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Adsmovil 
The Leading Hispanic-First 
Digital Media Company
Adsmovil is the leading Hispanic-first digital media company, helping brands 

earn relevance, favorability, and cultural connection with U.S. Hispanics. We 

reach 60% of the U.S. Digital Hispanic population across Spanish-dominant, 

bilingual, and English-first audiences, powered by deterministic identification, 

deep audience customization, and a minority-owned advantage that keeps us 

authentically aligned with the community we serve.

Our platform connects brands to Hispanics through culture, precision, and 

ubiquity, delivering custom branded content and storytelling that resonate 

across generations and Hispanic passion points. 

We don't just reach Hispanic audiences we understand them, speak their 

language, and reflect their lived experiences across every touchpoint.



Super-serving the
Multigenerational Hispanic Cohort

01

Pioneering Beginnings (12+ Years)
Pioneered Hispanic mobile advertising

02

Broad Reach (60%)
Reaching 60% of the total digital Hispanic population

03

Extensive Network (2,500+)
Direct relationship with 2,500+ premium Hispanic digital publishers

04

Data Strategy
Authentic targeting across many variables

05

High-impact Campaigns
Sponsorships, social influences, and content integration

06

Expanded Reach (DOOH)
Innovative digital reach expansion (DOOH)

07

AVOD Platform (Nuestra.TV)
Bilingual / Bicultural AVOD Nuestra.TV

08

Omnichannel Solution
To better serve cohort across generations

09

Sustainable Future
Commitment to a sustainable future

10

Minority Owned company



Adsmovil Unique Strengths

Hispanic First Solutions
Across acculturation, languages, and generations

Multifaceted Ecosystem
Reaches consumers across every screen

Direct Integrations
Provide a clear supply path

Tech-Forward Approach
Audience-centric, informed by proprietary data

Exclusive Supply
Varying formats that align with Hispanic Passion Points

Performance Driven
Innovative solutions. Best in class, team!



Hispanic Passion Points



Cultural Alignment: Hispanic Passion Points & Language 
Preferences
Every content program intentionally aligns with what matters most to U.S. Hispanics. We don't guess we know what drives engagement, builds 
trust, and inspires action. Our content strategy is rooted in the passion points that shape daily life and cultural identity.

Sports/Soccer

Tapping into fandom, rituals, and 
the emotional heartbeat of fútbol 
culture

Music

Integrating Latin genres that 
shape identity and daily life

Food

Celebrating flavors, traditions, and 
family-centered experiences

Family

Highlighting shared values, 
multigenerational moments, and 
community ties

We deliver all content in Spanish, bilingual, or English-first depending on segment, ensuring authenticity, not translation.  Language isn't 
just a preference; it's a gateway to trust, understanding, and cultural connection.  Our approach respects the nuances of how  different 
Hispanic segments consume content and engage with brands.



Audience Segmentation



We develop custom audiences informed by a comprehensive understanding of consumer behavior, leveraging advanced mobile data, personalization signals, and contextual intelligence. Our 

approach utilizes machine learning algorithms to analyze both online and offline behavioral indicators including search activity, geo-location patterns, app usage, and installation trends to 

enable precise and scalable audience targeting.

Apps Installs

Our internal tool analyzes our consented first-party app 

ownership. We can then target users based on their 

ISP, and the types of apps installed on their devices

Location

Users based on historical geographic locations

Search Enhancement

Keywords Searched

Data Enrichment

Carrier Data, Advertiser 1P data, 3P pre-Package data

Ads engaged, Age & Gender, Content Preferences, 

Places they go, Apps Owned, Apps Used, When Used, 

Where Used, Device Characteristics

Dynamic AI Modeling Categories:

Contextual

Culturally Relevant Content Consumption

Lifestyle Interest Country of Origin Brand Affinity Language Preference

How Adsmovil identify Hispanic Audiences



How to Engage with the 
Audience?



