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THE POWERHOUSE
OF MULTICULTURAL
STORYTELLING

A MAJORITY BLACK OWNED 
MEDIA COMPANY

MBE CERTIFICATE PENDING

Will Packer Media is not just a media
company; it's a cultural force. With over
$1 billion in box office success and a legacy of
amplifying diverse voices, we are a premier
content creator and distributor dedicated to
authentic, impactful storytelling that resonates
with multicultural audiences. We bring stories
to life across film, television, audio, digital,
live event and social platforms, creating
narratives that captivate and inspire.
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Film | Television | Audio | xoNecole | Brand Content Studio



10 number 1 films; 
$1 billion in box
office revenue

FILM
FEATURES
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Critically Acclaimed Hits

TV SHOWS 
Scripted and Unscripted
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Our latest project Fight Night evolved from our groundbreaking iHeart podcast into a television blockbuster on
Peacock, and was the biggest premiere ever on the streaming platform! From our family-friendly, Nickelodeon
hit That Girl Lay Lay to the fan-favorite dating shows Ready to Love, Queen’s Court, Eat Slay, Love and the
upcoming King’s Court, our content consistently captures attention and drives engagement. 



Millions of views and plays.
From audio to television series!

VIDEO
PODCAST

Idea Generation's All Angles
A twelve-episode co-produced series highlighting
brands from the fashion, food, media and music 
industries that shape and define today's culture.

The Lower Bottoms
A scripted drama / dark comedy told through the voices
that make up the quickly gentrifying neighborhood of
the West Oakland neighborhood.

Fight Night
The series tells the story of an infamous armed robbery
after Muhammad Ali’s historic 1970 comeback fight.
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ACross Generations
Tiffany D. Cross leads ACross Generations,
a plainspoken and candid conversation with
Black women from different stages in life.

https://deadline.com/tag/muhammad-ali/
https://deadline.com/tag/muhammad-ali/


BRAND CONTENT STUDIO
At Will Packer Media, we don’t just create
content—we craft narratives that connect, inspire,
and drive action. Our expertise lies in developing,
producing, and distributing original premium
content across television, audio, digital, and
social platforms. We specialize in creating brand
content that feels organic and authentic,
resonating deeply with consumers.

100+ campaigns
with Fortune 500
companies. 
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OUR
CAPABILITIES

Digital Display Advertising
Traditional Display Banners 
High Impact Video Instream &
Outstream
YouTube Pre-roll
Programmatic & PMP

Custom Content
Brand Video Content

Docustyle 
Shortform Snackable

Original Brand Limited Series
Podcasts
Flat & Dynamic Content Production
Celebrity and Influencer Partnerships
Experiential Marketing 
Brand Integration in Film/TV 
Digital Advertising Content
Distribution Strategy 

Turnkey Audio Advertising
Pre-Roll / Post-Roll / Mid-Roll
Host Reads
Dynamic Ad Insertion

Custom Podcast & Television
Integration

Episodic Integration
Brand / Product Placement
Brand / Product Mention
Branded / Product Content Integration

Shoulder Content
BTS Video
Extended Interviews and Panels
Recaps 
Interactive Q&A Sessions 
Exclusive Premieres and Teasers
Sponsored Custom Content
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DISTRIBUTION
AT SCALE

We tap on our trusted
networks and streaming
partners for wide
reaching campaigns.
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Our strategic partnership with the
iHeartMedia Multiplatform Group
amplifies our podcast content to their
quarter of a billion monthly listeners.

We are a part of SHE Media’s Meaningful
Marketplace, which allows us to scale
display advertising to a targeted community
reaching over 74+ million monthly visitors.

Our owned and operated platform
reaches a very targeted niche of Gen Z
and Millennial women of color across
web, social, audio & experientia.

We partner with Culture Genesis, the
largest YouTube network for the culture
reaching 100+ million, to amplify our
video campaigns.



WPM Owned and Operated

WOMEN'S LIFESTYLE MEDIA 

27MM Monthly Reach 

1.8MM 
Social Followers

52K
YouTube Subscribers

Newsletter Subscribers
1B+ 
Earned Media Impressions

Monthly Unique Visitors
5MM
Monthly Page Views

150K
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80K



AFRICAN
AMERICAN

82%

250
SPENDS

80

AGES 25- 44

68%

3

COLLEGE EDUCATED

76%

WOMEN

82%

%

% X

Media Kit Winter 2025 SHE’S INTO
Style, Beauty, Personal Development, Family,
Finance, Wellness, Travel and Entertainment.

