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Hispanic Retail Network

Powered by

Digitally connected and measured In-Store Retail Media Network in partnership

with to deliver hyper-local, point-of-purchase marketing directly to soccer fans
in their everyday shopping environments.

Tactics Included:

Targeted Retail Partner Selection in high Hispanic/multicultural traffic
markets

Dynamic Creative & Messaging tailored to each event, city, and language
Multi-Event Rotation to align with event release dates and offers
Real-Time Adjustments with weekly creative updates



The I-!ome of Indepe.ndent ;\#1 HISPANIC'C
Minority-Owned Radio Stations =% RADIO

: [
Hispanic Radio Network A Gen Media Partners Company | NETWOR&.
BRINGING VALUE TO THE * #1 Nielsen Rated Hispanic Radio Network in
the U.S. OUR PIECE OF THE PIE

» 23 Years in Business

HISPANIC ADVERTISER

Gen ¢

Media  (parent company) largest independent
medid®rp. in the U.S. with Radio, Digital, OOH,
Mall Advertising

univision

« 347 HRN Affiliates across the U.S.
134 Affiliates in the Top 25 Hispanic DMA's

* 95.1% US Coverage
100% in Top 10 DMA’s
100% in Top 20 DMA’s

* We serve the Hispanic Community

Emmy Award Winning Personalities

HA 25 -54

 Creative/ Production Services Available NIELSEN SPRING 2024, M-F 6A-7P ONE SPOT AVG.

RATING

FAST FACTS

+ Custom Networks Available, e.g. Cause OH |:2 N ?ﬁ,@

Related, Political, Regional



FAST FACTS

24YRS

IN BUSINESS

24 Years in Business Serving
Minority Owned Hispanic
Broadcasters Across the U.S.

90% of each dollar we get
goes to our stations

We are a quick pay vendor
(30 days)

Largest Independent Radio
Network (no debt)

Network partner of iHeart
Latino

HRN AFFILIATES

525 HRN Affiliates
across the U.S.

280 Affiliates in
the Top 25
Hispanic DMA's

141 affiliates are
Minority Owned

95.1%

US COVERAGE

TOTAL
NATIONAL
REACH

95.1% US Coverage
* 100% inTop 10 DMA’s
* 100% in Top 20 DMA’s

Total National Reach

- 61% of our audience is
bilingual (HA25-54)

*Based on Nielsen Data

We serve the
Hispanic Community

Emmy Award Winning
Personalities

Creative/ Production
Services Available

Custom Networks
Available, e.g., Cause
Related, Political,
Regional




OUR PIECE OF THE ENCHILADA

HA 25 -54

CO H R N N NUEVA Rk | A2 entravision un%gon qf?e

Hispanic Radio Network RABIO NETWORKS

1.9 1.1 0.8 0.7 0.6

Source: ACT 1Audience Report (Spring'25) 6
Note: multiple spins have been removed from all networks to maintain like for like comparison



WE SERVE THE COMMUNITY

22 years of
business serving
minority owned

MUETTVY, ooz broadcasters

of each dollar we get
goes to our stations

across the U.S.

DON'T JUST
TAKE OUR
WORD FOR IT

“It's been over 9 years since
| started EchatePaCa, a
special thanks to the

SHRN

HRN Affiliates
across the U.S.

*141 affiliates are minority
owned (FCC Jan'23)

wonderful people of HRN.”

