“NAZesno
CONNSCT

A PORTFOLIO OF PREMIUM DIVERSE OWNED AND/OR TARGETED MEDIA

Empowering Diversity. Amplifying voices.

Your gateway to premium multicultural video advertising.



ABOUT US

MEDIA EXPERTS WITH OVER 100 YEARS OF MULTICULTURAL MARKETING KNOWLEDGE

Founded by a seasoned team of media executives, ZE3NO was united under a shared
passion for advancing multicultural advertising.

Driven by the belief that every brand narrative deserves an authentic platform, we
curate premium diverse targeted inventory that resonates profoundly with real
audiences. Empowering brands to authentically and meaningfully engage with
minorities across channels that speak to their cultural and individual identities.
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Jahid Mirza, Co-Founder Dennis Ray, Co-Founder Craig Geller, Co-Founder
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ZE3SNO CONN3CT

OUR BELIEF

Current Media Plans Underrepresent (under reach)

Multicultural Audiences

CONN3CT is an MBE certified and minority owned media
marketplace. Let's work together to create media plans that truly
CONN3CT with and reflect the evolving demographics of our
audience. Our goal is to help our clients succeed by accurately
representing multicultural audiences in the U.S. We achieve this by
placing ads in culturally and contextually relevant, premium

environments at scale.
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Challenging to reach & deliver diverse audiences
with national scale

L

Fragmented and non-representative data sets
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Lack of diverse owned, qualified, media properties
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Challenging to curate & aggregate inventory
at scale + brand safety & ad fraud concerns




TAKE FULL CONTROL OF YOUR DEI BUDGETS BY PURCHASING
THROUGH AN MINORITY OWNED MBE CERTIFIED MARKETPLACE
AT SCALE

CHALLENGE

o Hard to reach audiences

o

Limited Diverse Owned Media Properties

(0]

Inventory is hard to aggregate at scale

o

Media plans under-indexing on diverse audience reach

o

Plans that do not represent the US population

SOLUTION

o Turn key audience marketplaces
Diverse Owned Media solution

o

(0]

Turn key inventory marketplaces

o

Plans that maximize diverse audience reach
Plans that reflect the US Population

o
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o« CULTURALLY RELEVANT MESSAGING
ACROSS SCREENS

« CONTEXTUALLY RELEVANT
PLACEMENT ACROSS SCREENS

« PERSONALIZATION AT SCALE DELIVERS
IMPROVED MARKETING OUTCOMES
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PREMIUM INTEGRATIONS WITH LEADING PLATFORMS AND MARKETPLACES

Built not to compete, but to compliment the platforms and premium marketplaces you want to buy

Che

Display & Native a4 . New fJork o
Cimes

Streaming Video & OTT > hdee 110 P24

Streaming Audio
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Vertical

Insurance

Finance

Auto

CPG

Casino & gaming

Retail & fashion

Beer, liquor, spirits & wine

Travel & tourism

Data

Fico score based audiences

Diverse audiences with investable assets of $5.0M+

Diverse audiences in market for luxury sedans

Diverse audiences that shop at Wal Mart

Diverse high value casino goers

Diverse audience high end shoppers

Diverse audience a21+ whiskey drinkers

Diverse business travelers & Diverse Family

Travelers
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CULTURE FIRST MEDIA




Vertical

QSR

i, BEAUTY

TELCO & WIRELESS
o)

ﬁ ENTERTAINMENT

m@ DTC & SUBSCRIPTIONS

Data

Diverse frequent fast-food buyers

Diverse visitors of beauty locations

Diverse Verizon subscribers

Diverse heavy streamers

Diverse frequent subscription purchasers

X
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CULTURE FIRST MEDIA




HOW T0O BUY

DISPLAY, OTT, CTV, VIDEO & STREAMING AUDIO
NATIONAL & GEO TARGETING AVAILABLE
3rd PARTY TAGS AVAILABLE
24/7 REPORTING PLATFORM
100% TRANSPARENCY

100% ACCOUNTABILITY
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CONNS3CT + PMP’s

Digital Media Teams & Agencies
In-house programmatic traders
Self-Service Model

CONNS3CT + MARKETPLACE

Digital Media Teams & Agencies
Direct 10
Managed Service Model




SUPPLY PATH OPTIMIZATION (SPO) THAT DELIVERS

Low Performing Pubs ~55%

_~ 0
Irrelevant Geos 10%
Irrelevant Audiences ~5%
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TRUE ACCOUNTABILITY FOR YOUR MULTICULTURAL INVESTMENT PROVIDED BY, OUR
PROPIETARY INSIGHTS, OPTIMIZATION & MEASUREMENT PLATFORM, ELEVATE CONNS3CT

IMPROVED MULTI :
CULTURAL CPMS -11%
VS MARKETPLACE

+24%
IMPROVED MULTI CULUTRAL
REACH & FREQUENCY

CONTROL
Against Your Core ,ﬁa
Audience [ Target e Q

MEASURABLE
IMPACT
TOWARDS
BRAND & SALES
OUTCOMES

Better Brand &

Business Qutcomes

ELIMINATION OF -29%
WASTE

Minimize loss by limiting
wasted impressions.

