
Case Study
How a Major Alcohol Brand Hit Diverse Spend Targets 
Without Compromising Scale and Performance

A leading global alcohol brand consistently dedicates a segment of its quarterly media budget to 
support minority-owned media. In Q1, their goals were multifaceted: achieve minority spend 
targets, amplify product awareness, and maximize existing creative assets.

Background

TripleLift, as the largest minority-owned SSP, provided the 
brand with unique, scalable, packages and diverse-owned 
inventory available programmatically through a deal ID. 
These deals encompassed Hispanic and African 
American-owned media, utilizing the brand’s Online Video 
creative assets. Throughout the campaign, TripleLift’s 
Services Team meticulously optimized performance to 
ensure both scale and key performance indicators were 
achieved.

Methodology

The campaign not only met but exceeded expectations.  
The brand successfully met its minority spending goals for 
the quarter and with a delivery of 33 million impressions the 
campaign achieved significant reach within targeted 
minority-owned inventory.  And the placements performed, 
video placements saw a +10% higher Video Completion 
Rate compared to TripleLift’s benchmark for the alcohol 
category.

Results

Sample Minority-owned Inventory

Interested in how TripleLift can increase recall for your brand?  Contact demandsales@triplelift.com
Interested in how TripleLift can support your diverse spend commitments? Contact your TripleLift representative. 
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