STYLISH & INFLUENTIAL

more on beauty products
than any other demo.

more likely to consume
shopping content online.

OUR
AUDIENCE

MORE LIKELY TO
CONSUME MOVIE &
TV ONLINE

INTERACT WITH
CONTENT VIA
MOBILE

84%
HAVE AN HHI OF $75K

54%



We PERFORM

FY20 Toyota Corolla Campaign ULTA BEAUTY H2 2022

xoNecole was the only media company in
this campaign to lift brand perception.

xoNecole’s custom content positively impacted
key brand metrics. Branded content generated a

significant increase in affinity (+6 percentage
points) and purchase intent (+6 percentage

points) compared to the control group.

Media Kit Winter 2025



BRAND INTEGRATED OPPORTUNITIES



MARCH 2025
WOMEN’S HISTORY MONTH /
INTERNATIONAL WOMEN’S DAY

IT GIRL 100 LIST

APRIL / MAY 2025
BLACK MATERNAL HEALTH /
MOTHER’S DAY

PREGNANT PAUSE

MAY-JULY 2025
SUMMER

IT GIRL SUMMER (Online
Marketplace, GRWM, Day in the
Life, City Guides)

JUNE 2025
BLACK MUSIC MONTH

ATL 
CANNES LION
EAT, SLAY LOVE S2 PRODUCTION
(Peacock)

AUGUST 2025
MARTHA’S VINEYARD

LEGACY ON THE VINEYARD
READY TO LOVE S11 PREMIERES
(OWN)

SEPTEMBER 2025
NYFW

IT GIRL FESTIVAL
KINGS COURT PREMIERES
(PEACOCK)

OCTOBER 2025
AWARDS SEASON

MR. BRILLIANT

NOVEMBER 2025
HOLIDAYS

LOVE FEST

2025 WPM / XONECOLE TENTPOLE CALENDAR



xoMAN

Our new podcast features desirable men getting real
about life, love, and relationships. Hosted by Kiara
"Kikisaidso" Walker, this chat-style interview series features
candid conversations with influential and celebrity men,
peeling back the layers of what it truly means to be a
strong, vulnerable, and evolving man.

YOUTUBE & PODCAST ORIGINALS (COMING 2025)

PREGNANT PAUSE

HE SAID, SHE SAID

MAKING CENTS

HOMEMAKERS

LOVE FEST

I TRIED IT

TROPHY LIVES

RELATIONSHIPS & DATING

A thought-provoking video podcast hosted by Danielle
Cadet, tailored to help Black women unpack the
challenges of Black maternal health, postpartum Identity,
the complex balance between personal and professional
life, and the decision to start or delay motherhood. 

HOME & FAMILY

He Said, She Said is a dynamic short-form video series that
dives into the different interpretations men and women
have about their relationships. Through candid
conversations, couples share their perspectives on core
relationship elements—romance, sex, communication—
and explore the ways they interpret these aspects
differently. 

RELATIONSHIPS & DATING

A thoughtful and insightful series that explores how
couples navigate one of the most challenging aspects of
their relationship—money. From saving for a first home to
planning a major vacation or preparing for a child, this
series will highlight couples on financial journeys to
uncover how they discuss and manage finances together. 

FINANCES

Yyour backstage pass to all things love and reality TV! Dive into
epic recaps of top moments, exclusive interviews with your
favorite stars, and fun matchmaking segments, all with a lively,
interactive twist. It’s the ultimate celebration of love and drama—
don’t miss the festivity!

ENTERTAINMENT

From luxury splurges to off-the-beaten-path finds to the latest
viral TikTok skincare tools or a high-end beauty treatment, "You
Tried It" delivers honest reviews with an edge, keeping beauty
lovers ahead of the curve, empowering viewers to stay up to date
on the latest and greatest In beauty. 

BEAUTY, STYLE, WELLNESS

Highlights the extraordinary journeys of women of color in sports.
Blending athletic excellence with beauty, style, and self-care, this
series offers a unique and intimate look at how these trailblazing
women balance intense competition with personal identity and
wellness. Each episode goes beyond the field, showcasing their
game-day beauty rituals, self-care routines, and personal lives off
the court.

