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Why an English language AAPI Network?

Overall, 72% of ALL U.S. 
Asians were “proficient” in 
English as of 2019, meaning 

they either spoke only 
English or spoke the 
language very well.

95% of US Born Asians 
speak English ProficientlyPEW RESEARCH CENTER
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AAPI Population Explosion

Pew Research Center

Asian population in U.S. nearly doubled between 2000 and 2019 and 
is projected to surpass 46 million by 2060
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The time is 
NOW 
to Build 
Brand 
Affinity with 
AAPI 
communities

Pew Research Center



Youth of US Born AAPI Population – 60% were members of Gen Z in 2019

Asians projected to become the largest immigrant group in the 
U.S., surpassing Hispanics
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69 percent of AAPIs are aged 
13-34 

86% of the AAPI community 
born in the U.S. is below 18 
years of age 

BRAND LOYALITY STARTS YOUNG



AAPI is #1: Multicultural Buying Power per HH

AAPI Buying Power is 
Greater than the Annual 

Economic GDP of all but 13 
countries

Nielsen Study: Asian-
American buying power 
rose a whopping 314% 

between 2000 and 2019, 
greatly exceeding the 

buying power increase of 
all other racial and ethnic 

categories 
Nielsen, eMarketer (INSIDE INTELLIGENCER) & 

2020 Census
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90% > Black
68% > Hispanic



By 2024, Asian American buying power is projected to reach $1.6 trillion 
Aligns with states Charter Spectrum operates
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Source: Selig Multicultural Report – Asian American Market Growth - 2021
Nielsen 2022

75% of the $1.3 trillion in 
AAPI Buying Power is 
reached in 10 states 
Charter Spectrum operates

Asian American households 
spent 11% more annually 
on retail than the average 
U.S. household. 
Claritas, LLC



Audience Profile: Upscale, Motivated & Desired

Median HHI College Education STEM

Own Their Own Home Language Median Age

+38% Higher Than U.S. Population Hold a Bachelor’s Degree or Higher
Best of ANY Ethnic or Racial Group

P25+ Work in STEM
Compared to ONLY 10% of All 

Workers With a College Degree

Live in Multi-Generational HH
+80% Higher Than U.S. Population

P5+ Speak English
65% are Multi-Lingual

10% Lower Than U.S. Population

$86K 54% 25%

27% 81% 34

Asian American Advertising https:// asianamericanadvertising.com/media-consumption
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US Population Asian Americans TV Ad Spend US TV Ad Spend Asian Media

AAPI Marketing Equity

Level the Playing Field for U.S. Asian Owned Media Companies
% of Population in US % Share of Ad Dollars

(Asian Owned Media)

Asian Media Receives < $900M
Equitible Asian Market Share is ~$5B

Sources: Pew Research, New American Economy Research Fund and Statista

US Asian Population Estimated to be ~24M
Total U.S. Population is ~330M
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AAPI Equitable Representation

Nielsen DIVERSE INTELLIGENCE SERIES • DECEMBER 2021
Being seen on screen. The importance of quantity and quality representation on TV

Share of TV screen is not representative of the 
7.2% U.S. Asian population base

Asian & Pacific Islander East Asian South Asian Southeast Asian