AUDIENCE INSIGHTS

THAT INFORM
OPTIMIZATION &
OUTCOMES
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WHO IS?

=

SOUL

FOX'S FIRST AD-SUPPORTED Over-The-Top
Network. It is a widely syndicated, free
streaming platform focused on the African
American community, celebrating black
culture, conversation and entertainment.
The stream and the related VOD content
can be seen on the largest FAST and VOD
platforms.

WE are Unapologetically Black
WE are Unfiltered
WE know who we are

WE are our village




NATIONAL DISTRIBUTION

FOX

CURRENTDIGITAL PARTNERS
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FOX

ADULT
18-34 34.48%
35-54 43.79%
55-64 14.09%
65+ yASLYA

VIEWER PROFILE Q1-Q3 2023

FEMALE: 56.78%
18-34 32.53%
35-54  45.757%
55-64 14.31%
65+ 7.427%

TOTAL VIEUWERS

au

MALE:
18-34
35-54
55-64
65+

43.22%
37.13%
41.13%
13.847%
7.92%



PROGRAMMING

faclage of each celebrity’s rise to the top.

[ Weoknights
1 Charles Big Angry’ Adams ve Cuaneil X

1 ‘Wesknights
€7 lsiah Casey

¥r Carolina Sanchez

FOX SOUL Facooff talks about those hol topk: issues
a Lot of us are afraid to talk about! One hour strip panel discussion covering cullure,
trending topics, relationships & news. This show

tackies hot bulton news issues with an edgy voice

and "no holds barred” altitude

The Night

L4 s

other Lif and cultures

¥

with an enthusiastic, open mind and hope to leave
viewers happily pondering new perspectives.

STREET

Street Flava® is a raw and edgy hip-hop and R&B
television series that spotlights hip-hop culture.

Get ready to sizzle, stir, and satisfy your taste buds
with these effortless yet impressive dishes.




PURCHASE MODELS: E{)

- -Bought on a Managed Service / Direct |0 model

- Geo Targeting: National or by DMA

- Accepts all major brand safety tags and click trackers
- Inventory available across: CTV/OTT & OLV

- Daily Reporting Available

- Audience Extension Available: ZE3NO Multicultural Marketing
Cloud



“I love the commentary, and everyone’s personalities match perfectly.”

“Great commentary! Al's intellectual shade gives what it's supposed to and
Claudia’s shade was a real mic drop worthy at closing!”

"FOX SOUL never disappoints!”

Amen A FOX SOUL! You will never see this story on mainstream media!! God bless this sister!!

Source: YouTube FOX Soul Viewers



jbmémtico

UP Entertainment, the home for feel good, authentic storytelling
is proud to represent and bring Cine Romantico to life!
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The first U.S. Spanish-language free ad-supported
streaming movie channel dedicated entirely to romance movies



An expansive collection of high-quality, professionally dubbed movies,
featuring diverse talent and contemporary storylines

New titles added regularly

Cine Romantico warms your heart with stories
full of love, joy, emotion and laughter

Escape to romance with the best in Hollywood TV movies
selected especially for you, all in Spanish

SAMSUNG TV PLUS, THE ROKU CHANNEL, XUMO,
LG CHANNELS, REDBOX NOW AND CANELA.TV



WHY CINE ROMANTICO?

Designed with the perfect mix of romance movies
to entertain and super-serve its target audience

THE HISPANIC MARKET IS THE LARGEST
ETHNIC SEGMENT IN THE U.S.

60.6 million people or 1in 5 U.S. residents are of Hispanic origin
18% of the total U.S. population

17.8 million households (14% of U.S. HH’s)

Larger than every Spanish-speaking country except Mexico

Accounted for more than 50% of total population growth from
2010 to 2019

Source: pewresearch.org 2020

TARGET AUDIENCE

Spanish speaking television viewers who love romance movies

Dual language households

Hispanic Women 15 to 54 Z?—:—;I\I( )

CULTURE FIRST MEDIA
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