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Study Approach & Methodology

Accretive Media utilized a mobile survey-based approach to determine the impact the
ReachTV campaign had on consumer awareness, consideration, and recommendability of
Delta, American Express, and the Delta SkyMiles AmEx Card in the airport

The survey was in field from June 17" and July 19t followed a validated test and control

methodology. Upon final recruitment, both the test and control cells consisted of 100
consumers

The following results are broken up into distinct sections:
e Ad Recall & Attitude

e Brand Awareness
e Recommendability and Intent
e Summary & Key Findings



Brand Awareness

Delta SkyMiles American Express Brand Awareness Lift Across Survey Sample Survey Responses .
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Aided Recall of Ads

Delta SkyMiles American Express Ad Awareness Lift Across Survey Sample

QUESTION OOHUAA: Select the brands that have you seen advertising in the airport.
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Attitude Toward Delta Airlines & American Express

OUESTlON CUSTOM1: How did the Ad impaCl’ your feeling about Delta Airlines? OUEST[ON OOHABO: How did the Ad Impact your fee/,ng about American Express?

Survey Participants per Response
Survey Participants per Response

Feeling about Delta Airlines from Ad Feeling about American Express from Ad
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Attitude Toward Ads & Ad Understanding

Delta SkyMiles American Express Ad Understanding Across Test Sample

QUESTION OOHMM: What was the main message of the Delta SkyMiles American Express Ad?

get more abd rewarded

enioyiie [T YOU travel, you Know.

more miles

family vacation and traveling with family
thanks to skymiles you can do things in these cities

Survey Participants Responses

Top 10 Word Responses




Delta Airlines & American Express Brand Sentiment

QUESTION OOHBO: How would you rate the American Express brand? QUESTION CUSTOM2: How would you rate the Delta Airlines brand?

Survey Responses Survey Responses
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Delta Airlines & American Express Favorabillity Lift

QUESTION CUSTOM2: How would you rate the Delta Airlines brand? QUESTION OOHBO: How would you rate the American Express brand?
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American Express Recadll

American Express History Recall

QUESTION OOHPEXP: Have you ever used any products from American Express before?

100%
. Almost two thirds of the
recruitment base
60% comprised of those who
have used American
0% Express products before.
209

Yes No | do not remember

Survey Responses




Delta Skymiles American Express Satisfaction

QUESTION CUSTOM3: Agree or disagree that Delta SkyMiles American Express can provide you travel benefits that fit your needs?
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Delta Skymiles American Express Card Future Use

QUESTION CUSTOM4: How likely are you to consider the Delta SkyMiles American Express travel card in the future?

40%

Two thirds of exposed
25% respondents would
consider a Delta SkyMiles
. card in the future.

Survey Response




American Express Personal Benefit

QUESTION OOHBO2: Do you think American Express is a brand for people like me? QUESTION OOHPO: Do you believe American Express is helpful to my family?

100%




American Express Future Use Consideration

QUESTION OOHCON: Likelihood to consider American Express the next time for financial services? QUESTION OOHPO: Likelihood to use products from American Express?




American Express Recommendation

QUESTION OOHNPS: How likely are you to recommend American Express to a friend or family member?
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Ssummary & Key Findings
Campaign showed massive awareness lifts of 170% unaided and 20% aided as a

result of the airport advertising across sample

The ad’s creative theme of ‘if you travel you know’ was well received by the
consumer audience

While AmEx’s brand sentiment was higher among the group, Delta got a higher
favorability lift as a result of the advertising of the two

Nearly 2/3 of exposed consumers would consider a Delta SkyMiles card in the future
as a result of seeing the ad

Campaign delivered a lift of 22% of recommendability (add’ll proxy for purchase)

Overall airport was a highly positive environment for the card messaging
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