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© Audiences:
Leading with a Latin Soul




Who We Are & What We Do

Being Latino, created for and by Latinos, is a social platform and online destination where Latinos, living
a 200% lifestyle, connect and share common experiences related to Latino culture.

Being Latino is a social media marketing company specializing in custom branded and influencer content
targeting Hispennials/GenZ Hispanics that is amplified on our organically mass followed social pages
(Facebook/Instagram/Twitter). Clients seek our help in developing social media advertising content that
is authentic to the experience of U.S. Latinos.



A Commitment to Culture

»  Being Latino began in 2009 as a Facebook page, dedicated to representing the U.S.
Latino experience in a way that was not being done at that time.

»  Since our inception, we have kept a strong commitment to representing and providing
employment to Latinos across the country.

»  Being Latino provides custom branded or influencer content only and does not offer a A
programmatic approach. This allows every campaign to have a unique formula for
success while taking advantage of our ever-expanding audience.

»  Being Latino is 100% minority owned and certified, but we also create content made
for and by Latino millennials and Gen Z. This means that everyone we employ is
Latino, from our copywriters, talent, influencers, editors and videographers, to the
people who cater our team events and maintain our offices and studio.

»  This unique approach has allowed us to maintain the most genuine and authentic

representation of Latinos on social via a marketing company. We are constantly : . v .
exposed to different perspectives across the spectrum of Latinos and it helps feed our - ,
creative approach for all branded and non-branded content. v W



‘ Who We Are

SOCIAL MEDIA MARKETING COMPANY SPECIALIZING IN AUTHENTIC CUSTOM SOCIAL MEDIA CONTENT PRODUCTION
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McDonald’s Video
2.9M impressions
319K video views

Things | love to see...

Lay’s Meme
125.7K engagements



What We Offer

We create custom content specifically made for social media.
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VIDEO MEME PHOTO
15-60s video comedic image influencer photo
content paired with a witty content including
authentically caption within the product
showcasing product photo featuring the
product
BRANDED CONTENT

Video or meme content written, produced and developed
at Being Latino’s owned and operated production studio in
NYC. Content uses actors as talent and is posted to the
organically mass reached and highly engaged Being Latino
pages.

INFLUENCER CONTENT

Being Latino vets, contracts and handles all

communications with influencers to develop relevant

content for your campaign. The influencers post the

content on their pages and Being Latino amplifies the same
_phag on their organically mass reached and highly engaged

Jodng’ pages.
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| Our Audience
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WHERE THEY ARE

TOP K\‘CITIES

LOS ANGELES, CA
HOUSTON, TX
CHICAGO, IL
NEW YORK, NY
DALLAS, TX



Targeting

HOW WE REACH THE 200%

Contextual targeting leading with a Latino insight

When people think spooky szn is over, but

When I'm arguing with my novia and you're Latino

| tell her to “relax”

THE NEM EMPIRE
1 - . .
GODHIA-HONG = AT&T RLCOW wb
THE NEX EMPIRE N (= A
CONTESTS AND HOLIDAY TENTPOLES
COMEDY & RELATIONSHIPS PRODUCT REVIEW.
CULTURE obuc 5 (DIA DE LOS MUERTOS)



Influencer Marketing with Being Latino
How it Works

1. RFP:Send Being Latino your RFP.

2. PROPOSAL: We'llrespond with concepts and influencer
recommendations.

3. PLAN APPROVAL: Upon plan approval, Being Latino will provide a
full timeline and contract the intfluencer.

4. WRITTEN DESCRIPTIONS: Influencer will create a written
description of their concept for client review (2x rounds of review).

5. CONTENT APPROVAL: Once written concept is og(proved., Being
Latino will share influencer's content for review (2x rounds of
review).

6. CONTENT LIVE: Once content is approved by client, content will go
live on social pages according to predetermined schedule.

7. TRACKING: Being Latino to provide live links to the content once it’s

out and will provide tracking that is updated weekly. Full recap
report will be provided at the end of the campaign.
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Best in Class Memes

When your Latino family finds

El desayuno perfecto no exi-... Nothing like that break after class
out you have a tattoo == :

When la vecina chismosa knocks
on the door

e e EViL DEAD RISE

225.8K REACH 241.2K REACH 2.6M REACH 3M REACH
141K ENGAGEMENTS 167.6K ENGAGEMENTS 1.9K ENGAGEMENTS 450 ENGAGEMENTS
KEY TO SUCCESS: KEY TO SUCCESS:
Tap into popular people and themes known in a Latino household Highlight the product in a way that is relatable and can be depicted in
everyday moments




Best in Class Videos

POV: You try el Spicy McCrispy
por primera vez

1.5M REACH
1.1M VIEWS
1.1M ENGAGEMENTS

WA

2.6M REACH
5.2M VIEWS
5.2M ENGAGEMENTS

KEY TO SUCCESS:
Using a trending content format as
the main theme

KEY TO SUCCESS:
Leaning into Latino family dynamics to
create relatable moments

601K REACH
332.4K VIEWS
217.8K ENGAGEMENTS

KEY TO SUCCESS:
Showing the product and
giving a genuine
perspective/reaction

(P)ALr?B%NepWorld@

2M REACH
2.6M VIEWS
2.6M ENGAGEMENTS

KEY TO SUCCESS:
Leaning into family
relationships




5 Reasons to Work with Being Latino

EARLY ADOPTERS Founded in 2009, Being Latino has organically grown to over 26M followers across multiple
pages with 4.4M on the main BL FB page. This has created a habit for our superfans of checking out our content on
a regular basis as well as prioritizing BL in the follower’s FB feed.

ESTABLISHED Being Latino is the only 100% Minority Owned/Staffed/NMSDC Certified and profitable social media
marketing company with top-of-the-line production facilities with the ability to create any type of content

LATINX Being Latino authentically lives the Hispanic/American duality; reflecting the desirable LatinX audience that
brands find hard to reach. BL’s content is created by Hispennials for Hispennials.

CLIENT CENTRIC Quality of work and viral potential is always at the heart of what we offer. The client is always #1
and ease of execution is a main goal.

RESULTS Being Latino’s efficiencies are unmatched while also providing scale and reach with a very hard to reach
demographic.
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