Ana Maria Canseco,
host of EchatePaca



@HRN
TOP 25 | HA25-54

PLATINUM

HA25-54 HRN UNIVISION AIRE ENTRAVISION NUEVA
Market RTG. RTG. RTG. RTG. RTG.
1LA 1.9 1.2 0.7 0.5 0.5
2 NY 0.8 0.5 2.1 0 0
3 Houston 3.5 1.7 0.8 2 1.9
4 Miami 14 0.6 1.5 0 0.5
H R N L EA D S 5 Dallas 3.5 1.5 0.1 0.6 3
6 Chicago 1.8 1.8 0.6 0 0
7 S.F. 1.8 1.5 0.6 0.2 0.3
T H E WAY |N 8 Phoenix s 12 0 14 03
9 San Antonio 2.5 0.5 0 0.1 0
10 Sacramento 1 0.1 0.1 1.2 1.8
T H E TO P 2 5 11 Orlando 1.5 0.3 1 1
12 Harlingen 5.1 1.7 13 0.6 3.7
13 Tampa 1.6 0.4 1.7 0.8
14 Fresno 6 2.1 0 0.3 4.3
15 Washington, DC 0.8 0 0.8 14
16 Philadelphia 1.8 0.1 0.2 1.2 1.9
17 San Diego 1.9 1 0 0.2 0.3
18 Denver 0.7 0.6 2.5 0.7
19 Atlanta 0.8 0.1 0.9
20 El Paso 31 0.1 1.3 3.2
21 Albuquerque 1.7 0.6 1.8 2.7
22 Austin 1.6 0.9 0.6 0.7 0.9
23 Boston 0.9 0.3 0.1 0.2
24 Las Vegas 4.1 1.2 0.1 1.5 2.9
25 Seattle

1.3 0.2 0.7

Source: ACT 1Audience Report (Spring'25)
Note: multiple spins have been removed from all networks to maintain like for like comparison




SYNDICATION

MEET THE STARS

Con Ana Maria Canseco

SHRN




SHRN

ECHATE PA'CA
89% US Coverage

Daily Midday Talk Show M-F

SYNDICATION

Echate Pa'Ca’ is a daily formatted radio talk show focusing on
lifestyle, pop news, current events, comedy and interviews.

Having been an award-winning daytime TV personality on both
Univision and Telemundo, Ana knows how to keep a show

moving and her listeners engaged...they love her! And to make
her really special, working with Ana Maria is a pure (gj%g\sure.

A\

!1

Ana Maria Canseco
Host of Echate Pa'Ca’

hr
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SHRN

D) EXTREME
NEW AND RISING STAR

Weekend Mix Show for the LatinX'rs

DJ Xtreme is not just a highly talented DJ and on-air personality; he is also the resident
mixer at “TU Mafana con Enrique Santos” on Miami's iHeart TU 94.9.

He started on WLAT Mega 910 in Hartford CT, the biggest Spanish language radio
station in the state. There he pioneered the “Reggaeton Pa La Kalle” format- a new
music genre that was exploding in the Hispanic Urban category.

Xtreme continues to hone his mixing skills, incorporating music from different Latin
genres as well as hits from the past. “La Mezcla Fuego con D) Xtreme” is the #1 Latin
mix show in Miami on Saturday nights that features high energy nonstop hits along
with exclusive artist interviews that can be heard across the country.

A true cross-over artist Extreme’s show airs Regional Mexican, Urban, Urban AC formats

@ 20,500 followers and growing
® 0O
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Weekend Music

SHRN

RIVA
LATIN X INFLUENCER

Top 40 Weekend Music Program for the LatinX'rs

Los 40 is the top music program is Spain, Mexico and Latin America. Fashion celebrity
host Riva discovers, curates and sets the musical trends in Spanish CHR, Urban,
Reggaeton, Mexican Regional, etc. for young Latino’s around the world. Now she and
Prisa have brought her talents to the U.S. with a two-hour weekly show airing on the
weekends with weekday ad inventory included.

@ 39,400 followers and growing

12



po— - R T T e T T e T e R 8 b S e
] %k g S P R W SO L e - ok ]
o ’ - PR T o £ N Tk S ::‘::-. TS . -,:.‘?53‘.‘.&
- — — - -
.
‘ ' ;
> S -
’
= \
: \
-

THANK YOU

@HRN #1 HISPANIC AUDIO NETWORK


mailto:Matt.Feinberg@genmediapartners.com
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