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Cosmetics :

CHANEL ¢

Chanel Ad Campaign |

Proposal: Chanel seeks to utilizé high-impact :
_ _ advertising inventory on iQIYl to showcase its. .=~
Skin-Care Luxuries elegant and prestigious brand image, aiming fora. - -

lasting and memorable impact on viewers. -

Opening Splash Masthead Pre/Mid-Roll

Assets: Opening Splash, Masthead, Pre/Mid-Roll
Pre-roll Ad Completion Rate Average CTR across ‘car‘npaigns

Pre/Mid-Roll ; il | s
Pre/Mid-Roll : £ %
80w+ 1.8%-4.3%
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Masthead
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Campaign- McDonald’s McValue
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ads, Banner, Brand Moment

Results: The campaign generated over 13 million total

impressions. Standard pre-roll ads achieved a 1.5% oM SR Staleg
CTR, the brand has effectively engaged with Asian i 202 = ﬁ‘jlss'/z;el;se
community who celebrates Chinese New Year. Creating | /@ | Masthead)
an inclusive and diversified brand image. A NG n Q Banner
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Tab Page Sponsorship Brand Moment
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Mid-autumn Festival

Brief: INFINITI wants to promote QX60
during Mid-autumn festival

Proposal: Customized Mid-autumn Tab
Page with Sponsor selected contents
and Creative ads

Assets: Masthead Ads, Customized
Tap Page, Pre-roll, Mid-roll, Paused
Ads Static Banner, Premium Sponsor
Entitlement

Results: During the Mid-autumn, the
campaign achieved 4M impressions
with average CTR of 1.6%
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TD Bank Asian American and Pacific Islander Heritage Month ialy! | @
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Festival Tab Page : -
¢ . , - _ Content Cooperation
Brief: TD Bank would like to engage with iQIYI  ontterscomes .. | Q l . —
audiences from the Asian background and THC  Asian Heritage Month brema Ve - = ik

5s billboard «
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build a deep linkage with them by showing osegrin _g =
=

cultural acknowledgment.
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Celebrates Asian Her
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“Festival Tab Page Maln Spon OF. ., ing Asianconentan e | Standard AdS
.. . Festival News Letter & © about Asian culture : : =1 @ AN
- Content Advertising: 5s billboard, Logo - o | . ‘
overlay, Creative overlay " » ”!‘ g : T mEmsHE B

« Standard Ads: PC top banner, Static 123171
banner, Pre Roll, Opening Splash S .3 ARS5#1X
Month 9 D gﬁggg‘?mnzm
Results: Enhanced brand image among P (. i
Asian community with over 90% average ' ==
VCR for Pre-roll, and the CTR of opening | \jaws Letter aane = “'w o [ou

splash reached 5.5%.

Opening Splash Static Banner PC top Banner, PC Takeover




Content Cooperation
Case Sharing
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Increase Haidilao member login rates
during the Mid-Autumn Festival to drive
in-store dining, enhance customer
loyalty, and acquire new members.
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Mid-Autumn TOP Content Sponsorship
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Member Collaboration

Dine in-store at Haidilao, log in to your Haidilao membership,
and enjoy a free first month of iQIYIl VIP membership.

Showtlme Ad Social Media Campalgn
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Log in to Haidilao membership
Receive a free
iQlY! International first-month membership
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