
Amazon Prime Jack Ryan 
Season 3 Brand Study



Study Approach & Methodology
Accretive Media utilized a mobile survey-based approach to determine the impact the ReachTV 
campaign had on consumer awareness, consideration, and recommendability of Amazon Prime Jack 
Ryan Season 3 in the airport

● Survey fielded December 16th and Jan 2nd 
● Followed a validated test and control methodology
● Test and control cells consisted of 186 consumers each
● Respondent qualifications:

○ 18+ Travelers at JFK, LGA, EWR, LAX Airports

The following results are broken up into distinct sections:
● Ad Recall & Attitude
● Brand Awareness
● Recommendability and Intent
● Summary & Key Findings



Jack Ryan Brand Awareness



Aided Recall of Jack Ryan Ads

Survey Responses in order 
of popularity:
1. Avengers
2. Batman
3. Die Hard
4. Fast and Furious
5. Avatar
6. John Wick
7. Top Gun
8. Mission Impossible
9. Jack Ryan

10. Spider Man



Attitude Toward Jack Ryan Ads

Key Takeaway:
• Over 60% of viewers had a 

positive impact on the 
Jack Ryan show after 
viewing the ad



Jack Ryan Ads Understanding



Jack Ryan Advertisements
Key Takeaway:
• Over 75% exposed to the 

ads had a positive 
impression of the Jack 
Ryan ads



Jack Ryan Brand Favorability



Jack Ryan Recommendation



Jack Ryan Future Consideration



DEMOGRAPHIC & SOCIO-ECONOMIC 
LIFT ANALYSIS

Lift analysis of the most positive survey respondents 
across the test and control groups who responded 
affirmatively that they will consider to watch Jack Ryan 
in the future



Gender



Age



Annual Income



Ethnicity



Marital Status, Education Level, and Employment Status



Summary & Key Findings
▪ Campaign showed awareness lifts of 15% unaided and 20% message recall as a result of 

the airport advertising 

▪ Over 60% of the respondents felt the ad positively impacted their opinion of the Jack Ryan 
series

▪ The message of ‘Jack’, ‘new’, and ‘action’ rang true in the messaging across all videos; the 
brand ‘Amazon’ and ‘Prime’ also a common theme

▪ Favorability, recommendability, and consideration lifts were 15%, 25%, and 20% 
respectively

▪ Women outperformed men in this environment, the 25-34 age groups viewers over 
indexed

▪ Overall, the airport was a highly positive environment for the Amazon Prime Jack Ryan 
Season 3 launch
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