Reach and Distribution by Platform

Unique Hispanic users – Hispanic Households- Hispanic retailers

22.4MM

12.2MM

2.8MM

3.8MM

9.5 MM



OLV in Culturally Relevant Content
Align brand messaging with trending cultural moments and premium 

editorial environments to drive emotional connection.

CTV Video
Capture audience attention on the big screen with non-skippable, high-

impact video ads in premium streaming content during lean-back viewing 

experiences.

Mobile Video with DEC
Deploy Dynamic End Cards to transform completed video views into 

interactive engagement opportunities, driving click-through and conversion 

on mobile devices.

RM Interstitial
Leverage full-screen Rich Media interstitials at natural transition points to 

maximize message retention.

RM Reveal
Create memorable brand moments with Rich Media Reveal units that 

reward user curiosity with immersive creative storytelling.

HPTO
Secure Homepage Takeovers on premium Hispanic publisher site to 

dominate the most valuable digital real estate and establish immediate 

brand presence.

Full Omni-Channel Distribution Ecosystem

OLV & Display

Premium publishers, culturally resonant environments

Digital Audio
Spanish, bilingual, or English consumption moments

DOOH
High-density Hispanic neighborhoods and culturally relevant venues

Social Influencers

Creators, social video, platform-integrated content

Custom Content Production

Multi-episode content that highlights shared values, traditions, or cultural 

moments



Display Ad Units
Engage your target audience with premium mobile formats that deliver measurable results on Hispanic media properties. Our strategic mix drives both 

impact and scale.

RM Interstitial

This full-screen, high-impact interactive format loads 

automatically after page content in mobile web environments. 

It delivers a +1% CTR benchmark, significantly outperforming 

standard display, ensuring unmissable brand presence on 

culturally relevant Hispanic content. Ideal for driving 

awareness, brand recall, and traffic.

RM Reveal

A mid-sized interactive format covering one-third of the 

screen, RM Reveal offers greater scalability and incremental 

reach across publishers. It complements Interstitial by 

extending to platforms that don't support full-screen ads, 

effectively expanding unique user reach while maintaining 

strong visibility.

Standard Banners

Standard Banners are a traditional display format for broad 

coverage. They provide cost-efficient reach extension and 

frequency with very high placement opportunities across the 

Hispanic digital ecosystem, reinforcing messaging established 

by premium formats.



Video ad units:

Engage your target audience with premium Video mobile formats that deliver measurable results on Hispanic media properties. Our strategic 

mix drives both impact and scale.

DEC
Dynamic End Cards (DEC) extend 

engagement post-video with interactive 

content. Powered by Instant Play 

Technology, ads deliver 100% viewability and 

audibility, ensuring a seamless, buffer-free, 

and immersive experience for attention-

grabbing impressions.

CTV with QR code
CTV offers an immersive, interactive viewing 

experience on large screens with user 

control. Achieve a +90% VCR benchmark. 

Since CTV ads aren't clickable, integrated QR 

codes drive engagement, user interaction, 

and online traffic, aligning with campaign 

KPIs.

OLV in cultural relevant content
Online Video (OLV) ads appear before mobile 

Hispanic cultural content. We achieve 

significant scale by authentically engaging 

diverse Hispanic communities, using data to 

drive purchase intent. Ads are max 30", 

skippable for a better user experience, with a 

+85% VCR benchmark.



Multiscreen HPTO 100% SOV

In addition to skin wallpaper, home page takeovers, and custom 

articles.

Our branded content runs on mobile; desktop and tablet versions of 

many Spanish-language web sites and guarantees a 100% SOV during 

a period.

Includes:

Roadblock, Skin, Video, and custom article

Categories:

• Sports

• Cooking

• Lifestyle

• Entertainment

• Gaming

• Fashion

• Parenting



Digital Out of Home (DOOH) Advertising
DOOH captures attention outside the home, in moments of high foot traffic. It works exceptionally well 
with mobile campaigns you can pair DOOH exposure with QR codes or geofenced ads to drive online 
conversions. This medium is especially effective for culturally relevant or timely campaigns such as 
sports events, holidays, and concerts.

