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Alignment to one of the 
biggest tournament in the 
Americas

Through this custom partnership, McDonald’s surrounded 
unique Copa America content as captured by Oswaldo Diaz, 
a self-diagnosed soccer fanatic and host of Erazno y La 
Chokolata and Fútbol Hoy. 

The partnership included a bonus episode, host reads, and 
show sponsorship of Fútbol Hoy podcast. 



Erazno Y La Chokolata El Podcast 
& Fútbol Hoy
Oswaldo Diaz is one of the most versatile and talented entertainers in Hispanic 
radio today. He’s got a unique talent for impersonation, a gift for creating live, 
on-the-spot hilarious moments for listeners and fans. He connects to Hispanics 
not just on the air, but through often-unforgettable personal encounters and his 
connects to community events. 

Erazno y Chokolata covers everything from sports to pop culture in a unique way. 
Each episode features a hilarious slew of characters generated by Oswaldo Diaz 
imagination and phenomenal voice over talent. Rooted in comedy and 
entertainment, this lovable title delivers relevant content to millions of native 
Spanish speakers. 

Diaz will expand his talents by also hosting Fútbol Hoy, which is a brand-new 
podcast that is centered all around soccer games’ highlights, news, injuries, and 
key players’ moves from the hottest teams across the US and LATAM. This series 
will specifically cover the highly anticipated Copa America tournament. 

The Shows

Show Details: 
Release Schedule: Daily
Episode Length: 120 minutes
Downloads/Month: 1.5M downloads

Show Details: 
Episode Length: 20 minutes
First-To-Market Brand New Podcast! 



McDonald’s & Copa x Erazno Sponsorship Element Recap

Bonus Episode (Fútbol Hoy and Erazno y La Chokolata)
In an exciting collaboration, SiriusXM Media will team up with the 
McDonald’s and Oswaldo Diaz for a Bonus Episode surrounding the 
Copa America soccer tournament! Oswaldo will recap the previous 
games and drive excitement to the semi’s and finals with McDonald’s 
being included in the pre, mid, and post roll ad spots.

DAI Standard Host Reads (Erazno y La Chokolata and ReVolver)
Using Oswaldo’s voice to record Host Reads for :60 second Mid-Roll.

Presenting Sponsorship (Fútbol Hoy) (Added Value)
Launching in collaboration with the campaign , McDonald’s will have a 
Presenting Sponsorship for Fútbol Hoy and have 100% SOV with 
baked-in Pre-Roll and Mid-Roll as added value! 



Fútbol Hoy + Erazno y La Chokolata

Bonus Episode

To drive awareness of McDonald’s digital experiences & deals within the 
app, they were the exclusive sponsor of a custom bonus episodes on Fútbol 
Hoy podcast.

McDonald’s aligned with self-professed fútbol fanatic, Oswaldo Diaz of 
Erazno y La Chokolata. He has covered countless World Cup events and 
interviewed the world’s biggest soccer stars, all while doing it with his 
signature charm and wit that fans can’t seem to get enough of. He dives into 
soccer more deeply in his new podcast series, Fútbol Hoy, where 
McDonald’s was aligning with a big cultural moment in Latin America! 

35,672
Total Downloads*

Launch Date
Erazno Feed– 7/8/2024
Fútbol Hoy Feed– 7/8/2024

Links To Episodes:
Erazno Feed
Fútbol Hoy Feed McDonalds sponsored 

episode received 4.5% 
higher downloads against 

the average

https://www.pandora.com/podcast/erazno-y-la-chokolata-el-podcast/futbol-hoy-bonus/PE:1315057967
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy-bonus/PE:1315057981


Bonus Episode Brand Messaging

Pre-Roll Mid-Roll Post Roll

Click To Play 



Erazno Y La Chokolata
Host Reads

To further increase McDonald’s impact with Eranzo listeners, we 
partnered with Oswald Diaz for Host Reads. Given his lively 
personality, he really brought the McDonald’s messaging to life, 
reaching all Erazno listeners who listened to any of his content in 
his feed throughout the flight. 

Flight:
6/17/24-7/14/24

Impressions Delivered:
1,053,504

Host Read
#1

Host Read #2

44.34%
BVR Lift



Revolver Network

Announcer Reads

To amplify McDonald’s presence during this cultural 
moment, we extended the messaging into the Revolver 
Network. Here we were able to reach our desired Latino 
audience at scale.

Flight:
6/17/24-7/14/24

Impressions Delivered:
3,746,288

Unique Reach:
847,676

Announcer Read

29.84%
BVR Lift



Fútbol Hoy – Added Value
Presenting Sponsorship 
To round out this robust program, McDonald’s was the Presenting Sponsor of the 
Fútbol Hoy podcast. This podcast produced 8 brand new episodes that covered all 
things fútbol. This content is the fútbol fanatics' dream since they were diving into all 
the major highlights within the league. 

McDonald’s had ad messaging baked-in into this new content as added value! This 
presenting sponsorship brought an additional 400 downloads, which represents ~22% 
of total downloads of the podcast to date. 

Pre-Roll
(Baked-In)

Mid-Roll
(Baked-In)

Links To Episodes:
Episode #1 (6/18)
Episode #2 (6/21)

Episode #5 (7/2)
Episode #6 (7/4)

Episode #3 (6/25)
Episode #4 (6/27)

Episode #7 (7/10)
Episode #8 (7/12)

https://www.pandora.com/podcast/futbol-hoy/futbol-hoy-la-copa-america-se-acerca/PE:1314602222
https://www.pandora.com/podcast/futbol-hoy/futbo-hoy/PE:1314657640
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy-debate/PE:1314939521
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy/PE:1314990513
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy-jimmy-lozano/PE:1314762810
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy-mexico-pierde-ante-venezuela/PE:1314818039
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy/PE:1315131920
https://www.pandora.com/podcast/futbol-hoy/futbol-hoy/PE:1315183859


Key Learnings & Next Steps

• Consider sponsoring the Social Extensions that are launching 
alongside the content for additional brand exposure

• Continue to deepen the connection with Erazno’s audience by 
sponsoring other key cultural moments throughout the year. Such as, 
the Latin Grammys in Q4 2024

Next StepsLearnings
• The overall program ran smooth as we received feedback and 

approvals in a timely manner. The Erazno show team was 
extremely flexible and met their deadlines with ease

• McDonald’s decided to not be a part of the social elements that 
further promoted the content, which could have added additional 
value and impressions

• Having the bonus episode on the Erazno feed drove most of the 
impressions. For next year, we will consider the option of having the 
Copa America content stand as custom segments within the Erazno 
podcast to take advantage of the large listenership

https://docs.google.com/presentation/d/1G-jPqzlnnmlbr_ei7iJBdljC5HjX6V-y/edit?usp=sharing&ouid=105513944790592256949&rtpof=true&sd=true


Thank you


