
reachtv teamed up with a concessionaire partner and selected a brand partner, 

Belvedere, for the opportunity to gain vodka category dominance, sales, and 

distribution/shelving.

We hand-picked 5 new restaurant outlets in ORD to begin serving Belvedere – we set 

up a rewards program tied directly to attribution to incentivize bartenders and 

reprinted menus to include The Pour’s featured brand. Simultaneously, we 

programmed Belvedere creative and original content across the network. 

Subsequently, all 8 restaurants in ORD serving Belvedere achieved the desired 

connection with the consumer, promoting sales with knowledge of the Belvedere 

brand at the time of purchase. 

Overall, the campaign saw over 37 million impressions, 260% increase in 

distribution, and a Belvedere sales lift over 400% in those 8 ORD locations alone 

and 18% increase for Belvedere through Duty Free. 

Following the success of the pilot Belvedere campaign, ‘The Pour’ is now 

a recurring format that we rotate among concessionaires’ 

distributors and brand partners in various spirits categories. 

“The power, effectiveness and efficiency of running 
this campaign on reachtv was simply unmatched. Not 
only was reachtv able to come to the table with a 
creative and intersectional strategy, they were able to 
deliver results that fueled our ability to reach the right 
audience and work creatively together. This is not just 
a one-time campaign, but the start of a unique and 
compelling partnership we look forward to growing.”

– Rodney Williams, President & CEO, Belvedere Vodka
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‘Belvedere Means Beautiful to See’


