-unisex-wedding-bands-celebrate-7-years-marriage-equality-20220512


Signature Programming

̂˟˵̘̥̝̒̚̚Я̤ signature programming 
celebrates and champions the LGBTQ+ 
experience.  

We harness the power of the LGBTQ+ 
audience to create meaningful content.

Proudly LGBTQ+ owned & operated www.q.digital

http://www.q.digital/


For 12 years, Queerties recognizes the best in LGBTQ+ 
̦̝̥̦̣̖̔ ̟̒̕ ̞̖̒̕̚ ̨̥̙̚ ̣̖̖̣̤̒̕Я ̧̠̥̖̤ ̖̟̘̔̕̚̕̚ ̥̙̖ 
winners. The Queerties Awards show has become the 
б̥̚в ̧̖̖̟̥˝ ̥̥̣̥̟̘̒̒̔̚ ̖̝̖̣̥̖̤̔̓̚̚ ̝̜̖̚ ̠̤̖̃̚ ̀Я˵̠̟̟̖̝̝˝ 
Michaela Jaé  Rodriguez, Paula Abdul, David 
Archuleta, creators, and media professionals.

Benefits include:

V ˺̟̥̖̘̣̥̠̟̒̚ ̨̥̙̚ ̦̖̖̣̥̪̂Я̤ ̤̦̖̤̤̗̦̝̔̔ ̡̣̠̘̣̞̒˝ ̧̞̤̤̖̒̚ ̠̊̊ 
growth in audience engagement, tapping into LGBTQ+ culture.

V 2.5 Million Votes Cast in 2024

V 16 Minute Time Spent in Digital Voting Channel

Past sponsors include:

LGBTQ+ Entertainment Awards
OVERVIEW 
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The largest pride program of the year. For 50 
consecutive days Queerty unveils an individual that 
embodies the spirit of pride.  We celebrate our 
honorees with a chic pride event in  New York in 
June.

Benefits include:
V Full Digital Honoree Gallery
V 50 Individual Editorial Honoree Profiles
V Editorial Honorees Video interviews
V Live Event

Spotlighting 50 LGBTQ+ Individuals
MAY Э JULY

19

Past sponsors include:














