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AN INVESTMENT IN US
IS AN INVESTMENT
IN ALL HISPANIC
COMMUNITIES.
SBS reaches over 25 million 
Hispanics each week
across all of its multimedia properties. Not only do we 
effectively and efficiently engage them through our vehicles, 
we create content and experiences that culturally resonates 
with Latinos of all backgrounds.

Culturally Authentic 
& Engaging
SBS’s programming, content 
and experiences are staples 
in top Hispanic markets. Our 
audience purposefully seeks 
out our brands because it 
ignites an instant cultural 
connection.

Loyalty, Retention 
& ROI
The brands that recognize 
the increasing influence of 
this community will be 
poised to benefit from the 
Latino community’s loyalty 
and immense purchasing 
power. An investment with 
SBS is a  direct investment in 
all Hispanics.



SBS PARTNERS
INCLUDE…
ADVERTISING AGENCIES
Publicis, GroupM, Omnicom Media Group, IPG 
Mediabrands, Horizon Media, etc.

FORTUNE 500
Proctor & Gamble, JP  Morgan Chase, Bank of 
America, Capital One, McDonald’s, Home 
Depot, Lowe’s, AT&T, Verizon, Macy’s, etc.



Minority-Owned & Certified

The company operates top- 
ranked radio stations in the 

largest U.S. markets as well as 
a network of 300+ affiliates

A digital platform 
encompassing 37 local 

websites plus two mobile apps: 
La Musica & hitzmaker

14 O&O Top Rated Stations in
Top Markets

Producing more than 70
concerts annually

Our powerful 
and unique 
portfolio of 
network audio 
brands, 
entertain, inform 
and empower 
Hispanic 
audiences.



Highly Ranked Stations
in 92 HDMAs including

Hispanic DMA 
Coverage

U.S. Spanish-Language 
Affiliates

THE DIFFERENCE

Source: Nielsen Audio DMA; Various by Network Daypart; Total & Hispanic Persons 12+; 2022 active affiliates

POWERFUL NATIONAL REACH 
WITH LOCAL MARKET INFLUENCE

TOP

AQH
#2 in Top 10 Market AQH

69,700 (23%)

12MM
Hispanic Listeners 

Reached in an 
Average Week



Advantage
Aire's flagship full 
inventory weekday 
network; highly-rated, 
and targets the Top 50 
HDMA consumers on 
popular stations and 
formats.

Mega
Named after the SBS 
iconic brand; 
daypartable 
weekday network 
on popular stations 
in all Top 10 
markets; 55 stations 
in the Top 50 
HDMA’s.

Select
Capturing the largest 
Hispanic markets via 
the strength of SBS 
owned stations; custom 
dayparts across 
Monday-Sunday; 
majority of audience in 
consumer-friendly 
HA18-49 & HA25-54
demos.

Impacto
IMPACTO offers a 
unique station line- 
up, featuring 
emerging Hispanic 
markets in key U.S. 
cities.

Latina
Aire's female-driven PM 
Drive-focused network, 
engaging Latina 
Superwomen through 
culture, music and 
influencers that represent 
their dynamic lifestyle.
Latina affiliates are evenly 
distributed among all 
major Spanish-language 
music formats.

Prime 
Family
PRIME FAMILY
weekend networks 
include PRIME 
FAMILY and 
ENTERTAINMENT
providing access to 
strong ratings.

Reach
Limited inventory, 
largest reaching 
network with 150 
popular Hispanic 
stations; signals 
cover over 90% of
U.S. Hispanic 
population.

AIRE RADIO NETWORKS
WHERE MINORITY-TARGETED 
AND MINORITY-OWNED MEET



∂

Boston

Providence

Springfield

Hartford

Philadelphia

New York

Norfolk
Richmon 
d

Washington D.C.

Raleigh-Durham

y

Greensboro

Salisbur 
Charlott
e

Greenville

Savanna 
h

Jacksonville
Tallahassee

Orlando/Daytona Beach
Tampa

West Palm Beach

Miami-Ft. Lauderdale

Ft. Myers/Naples

Atlant
a

Birmingham

Chattanoog
a

Knoxville

New Orleans

Houston

Corpus Christi

McAllen

Harlingen

Lared
o

San Antonio

Austin

Dallas

Tyler-LongviewAbilen 
e

Odessa

Lubboc
k

Amarillo

El Paso

Albuquerque

Denver

Colorado 
Springs

Salt Lake 
City

Twin Falls

Bois 
e

SpokaneYakima

Seattle

Portland

Chico-Redding

Sacramento

San 
Francisco

San Jose

Monterey- Salinas

Bakersfield

Santa Barbara

Los Angeles

San Diego

Palm Springs

Stockton

Fresn
o

Ren
o

Las Vegas

Phoeni
x
Tucson

Ben
d

San Juan

LEADING STATIONS FROM
COAST-TO-COAST

300+ STATIONS
95% COVERAGE

84 DMA’S

Owned & 
Operated



AIRE IS HOME TO LEADING STATIONS
WITH RATINGS THAT DELIVER 

ENGAGED LATINOS

LOS 
ANGELES
KLAX and KXOL reach the 
most important diverse 
and cultural group of 
Latinos in Los Angeles as 
the top stations in 
Regional Mexican and 
Reggaeton.

SAN 
FRANCISCO
KRZZ is home to the 
unique beat that is the 
influential Hispanic 
community in San 
Francisco that lives for 
Mexican Regional music.

CHICAGO

WLEY in Chicago engages 
some of the country’s most 
diverse Latinos that thrive 
on listening to nostalgic 
ranchero music with top 
hits of Mexican Regional.

NEW YORK

Mega the #1 Station in the 
Nation and Amor are home 
to our most populat 
formats in the country 
reaching a melting pot of 
cultural backgrounds that 
thrive on the reggaeton 
and romantic beats.

MIAMI

Miami’s hottest stations live 
here. There is no better 
rhythm than our audience 
that Miami represents with 
some of the top stations in 
Hispanic-dense 
communities.

ORLANDO 
TAMPA

El Zol shines bright among 
Latinos in Orlando and 
Tampa with two stations 
playing some of the top 
artists in the world.

PUERTO 
RICO
Long recognized stations in 
the Puerto Rican 
community continue to 
inform, engage and 
entertain Latinos.



AIRE
DELIVERS
AN AUDIENCE
THAT
TUNES-IN

28%
of all Hispanic Men 18-49

are exclusive to
AIRE Radio Networks

28%
of all Hispanic adults 18-49

are exclusive to 
AIRE Radio Networks

29%
of all Hispanic Women 
18-49 are exclusive to 
AIRE Radio Networks

28%
of weekly
Spanish-language
listeners
are exclusive to AIRE 
affiliates
Hispanic persons 12+



RADIO
REACHES
MORE LATINOS
EVERY MONTH
Than any other linear 
or digital platform.

Source: Nielsen RADAR, Nielsen Scarborough - Q2 2022
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RADIO HAS INCOMPERABLE
REACH AT ANY AGE

U.S. MONTHLY REACH





Studio Takeover 
Naming Rights

Music Mix Livestreams 
on La Musica App

Social Media Extensions

Branded 
Voice Reads

ALEX
SENSATION
MEGA MEZCLA IS 
THE #1 MIDDAY
SHOW IN THE U.S.
AMONG ALL
HISPANICS
Radio’s best DJ, Alex Sensation, hosts 
the highest-rated syndicated 
weekend show and livestream in the 
country regardless of language, La 
Mezcla. Alex features everyone’s 
favorite tunes – from salsa, bachata, 
pop to reggaeton, dembow and 
freestyle - in a seamless mix that 
makes everyone dance at home, on 
the road or even at work.

50% larger AQH
than Ryan
Seacrest
Alex Sensation has 50% 
larger AQH on NY WSKQ 
Middays than LA- KIIS 
FM Mornings with

Ryan Seacrest



Studio Takeover 
Naming Rights

Custom Content 
integrations & Interviews

Social Media Extensions

Branded 
Voice Reads

Podcast Integrations
Se Tenia Que Decir

EL TERRIBLE
THE #1
ENGAGING 
MORNING SHOW
& PODCAST
The most entertaining radio show 
option in the morning! Thousands of 
Spanish-speaking radio listeners who 
enjoy the Regional Mexican format 
tune-in every morning to this fun and 
diverse show, which brings listeners 
the latest news, lifestyle, motivation 
and entertainment.

EL Terrible is
super-charged
among all key
demos
63% A18-49
74% A25-54
77% A18-54



NATIONAL
INFLUENCE WITH
HYPERLOCAL
REACH WITH OUR
INFLUENCERS
The Influencer Network gives brands the opportunity to 
broaden the reach of their campaign messaging 
through a national platform while penetrating local 
markets through leading radio influencers. The 
Influencer Network is cultural relevancy at its finest.

63%
Of consumers say that they 
trust what influencers say 
about brands more than they 
trust the brand’s 
advertisements.
EDELMAN

National 
Promotion
Activate a national promotion 
on Aire Radio Networks 
With custom branded spots.



CONNECTING BRANDS
WITH TOP LATIN
ARTISTS FOR
EXCLUSIVE CURATED
CONTENT
Artistas 360 gives brands 
unprecedented access to some of the 
top Latin music artists to create 
innovative integrated marketing 
opportunities that align with a  brand’s 
goal to an artists lifestyle creating 
organic tailored messages.

Organic 
Artist/brand 
partnerships

From voicing audio campaigns to 
social media campaigns and/or 
participating in exclusive 
experiences with consumers, the 
opportunities are endless.

Launch 
Campaign

Deliver
Results

YOUNG LATINOS ARE
FUELING HISPANIC
MUSIC CULTURE

58%
of U.S. Hispanics are 
under the age of 34





LIVE MUSIC
EXPERIENCES

Our west coast 
signature live events 
consistently draw 
crowds of over 40,000 
attendees, delivering 
unforgettable sold-out 
shows.

SBSE concerts 
music attendees 
combined

Listen
More

U.S. Hispanics over-index 
for listening to online 
music services and various 
radio formats, spending 
about 32 hours each week

LIVE HERE.
40K 160K+ 250+

Showcasing a stellar 
lineup, our roster, 
over the years, has 
boasted the biggest 
names in 
Reggaeton, Salsa, 
and Regional Music 
genres, creating an 
unforgettable Latin 
music experience.



SPANISH-LANGUAGE
ARTISTS KEEP TOPPING
THE MUSIC CHARTS
This is true Latino influence on American culture.
Spotify revealed the list of most-streamed songs of the summer 
(Aug 31st). It’s no wonder that among the 20 tracks half of them 
are from Spanish artists like Bad Bunny, Karol G to Shakira and 
Rauw Alejandro alongside big names like Harry Styles and Lizzo.

58%
of U.S. Hispanics are 
under the age of 34

31%
of U.S. Hispanics are 
under the age of 17

Bad Bunny made history as the first 
non-English language act to win Artist 
of the Year at MTV Video Music Awards

The young Latino generation is fueling Hispanic
music culture into mainstream



Q1 2025

**
Denotes a Co-Promoted
Event
Available for Client Activation 
and Sponsor Opportunities.

NATIONAL LIVE EVENTS 2025 Q1-Q2

Q2 2025

CALIBASH 
LAS VEGAS
T-Mobile Arema
1 Nights 
Reggaeton/Urban 
January 25

20K Capacity

DIA NACIONAL 
DE LA BANDA 
LAS VEGAS
T-Mobile Arena 
1 Night
Mexican Regional
January 24

20K Capacity

CALIBASH MX
LOS ANGELES
Crypto.com Arena 
2 Nights
Mexican Music
January 19

20K Capacity

CALIBASH 
LOS ANGELES
Crypto.com Arena
2 Nights 
Reggaeton/Urban 
January 18

20K Capacity

MEGA MEZCLA 
NEW YORK 
PRUDENTIAL CENTER
1 Night 
Reggaeton/Urban 
April 27th

19.5K Capacity

MIAMI BASH
MIAMI, FLORIDA
Kaseya Center 
1 Night
Reggaeton/Urban
May X

21K Capacity

EL ZOLAZO 
ORLANDO
Kia Center 
1 Night
Reggaeton/Urban
April X

21K Capacity



Q3 2025

**
Denotes a Co-Promoted
Event
Available for Client Activation 
and Sponsor Opportunities.

NATIONAL LIVE EVENTS 2025 Q3-Q4

Q4 2025

SUMMER SERIES 
LOS ANGELES
GRAMMY Museum 
1 Night
Artist TBD
July TBD

300 Capacity

SUMMER SERIES 
LOS ANGELES
GRAMMY Museum 
1 Night
Artist TBD
August TBD

300 Capacity

SUMMER SERIES 
LOS ANGELES
GRAMMY Museum 
1 Night
Artist TBD
September TBD

300 Capacity

AMOR EN VIVO 
NEW YORK
UBS Arena 
1 Night
Latin Pop
October 5th

19.5K Capacity

CUBATONAZO 
MIAMI, FLORIDA
Hardrock 
1 Night
Cubaton/Tropical
November 16

6K Capacity

MEGA BASH
NEW YORK
PRUDENTIAL CENTER
1 Night 
Reggaeton/Urban 
December 7th

19.5K Capacity



LA MUSICA
IS THE #1 HISPANIC

37 MIN
AVERAGE TIME SPENT 
LISTENING ON LA MUSICA 
APP

STREAMING APP
LaMusica App was created by Latinos, for 
Latinos with the mission of over-delivering on 
their desire for more culturally relevant  
digital content.

4 in 10
Of Hispanics spend more 
than 5 hours/week listening 
to music



OUR PODCASTNETWORK IS HOME
TO ORIGINAL AND 
TOP RADIO
PODCASTS
With a network of over 20+ original and 
radio personality podcasts in Spanish 
reaching Hispanics where they connect 
and with engaging content that keeps 
them listening longer.

Podcast Content Categories
Music 
Entertainment 
Health & Wellness
Business / Entrepreneurship 
Candid Celebrity Interviews 
Sports

6X
Podcast listening among 
Hispanics 25-39 has doubled in 
the past 3 years vs. 4x rate of 
growth among whites.

CONTE
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THE RADIO EXPERIENCE



LA MUSICA IS
WHERE HISPANICS
GO TO FOR THEIR
FAVORITE SBS
RADIO STATIONS

34MM+
Hispanics are reached on a weekly 
basis via smartphone apps and 
web and their smartphone growth 
rate is outpacing the total U.S. 
population.

Digital provides the second largest 
reach of Hispanics; making it
a powerful tool to amplify any 
audio campaign

Home to #1 most streamed Spanish 
language radio station in the country 
–  WSKQ-FM



LET’S MAKE
IT HAPPEN.
GREATNESS HAPPENS HERE.

greatnesshappenshere.spanishbroadcasting.com
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