SPORTS

HomeMakers redefines the role and perceived value of a modern
"home-maker" through impactful & diverse storytelling about the
real experiences of WOC who take pride in their home-making
skills. In this new video series, we'll uplift and honor the art form of
creating a sanctuary, making a house feel like a home and how
she curates an atmosphere of love for herself and those around
her. 

HOME & FAMILY



READY TO LOVE
S10 / Q3 2025

The hit dating show where
successful Black men and
women explore the challenges
and triumphs of finding true
love. 

EAT, SLAY LOVE
S2 / Q2 2025 PRODUCTION

Eat Slay Love follows four
celebrity friend as they embark
on transformative journeys to
exotic destinations.

KINGS COURT
PREMIERE / Q3 2025

King's Court, the highly
anticipated spinoff of Queen's
Court, brings three charismatic
celebrity men to Peacock as
they search for their queens. 

QUEENS COURT
S3 / Q4 2025
Queen's Court on Peacock
brings together three iconic
celebrity women as they
embark on a journey to find
true love. 

2025 / 2026 WPM TELEVISION SHOWS

STEVE HARVEY DOC
PREMIERE / 2026
An intimate documentary
exploring the incredible
journey of one of
entertainment’s most beloved
icons.



CASE
STUDIES



Ulta Beauty joined xoNecole in creating a safe space for unapologetic
soul-care. A place where she prevails over boundaries to self care and
opens pathways to beauty rituals, regimens and discoveries that radiate
her entire being. This 6 episode series was hosted by Necole Kane

BEAUTIFUL
SOUL

Over
7MM views
delivered. 
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CAMPAIGN
INCLUDED 

6x Original Videos
YouTube

Social Amplification
Video Pre-Roll

Native Brand Integration
Content Hub

Editorial Articles
Snackable Content
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xoNecole and Tampax partnered to create a
limited-edition podcast series titled, Made For Me.
The three-episode series was hosted by Gia
Peppers and lived on YouTube and all audio
podcast platforms; Apple Podcasts, Spotify, etc. The
engaging podcast series touched on a variety of
topics regarding women's physical and mental
health. Host, Gis Peppers interviewed Coco Jones, 
Ebonee Davis and OBGYN Dr. Nicole Sparks, and
Keisha Villarson in this three-part series.

The podcast launched in June with a dedicated 
content hub on xoNecole.com and episodes were 
published through the end of July with social dark 
posts and email newsletter campaigns to support 

MADE
FOR ME

Over 7.5MM
impressions delivered.
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3x Episodes
(Audio & Video with YouTube,
Spotify & Apple Distribution)

Social Amplification
Digital Content Hub

Editorial Articles
White label Usage RightsCAMPAIGN

INCLUDED 
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The perfect wellness regimen isn't defined the same for everyone.
What works for one may not work for another. In fact, it only matters
when you've found the approach to mental, physical, spiritual and
emotional alignment that works for you.

In partnership with Toyota, xoNecole presented the first to market 
program MADE FOR ME, a pop up experience where Toyota Corolla 
Cross and xoNecole will created a unique urban oasis retreat for 
men and women.

Over 10MM
impressions
delivered.
200MM Earned Media Impressions
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CAMPAIGN
INCLUDED

1x Virtual Event
(over 3K live views)

Atlanta Wellness Retreat
(300 attendees)

Atlanta Wellness Retreat
(300 attendees)

NYC Wellness Retreat
(300 attendees)

Original Video Series
(City Guides)

Celeb Interviews
(Meagan Good &
Naturi Naughton)

MADE
FOR ME
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ROOT
OF IT The 4-mo campaign 

garnered 11.7M+
impression.

The “Root Of It" series was designed to
explore bold new hairstyles throughout the
video series that celebrates the uniqueness
and versatility of Black hair. Within three
episodes, we transformed their moods with
bold styles executed by celebrity stylist
Ursula Stephen that took their confidence to
the next level. We also weaved in thoughtful
and engaging dialogue about Black hair
trends moderated by fashion and beauty
influencer Blake Newby. The goal of this
program was to increase awareness &
conversion for SheaMoisture's new Anti-
Dandruff and Scalp Moisture collections
through a visually compelling & influencer-
driven short series.
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THANK YOU!

CONTACT US
Shakyna Bolden
VP of Operations & Revenue
shakyna.bolden@xonecole.com
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