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BDO is the leading wellness destination for people of color. 
We leverage culture, content, and technology to positively 
impact our 20 million monthly user’s lives with “how to do 
it, you can do it” content. These consumers rely on us to 
help them make decisions about their health through the 
content we create.

With a 20-year track record for igniting positive 
conversations about brands, BDO is the ideal platform to 
celebrate and amplify our clients with our audience in a 
way that inspires and motivates them to see these brands 
in a positive light. 

About BlackDoctor.org (BDO)  
Where Wellness & Culture Connect



BDO’s proven approach to reaching and engaging with Black Americans is demonstrated by its growing and increasingly diverse user base

BDO has built a large Audience of Black Americans 
engaged in their Health
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Culturally Relevant  •  Engaging & Credible
Trusted and Authentic

ECOSYSTEM FOR CULTURALLY RELEVANT HEALTH & WELLNESS INFORMATION

BDO has become the trusted health resource for Black Americans by producing culturally relevant, highly engaging and credible content

Trusted Health and Wellness Platform for Black Americans...

BDO IMPACT1
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State BDO as the most 
trusted health website, 
exceeding CDC.gov and 
WebMD

Trust BDO to them tell 
which pharma companies 
are trustworthy

90% say it's very important 
to receive health 
information in a culturally 
relevant environment
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Spoke to their 
physician about a 
therapy after seeing 
an ad on BDO's website

24%

Purchased an Rx after 
seeing an ad banner on 
BDO's website

5%

Found BDO helpful 
with their decision
to get vaccinated

69%

93%

90%





BDO is more than a media company.
Key partner to healthcare stakeholders

Where Wellness and Culture Connect

• Hard to reach • Distrust of healthcare
• Increasingly focused on  health & wellness

Delivers Black Patients  
& Caregivers

Health Advertising
• Increase revenue and market share by

engaging with underserved populations
• Channel sponsorships, patient

education, and advocacy

HCP Marketing
• Doc-to-doc webinars

• Largest email list of Black doctors
• Media partner for top Black health organizations

Clinical Trials
• Patient education and recruitment

• Making recruitment and retention easy and affordable

Community/Grassroots Organizations
• Influential National Black Orgs and
local Community Grassroots partnerships

• Patient Ambassadors and Influencers

Government Affairs
• Policy initiatives and endorsements

Database Management
• New patient conversion and retention programs

• 1.7 million email addresses
• Over 40 different disease lists

Workforce Development/
Internal DEI
• Host Health Equity Summits

(Internal and External)
• Attract Top Black Talent

Health Systems and Providers
• Best Hospitals for Black America
• Patient advocacy initiatives



Diverse Range of On-Site and Off-Site Offerings and Resources...

Diverse On- and Off-Site Offerings Drive 
Value for Clients

Audience Polls and Surveys
Daily, weekly and monthly surveys

Other Social Media Channels
Facebook, Instagram, TikTok, etc.

Resource Centers
Tools for finding critical and culturally 
relevant health information

Website Banner
Branded or unbranded banner ads

Find-A-Doctor Search Tool
Tool allowing patients to locate 
culturally sensitive providers

Custom Content
Articles, videos and polls, tailor- made 
for clients

Video Pre-Rolls
15-, 30- and 60-second pre-roll videos

Email Newsletters
Weekly or monthly newsletters on 
specific conditions

Live Facebook Events
Sponsorable programs on specific 
conditions

Sponsored Content
Articles featured within relevant 
channel

Targets patients with 
culturally relevant and 
representative content

in an authentic 
environment
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