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BRAND MARKET KPI TARGET
MCCORMICK USA AWARENESS & AGES 21 - 54
MAYONESA | CONSIDERATION  MEXICAN AMERICANS
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Grow HH Penetration of McCormick
BUSINESS PURPOSE Mayonesa among bi-cultural Mexican
American consumers.

Increase regional awareness in high-
MARKETING GOAL indexing Mexican American markets, with
emphasis on Los Angeles and Texas.

To become the brand of choice for
AIM authentic flavor among Bicultural Mexican
Americans.

Embrace the creativity, authenticy, and
passionate traits of the Hispanic consumer
and build a formula to meet the flavor needs.

STRATEGY
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FORECAST

UNIQUE REACH

1 MILLION

IMPACTS

2 MILLION

VIEWS

700.000 VIEWS
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CAMPAIGN OVERVIEW

ce ACHIEVED - oo, ... :

UNIQUE REACH

2,8 MILLION

IMPACTS

3,2 MILLION

VIEWS

---------------------------------------------

% GROWTH

UNIQUE REACH

+ 180%

IMPACTS

+ 60%

VIEWS
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ccormickspice
@rmickmavonesa

Swip up to watch our latest video,
Ensalada De Pollo using McCormick
Mayonesa w**h Lime juice.

The smooth and creamy flavor
| with lime juice gives m & “~h
the perfect touch!

ERIKA CULLEN ABUELA'Ss KITCHEN S.A FoOODIE LA FIRST DATE GUIDE
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" AKA “STREET CORN" " |
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Enviar mensaje ‘ V

HUNGRY IN L.A
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*SALT AND PEPPER TO TASTE
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LiLy MARTINEZ
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