Music Partnerships meet
Marketing Performance
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We’ve Powered 500+ Partnerships

of all MAX artists represent

of MAX ‘campa[gns are Inclusive & Multicultural
rooted in Multicultural .
audience segments
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Unlocking Direct-to-Fan For Artists
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THOUSANDS of Artists Choose MAX

to know, grow, and own their direct audiences
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With BILLIONS of Fan Data Points

Detailed Fan Insights

Direct-to-Fan Tools
Creating uniquely addressable audiences

Used by thousands of artists

Next Show Fan Contact Info

6 Days “

Welcome to the Backi [l EstonArmado
Baptiss Tour! —

Miller Lite and Luke
Combs

Ticket Upgrades Neve
Broke Your Heart

WIN A SIGNED GUITA

Wont 30 men 0n outerzopf

G Chck In NOW for & ¢

| BEHAVIORAL INSIGHTS | BUYING PATTERNS

MAX

DIGITAL | SOCIAL | LIVE SHOWS | TOUR MARKETING DEMOGRAPHICS | PSYCHOGRAPHICS
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M/ X Offerings for Brands

b-ms

Artist Partnerships

Premium Branded Content
Delivered by Artists

Turnkey solution for branded
content on artists’ channels

Live Integration

Inventory of Brandable Fan
Experiences

Unique brand integration on
screen, stage, & mobile at live
music events (LOOH)

Software

Software for Lead Capture
at Live Events

Easy to use lead capture
software for field marketers at
live activations
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Artist Partnerships

Identify the Right Artists

Tech-driven artist selection based on billions
of fan data points (demographics,
psychographics, and consumer behaviors)

Engage Fans on Digital + Social

Authentic storytelling promoted through
artists’ channels for highest
engagement & influence

Melissa Etheridge

l > 5&

Deliver Maximum Results

Drive specific marketing objectives
with measurable results

A& B @ W

AWARENESS ENGAGEMENT LEADS LIFT EXPERIENCES

‘x e y .
Bryce Vine thuy J Alicia Keys. m
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Identify
armists [RSRM sy the Right Artists

TO WATCH

(5 Jan 02,2025

Identify

We identify and rank artists using our
platform data, tools, and custom insights
for your specific brand initiative.

SAMPLE LIST

Review

AR team reviews the artist's social
media, brand-specific requirements,
catalog, background and solidifies final
recommendations to brand.

Confirm

Once brand confirms alignment with
identity & messaging, AR begins
official process to RFP artists.

Destroy Lonely
-

MAX
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Engage Fans
on Digital + Social

Artists = #1 for Influence & Attention
Authentic Storytelling

Promoted through Artists’ Channels
for Highest Engagement

Fan Contact Info + Retargeting

facebook

o & s
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Deliver Maximum Results

L

AWARENESS

ARTIST: Lupita Infante | FLIGHT DATES:

Music Drives Results and We're Lovin’'It...

Campaign Summary

Impressicas thacoements  Cameaian Performance.

(:Dj TOTAL DEUVERED: 1,616,560 ARTIST: FLIGHT DATES: " tot 2
9 L Exceptional Value with MAX
SOCIAL (nstogrom)
SOCIAL (TieTok)

ENGAGEMENT

SOCIAL

+ Published Posts: 4
+ Improssions: 16

@'\ % = S ARTIST: Lupit FLIOHT DATES:

Objectives & Campaign Markets

BRAND LIFT
O
Drive awaroness for identify and partner
McDonald's Chicken with a culturally
LEADS McNuggets* and ordering rolevant artis

through the global genuinely

McDonald's A ards -

ordering opp. ond relovant content woll in the target
markets.

EXPERIENCES
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— Live Integration >

Reach Live Music Fans

Unique in-venue brand integration on
screen, stage, & exclusive mobile extension
at live music events (LOOH)

House of Blues

w | Drive Deeper Fan Relationships

2,387 1,458 78 Y

Jossie Murph
Check in, 6nd you might find yourset
bocktoge gt

Own the live experience with
aenings sweepstakes, branded meet & greets,
and custom experiential activations.

Expand Beyond the Show

Add pre-show media promotion and
post-show branded follow up from
the artist with custom messaging.

MAX

Signed by Tinashe. Styled by

Valentino

Alec’s signed guitar could
be yours
Check In for a chonce to win Ac's
wigned guitor ond 6 McOoADTs
prize pock!

o)
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Engage Fans Like Never Before

Unigque In-Venue

Brand MESSaelE WITH ILIVE MUSIC /INTEGRATION

Pre-show Video

Branded Mobile Sweeps + Fan Reporting & Direct
Ty T Experience Al " Tax >t Contact Info  ~ il Messaging

Check In

< SET.Live Reports

First Name

Citizens House of

Blues Boston

B Generate Entry Report

The Ultimate VIP Experience with
Jessie Murph Totol Visits  Unique Clicks
Fans

Check in, and you might find yourself \ 2,387 ],458 78

backstage tonight.

Entries by GPS

OO0y JSOoo - 3 Settings

& - ,Q
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Fully INTEGRATED Into the Fan Journey

PRE-SHOW IN-SHOW POST-SHOW

Targeted Live Direct
Media Engagement Messaging

Social | Video On Stage | Mobile Email | SMS
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RECAP & RECALL

Highlights
& Insights

Email | Social
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Fully INTEGRATED Into the Fan Journey

PRE-SHOW IN-SHOW POST-SHOW RECAP & RECALL

Your Lucky Daye
Brought to You by FIJI
Water

v Impressions v Engagement v Follow-Up

Driving Deeper Relationships \With Fans
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Campaigns That Drive Specific | Objectives
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360 Tour
Sponsorship

Colgate
g

Extensions Tailored to Your

In-Venue / Drive to Extend Existing

On Premise Retail Partnerships
-
% Citizens- Dior hte
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Lead Capture Software

TOP PROGRAMS

Capture Leads Anywhere

With geo-fencing, centralized data, and
— Al-powered event pages, field marketers can

PR maximize any live activation effortlessly.
(gl by s
(it

Measure Existing Sponsorships

THE OFFICIAL TRUCK OF THE DALLAS COWBOYS
Texas Ford Tailgate

Measure activation impact with
real-time insights and seamless
reporting for HQ teams.

Q AT&T Stadium
Sunday, September 1A (409pm COT)

fora
Win The Ultimate Tailgate Prize Pack! 4 suan (e
Check in right now to enter for a chance to win four F (PR
tickets to the next Dallas Cowboys home game, an \
\ )
S

Apex Cooler, a Siskiyou Sports BEQ set, a SOAR
Bluetooth speaker, a Rawings three-piece taigate
set, an Evergreen Enterprises BBQ apron, a set of
Victory Tailgote comhole boards, and a WinCraft
automotive gift box.

Secure Opt-in Experiences

Live sweepstakes results, personalized
follow-ups, and on-site redemption
tracking to measure engagement.
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Now, CHECKIN forachanceto WIN!

STRTUS

Scan QR, ok go to:

SET.Live
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Wwant An Encore?

, g AR R R VAT
. d ) max.live/contact ™ g .
hello@max.live
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