Large-Format Billboards

High-visibility placements in prime locations for maximum brand exposure and reach.

Transit Screens

Metro stations, bus shelters, and gas stations capture commuters during daily routines.

Sports Venues

Sports bars and screens near soccer stadiums engage passionate, focused audiences.

Hispanic Supermarkets

Targeted placement in culturally relevant retail environments for community engagement.

Drive Direct Engagement
QR codes on DOOH displays drive traffic directly to your site, allowing viewers to access more 
information instantly. This seamless integration between physical and digital creates measurable 
conversion opportunities.



Social Influencer Collaborations
We build social-first content programs rooted in Hispanic culture, powered by 

bilingual and bicultural creators who reflect the audience's identity, humor, lifestyle, 

and daily realities. Our approach goes beyond demographic targeting to create 

genuine cultural conversations that drive engagement and brand affinity.

Our creator network represents the full spectrum of Hispanic identity from first-

generation immigrants to third-generation Americans ensuring your message 

resonates authentically across different acculturation levels and cultural 

touchpoints.

Passion Point Selection

Talent curated by sports/soccer, food, music, family, wellness, and entertainment 

verticals

Cross-Platform Sequencing

Strategic distribution to drive engagement, credibility, and cultural resonance

Platform-Native Stories

Short-form, vertical, mobile-first content crafted for social consumption

Measurable Performance

Fully tracked, brand-safe, and optimized for continuous improvement



Digital Audio:
• Our solution can measure post impression attribution/conversions.

• Podcasts are located on the main players such as Spotify, Apple podcast, Deezer, Alexa, 
Google podcast and Cast box.

• Media Sync: To impact the user throughout his journey, we use different formats for 
the same target with retargeting, in this way, we improve campaign results and brand 
awareness.

• Our production services are available for our audio solution. We can build audio spots 
and create podcasts with brand integrations

Local Radio 
Stations:

Adsmovil Audio 
Ecosystem

Streamers

Radio Online Podcast

15%

33%52%



Custom Content Production

We produce custom branded content built around storytelling, that allows clients the flexibility to 

shape narratives that feel authentic and culturally aligned. Our content doesn't interrupt the experience; 

it becomes part of it, weaving brand messages into stories that audiences genuinely want to engage 

with and share.

Emotionally Resonant

Stories that forge deep connections and build 

lasting loyalty through genuine human 

experiences

Culturally Aligned

Narratives shaped to resonate authentically 

with diverse audiences and communities

Why Storytelling Wins

In today's crowded marketplace, audiences crave authenticity. Traditional advertising interrupts; branded 

storytelling invites. By blending immersive, personalized narratives with real human stories, we help 

brands stand out and create lasting impact that transcends conventional marketing approaches.

Let's transform your brand story into a compelling journey your audience will embrace  not just 

watch, but live.



Why Adsmovil?



The Result: Measurable Impact Across the Hispanic Digital 
Ecosystem

60%
U.S. Digital Hispanic Reach

Unmatched scale across all 

language preferences

100%
Culturally Authentic

Minority-owned and deeply 

connected to the community

360°
Omnichannel Coverage
Social, CTV, DOOH, audio, 

display, and high impact

Adsmovil brings brands into Hispanic culture through content that feels native, creators who feel trusted, distribution that reaches 

everywhere, and precision that ensures relevance. We don't just deliver impressions we create cultural moments that drive real 

business outcomes.

The outcome: higher engagement, stronger resonance, and measurable impact across the full Hispanic digital ecosystem.  When 

brands partner with Adsmovil, they gain more than media placement they gain cultural credibility, authentic connections, and the 

confidence that comes from working with the leading Hispanic-first digital media company in America.



Thank You!
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