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WHY WMG?

Award-winning 360°creative agency with a multichannel
approach. Brands, agencies, institutions, & municipalities
come to us to create bespoke campaigns to reach
multicultural audiences in US/CA.

Capabilities:

Digital + Social

Custom Content for Social

Brand Sponsorships & Activations
Research & Insights

Post Campaign Reporting : '
Added Value }
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ABOUT

A Black/Minority-Woman Owned Boutique + Led Agency

=> Thought Leaders in Media Strategy, Production &
Community Engagement

->  Work recognized by Brand Partners: Diageo, Chase
Sapphire, Webby, City of New York & Institutions (e.g.
Brooklyn Botanic, Prospect Park, Cornell, Princeton) as
Best Practice in Multicultural Marketing

-> Founders are sought after for Speaking, Media, Production,
Content, Community-Centered Campaigns + Activations &
More

->  Over 250 Press Features notably TimeOut, Black
Enterprise, NY Times, Infatuation, Caribbean Life & others
-> Selected as 1/300 ERA delegates to attend Cannes Lions

(2024-25)
-  Certified MWBE (August 2024)

Image: Shelley V. Worrell
Founder & CEO
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"Over the course of two years, Guinness partnered with | AM
CARIBBEING where they demonstrated a unique ability to blend
cultural insight, community engagement and marketing savvy. Their
work with Guinness has been meaningful and their contributions proved
invaluable in helping us build stronger relationships with and an
understanding of our multicultural consumers and stakeholders across

North America.”

— Mark Phillips, Brand Director, Guinness NA (2022-2024)
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WE ARE ... .

CULTURALLY CURIOUS TASTEMAKERS THE COMMUNITY

2023 REACH (02-4) MEDIAN AGE FEMALE/MALE



“WMG [I AM CARIBBEING] truly delivers! For the past two years, PHD Media worked with |
AM CARIBBEING to reach multicultural communities in the US & CA. We were consistently
impressed by the team's exceptional work ethic, commitment to authentic storytelling, and
ability to execute cultural immersive experiences for Guinness Extra Stout.

The campaigns we developed were some of my favorite in my 11 years working in media.
Having identified with the content we captured will stay with me forever. | can ensure you, we
made the same impact in the communities we connected with. | would highly recommend this

team for your next campaign!”

— Justina Santiago, Associate Director, PhD Media
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CULTURE. COMMUNITY. FOOD.
TRAVEL. MUSIC. FESTIVALS.
WELLNESS. LIFE.

TAPIN. WMG IS AN AWARD-WINNING PLATFORM
WHERE BRANDS CAN OWN THE MOMENT!




OUR ECOSYSTEM: 0+0 WEBSITES + SOCIAL

INSTAGRAM

caribBEING

6.8K ollow * 2 fotfowin

Curators + producers + purveyors of
all things Caribbean, Made in
Brooklyn, 100% Caribbean.

Posts  About Photos More ~
@ coriboenc

Summer Check-In

It's been a hot mad summa’, mi... See mor
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Little Caribbean

20K hus » 28K followe

Official Page for Little Caribbean,

USA aka Flatbush, Brooklyn.

Fosis  About Photos More ~
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UNIQUE DIFFERENTIATOR

WMG is a CULTURE FIRST platform that
celebrates the Global Black Diaspora with a
speciality in reaching WIWA (West Indian/West
African), Latine, Francophone & African-American
audiences through digital, social, OOH/print &
cultural intelligence.

“l AM CARIBBEING is] creating a new voice for the
global Caribbean community.”

- Maryann Reid, Black Enterprise

BLACK
ENTERPRISE




EXPERIENTIAL/BRAND PARTNERSHIPS

We provide full service production & brand
integration for hi-impact events such as food &
cultural festivals. From editorial to digital/social to
branding with 100% SOV, WMG has you
covered.

Image: Atlanta Jerk Fest
Official Beer Sponsor: Guinness Extra Stout




IN HOUSE CONTENT STUDIO

Our Co-Founder/Creative Director, Janluk
Stanislas is an award-winning French/Caribbean

filmmaker/director with a specialization in
shortform storytelling.

WMG’s services include full service content

production from ideation to storyboarding,
community casting, production, location
scouting, post production, original music scores,

rights, clearances & licensing.

Image: Janluk Stanislas (Center) on Set
Co-Founder & Creative Director
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NETWORK GHANNELS

Caribbeah Life +

LET THE 5000 g 1
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\/ GUINNESS

LET I HE
GODL TIMES
ROLL

Hochul announces plans te
establish Caribbean Trade Dffice
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Wine and Chesseburger: Harley and Lara
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CULTURAL MOMENTS
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CULTURAL MOMENTS tcontn)
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AGUIDETO NEW YORK'S

LITTLE CARIBBEAN
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http://www.youtube.com/watch?v=S3ObDhiQ2-Y

CULTURAL INTELLIGENGE

Diageo, The City of New York, DoorDash/Caviar,
Showtime, Humana, Chase Sapphire, Wythe
Hotel & others come to WMG to leverage our
cultural & community insights for media strategy,
production, placement & execution.

We are experts in the WIWA, Afro-Latin,
Francophone & AA communities with our
Founder, Shelley Worrell serving as Head of
Partnerships for US Department of
Commerce/Census 2020.




SELECT PARTNERS
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RECENT WORK




OUR IMPACT — GOING VIRAL

On multiple occasions, our activations &

influencer campaigns have gone viral garnering

millions of views, shares & community

engagement
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|

:30 Spots consistently outperformed :15 & :06 -ir e

demonstrating engagement & retention on our
0O+0 platforms
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ADDED VALUE

-> Delivered 15M Bonus Impressions for Diageo (Q3
2023) — Value: $210K

-> Earned Media during active campaigns with
coverage in SecretNYC, WPIX Channel 11, Time
Out New York

=>  Experiential: Extend Brand Reach into
Smorgasburg w/Cross-Promotional support

-> Creation of Evergreen Content that continues to
trend beyond campaign window
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OUR ECOSYSTEM

WMG provides a full suite of a la carte media offerings to help brands & agencies reach multicultural
audiences, drive awareness, impact & scale in underserved communities.

E>EK viDEo PRODUCTION 5‘5 EXPERIENTIAL [| MEDIA STRATEGY

DIGITAL E;j 00H/PRINT @ INFLUENCER MARKETING
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